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Research on Historical Background , Problems and Countermeasures of Marketing in N ational Games

LOU Xiao-Fei
Shanghai University Of S Port ,Shanghai 200438 ,China

Absrtact: As There Has Been An Increasingly Louder Call For The Reform Of Sports Managerial System In China And Marketing System Of
National G Ames After 2008 Beijing Olympic G Ames , It Is An Important Problem That Needs Our Major Attention In Post - Olympics That
How To Correctly Understand The Status And Role Of National G Ames And Its Marketing To Guide The Future Direction Of Its Comprehensive
Reform. The Author Makes A Research On The Historical Background And Development Process Of National G Ames , Aiming To Analyze The

Main Problems In Marketing And Give Corresponding Countermeasures Reas Onably And Objectively For Relevant G Overnment Departments.
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