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This paper reviews the current status of congestion-based road pricing in the United States 
and examines some of the characteristics of successful and unsuccessful projects, 
including their marketing aspects. It is concluded that forward momentum has been 
established for innovative road pricing, but future progress toward more widespread use of 
congestion-based pricing is likely to take advantage of local opportunities which present 
themselves, and will proceed cautiously. Considerable emphasis will be placed on 
marketing strategies in order to win consumer acceptance. 
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1An earlier version of this paper was presented at the second seminar of the IMPRINT-
EUROPE Thematic Network: "Implementing Reform on Transport Pricing: Identifying Mode-
Specific Issues", Brussels, 14th/15th May 2002. 

 
This article has appeared on paper in: European Journal of Transport and Infrastructure Research, 
Vol. 3, No 4 (2003), pp. 401-413.  
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