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(1) What else would you expect from the
world’s largest maker of TV flat panels?
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(3) We invite you to learn more about our
sciences=++** and experience our soul.
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(7) You have Mott’ s Apple Sauce, don’t’
you?

(8) Come to where the flavor is. Come to
Marlboro country-Marlboro.
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(9T he art of fire staring

The hottest fires are kindled by a word,
sparked by a glance, and fanned by a touch. Lat-
er, the burning embers should be banked over-
night with another sip of Martell
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(10) Do you know why Thai food is tops in
the culinary connoisseur’s mind?
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(12) Are you graying too early?
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(13)How do I stay fresh, clean and comfort-
able all day, every day?
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An Analysis of Interpersonal Meaning in Advertising Discourse from the Perspective of Mood Metaphor

LI Hua-bing

(School of Foreign Languages s Southwest University » Chongging 400715, China)

Abstract: Grammatical metaphor is one of the most significant concepts in Systemic Functional Grammar, which consists

of ideational metaphor and interpersonal metaphor. Interpersonal metaphor can be further divided into metaphor of mood

and metaphor of modality. Mood metaphor is the non-congruent realizations of the mood system. The present paper elab-

orates the interpersonal meaning in advertising discourse from the perspective of mood metaphor, analyzes the realizations

and functions of mood metaphor in advertising discourse, and then concludes that the appropriate use of mood metaphor

in advertising discourse contributes to the realization of the target of advertising.

Key words:advertising discourse; mood metaphor; interpersonal meaning



