
AGRICULTURAL ECONOMICS 

Zemědělská ekonomika
home page about us contact 

us  
Table of 
Contents 

IN PRESS
AGRICECON 
2014
AGRICECON 
2013
AGRICECON 
2012
AGRICECON 
2011
AGRICECON 
2010
AGRICECON 
2009
AGRICECON 
2008
AGRICECON 
2007
AGRICECON 



Editorial 
Board 

For Authors 

Authors 
Declaration 
Instruction 
to Authors 
Guide for 
Authors
Copyright 
Statement 
Submission

For 
Reviewers 

2006
AGRICECON 
2005
AGRICECON 
2004
AGRICECON 
2003
AGRICECON 
2002
AGRICECON 
Home



Guide for 
Reviewers 
Reviewers 
Login

Subscription 

Agric. Econ. – 
Czech
M. Záboj

Analysis of using the 
Category Management 
in distribution process
Agric. Econ. – Czech, 50 (2004): 423-
428
The paper deals with the very actual sphere of new conceptions in frame of supplier-
customer relations between trade firms and their suppliers. The common idea is 
management of the distribution channel by the method it would create consumer 
feeling that the retail shop satisfies his wants and gives him the greatest benefit with 
the most favourable price. Presumption for realisation of this goal becomes the 
implementation of a new phenomenon, so-called “Category Management” to current 
business processes using modern information technology.
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