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Study on Development and Industrial Operation of Emei Wushu Culture Resources

ZHANG Xiao2lin
(S Ports Science College , Jishou University , Jishou 416000 ,China)

Absrtact: As An Important Part Of Chinese Wushu Culture , Emei Wushu Is Als O Important Sparse And Special Res Ources Of Local
Cultural Industry. But There Are Still A Lot Of Problems Such As Not Enough Consideration For It , Loose Organization And S O Lead To
Hardtransmission , Inadequate Industry Development Plat Form ,And S O On. The Author Put Forward Strategies :Strengthening Popularizes
Of Emei Wushu And Pushes The Emei Wushu Into School ;Taking““International Wushu Festival””As The Chance , Carrying On Brand
Strategy ;Scooping Out Emei Wushu Culture ;Exploring Emei Wushu Features , Developing The Product Chains Of Emei Wushu ;Uniting

Shaolin , Wu Dang Together To Create Brand Alliance Of Nation Wushu Culture ;Building Emei Wushu Industry Base.
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