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Mining product features and sentiment orientation from Chinese customer reviews
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US'E EF

At mining product features and polarity of customer’ s opinion from Chinese online customer reviews, in order to help
manufactures and service providers improve their products and services, and gain competitive advantages. This paper proposed an
approach based on Apriori algorithm which unsupervised feature extraction algorithm and supervised sentiment analysis technology
to realize the summery information of customer reviews. And then ranked the work features and opinions based on customer attention
strength. Several actual Internet products reviews were tested by an experimental model. Final results demonstrate the validity of
the method.
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