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Hu W., Qing P., Batte
M., Woods T., Ernst S.:

What is local and for
what foods does it
matter?

Agric. Econ. — Czech, 59 (2013): 454-
466

This study answers two important
guestions related to local food that have
not been sufficiently addressed before:
what is the greatest distance food can
travel and still be accepted by consumers
as local, and is ““local”” an equally
Important product attribute across food




categories. Using survey data from two
states in the USA, this research found
that consumers = accepted food travel
distance may be much shorter than what
IS generally believed. In addition, there
exists a great variation in the importance
consumers attach to ““being local”” for
different food categories and these
differences can be related to variations in
consumer demographics.
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