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E-commerce customer churn prediction model combined with individual activity

JU Chun-hual-2, LU Qi-bei34, GUO Fei-peng®

. School of Computer Science and Information Engineering, Zhejiang Gongshang University, Hangzhou 310018, China;
. Contemporary Business and Trade Research Center, Zhejiang Gongshang University, Hangzhou 310018, China;

. School of Business Administration, Zhejiang Gongshang University, Hangzhou 310018, China;

. Department of Business Administration, Taizhou Vocational and Technical College, Taizhou 318000, China;

. Department of Information Technology, Zhejiang Economic and Trade Polytechnic, Hangzhou 310018, China

abhwWwNPE

[ mz | ‘sz | ssxmae | mxxs as) | assagr | rasusit |



