
AGRICULTURAL ECONOMICS 

Zemědělská ekonomika
home page about us contact 

us  
Table of 
Contents 

IN PRESS
AGRICECON 
2014
AGRICECON 
2013
AGRICECON 
2012
AGRICECON 
2011
AGRICECON 
2010
AGRICECON 
2009
AGRICECON 
2008
AGRICECON 
2007
AGRICECON 



Editorial 
Board 

For Authors 

Authors 
Declaration 
Instruction 
to Authors 
Guide for 
Authors
Copyright 
Statement 
Submission

For 
Reviewers 

2006
AGRICECON 
2005
AGRICECON 
2004
AGRICECON 
2003
AGRICECON 
2002
AGRICECON 
Home



Guide for 
Reviewers 
Reviewers 
Login

Subscription 

Agric. Econ. – 
Czech
L. Kubíčková, V. 
Šerhantová

Analysis of changes in 
meat and meat 
products consumption 
in the Czech Republic 
in the past ten years
Agric. Econ. – Czech, 51 (2005): 395-
401

In the past ten years, meat and meat 
products consumption has changed 
dramatically. It has been caused by price 
and non-price factors. This article gives a 



 

brief recapitulation of the development of 
the consumption of meat and meat 
products and identifies the key factors 
which, in the past ten years, have had a 
major impact on this development. This 
article presents results of the secondary 
data analysis and the results of an inquiry 
into meat and meat products consumer 
behaviour carried out in the late 2004.
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