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Agric. Econ. – 
Czech
Stávková J., Prudilová 
H., Toufarová Z., 
Nagyová L.:
Factors influencing the 
consumer behaviour 
when buying food
Agric. Econ. – Czech, 53 (2007): 276-
284

The paper analyses buying behaviour of 
Czech consumer units on the market with 
food. Authors present the factors that can 
influence significantly this behaviour, e.g. 
price, brand, quality, product attributes, 
habits, price reductions, advertisement, 



 

innovation and word-of-mouth. The 
results were obtained within the 
framework of a survey performed in a set 
of 1 074 Czech households by the staff of 
the Department of Marketing and Trade, 
the Mendel University of Agriculture and 
Forestry Brno, in November and 
December 2004. Respondents were 
classified on the base of their annual 
income, residency, social group, age and 
education.
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