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The reasons for
creation of agricultural

sales organizations

Agric. Econ. — Czech, 48 (2002): 285-
292

Due to the transformation of the
agricultural subjects realized after 1990,
the new ownership relations occurred in
the sectors of agriculture and food
processing. The entrepreneurs started to
build their activities on the base of market
economy principles. The farmers started
founding of specialized or universal-
trading organizations aimed to sale of the




agricultural production. The legal forms of
the companies were cooperatives or
companies incorporated. In practice, the
subjects proved the reasonability of their
existence not only on the side of
agricultural production sale, but also on
the side of purchasing inputs necessary
for the agricultural production process.
One of the best trading organizations is
Agropork-druzstvo in Brno, which is
specialized in purchasing and sale of
pigs, cows and recently poultry as well.
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