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Product review mining: A survey
WU Xing,HE Zhong-shi, HUANG Y ong-wen

Computer College of Chongging University, Chongging 400044, China

Abstract

Product review mining is the process of finding information from product reviews on the Web through natural language
process technology.lt isarising field that isthe sub field of unstructured data mining from plain text.The information mined
from product reviews can help manufacturers to improve their product, and help user to buy product with more
rationality.A survey of product review mining is discussed.Firstly, the framework of product review miningis
analyzed.Then, thetasksof product review mining that include subjective sentence identify, product festure extracting,
user attitude extracting, polarity classifying and mining result show are also described in detail, and finally the future
reseach directions about product review mining are pointed out.
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