
AGRICULTURAL ECONOMICS 

Zemědělská ekonomika
home page about us contact 

us  
Table of 
Contents 

IN PRESS
AGRICECON 
2014
AGRICECON 
2013
AGRICECON 
2012
AGRICECON 
2011
AGRICECON 
2010
AGRICECON 
2009
AGRICECON 
2008
AGRICECON 
2007
AGRICECON 



Editorial 
Board 

For Authors 

Authors 
Declaration 
Instruction 
to Authors 
Guide for 
Authors
Copyright 
Statement 
Submission

For 
Reviewers 

2006
AGRICECON 
2005
AGRICECON 
2004
AGRICECON 
2003
AGRICECON 
2002
AGRICECON 
Home



Guide for 
Reviewers 
Reviewers 
Login

Subscription 

Agric. Econ. – 
Czech
J. Jánský

Analysis of current 
situation in sales of 
selected organic 
products in the Czech 
Republic
Agric. Econ. – Czech, 51 (2005): 309-
313

The paper deals with the analysis of 
current situation in sales of selected bio-
products in the conditions of the Czech 
Republic. It is focused on the structure of 
plant and animal products, sold 
quantities, product prices, conditions of 



 

sale, common distribution channels and 
so on. Selected organic products are 
divided into two groups for the purpose of 
this analysis – products coming from 
producer to consumer through distributor 
and products coming to consumer 
through processor and distributor. 
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