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摘要摘要摘要摘要： 

电力客户价值分析是供电企业针对不同价值客户实施差异化服务，实现利益最大化的基础。首先对客户价值进行

了分析和界定，从客户当前价值和潜在价值2个方面构建了客户价值评价指标体系，建立了兼顾主客观因素的权

重确定模型，并对南方某市供电公司的5个客户进行了分析，验证了该客户价值分析体系的有效性和实用性。 
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Value Analysis System of Electricity Customers Under Market Condition

WANG Song-tao 

China Southern Power Grid International Co., Ltd., Guangzhou 510623, Guangdong Province, China 

Abstract: 

Customer value analysis is the foundation for power supply enterprises to provide differentiated 
service for customers with various values and implement benefit maximization. Firstly, the implication 
of customer value is analyzed and defined; then based on current value and potential value of 
customer, a customer value evaluation index system is constructed and a weight determination model 
that takes subjective and objective factors into account is built. The customer value analysis on five 
customers of a certain urban power supply company in South China is performed to verify the 
effectiveness and practicality of the proposed customer value analysis system. 

Keywords: electricity customers   value analysis system   fuzzy analytic hierarchy process 
(FAHP)   weight   
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