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Institutions of Market dealing in the Professional Sports

ZHENG Zhi-Qing
School Of PE. , Jiangxi University Of Finance & Economics ,Nanchang 330013 , China

Absrtact: This Paper Made A Theoretical Analysis On The Institutions Of Market Dealing In The Professional Sports. The Results Showed
That : (1) The Institutions Of Market Dealing Can Be Divided Into 3 Sections : Pre - Contract Institutions , Neg Otiation Institutions
And In2 Stitutions After Signing The Contract ; (2) Pre - Contract Institutions Include Market Entry Certi Fication System And

Guarantee System; (3) The Main Contents Of Neg Otiation Institutions Is Neg Otiation System Between Laborer And Manager ; (4) After The

Signing Of The Cont2 Ract ,Motivation And Supervision System Need To Build S O As To Protect The Per Formance Of The Contract .

Key Words: Professional Sports Market ;Market Entry Certi Fication System;Neg Otiation ;lInsurance System
(CHEA3C PDF)

W RS H #1:2009-09-28 & [E H . 20104F
F LT H : 20004 [F K 22 4L R AL G IR bR Y B 10 H (098ZD054)
PEH B OAER(9712) |, 55 AR BN, B3R, & DR W e F S0 T o P R DR 2 R B 22 5 2

WU CPULAA T e aR) it

FERLBRIGERER IR PR E A HHE VY2 T AL Ek65 S HBEY: 710068

135 51 :029-88409449 £ 51:029-88409515  Hi {54 :xtxbQxaipe.edu.cn  #Ai Mk :www.xaty.cb.cnk.net [ 45idil: - xaty .chinajoumal .net.cn




