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selected organic
products In the Czech
Republic

Agric. Econ. — Czech, 51 (2005): 309-
313

The paper deals with the analysis of
current situation in sales of selected bio-
products in the conditions of the Czech
Republic. It is focused on the structure of
plant and animal products, sold
quantities, product prices, conditions of




sale, common distribution channels and
S0 on. Selected organic products are
divided into two groups for the purpose of
this analysis — products coming from
producer to consumer through distributor
and products coming to consumer
through processor and distributor.
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