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Abstract: This paper presents a general optimization procedure of marketing retrieving strategies by an W A 3 3 25
integrated method of AHP, ANP and TOPSIS. First, a relationship network of decision criteria which v

F PRFE

influences the final selection of marketing retrieving strategies is summarized according to existing
literature. Then, AHP and ANP are applied to calculate the weight of each decision criteria, and TOPSIS is A
utilized to rank the marketing retrieving strategies. Survey results are collected in food manufacturing b EN
firms. The empirical results show that social responsibility and shrinkage of consumers' consideration set |
are the most important criteria within control layer and network layer of Multi-Criteria Decision Making b S
(MCDM) model respectively; voluntary recall is the best marketing retrieving strategy during product harm

crisis while food industry involvement is the worst strategy.
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