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ABSTRACT: Nowadays with the more and more intensive business competition of products, it is very difficult for us to distinguish
products on the basis of technology or quality etc. In the market, the same kinds of products with different brands are very
similar on the function, quality or price, so nowadays the products advertisements are focus on the “emotional benefits” which
will influence the consumers’ desires of purchasing and possessions. Obviously the first impression to products has so crucial
effects on the consumers’ selects that the emotional factors are the most important points that designers should concern
before their designs. The article is to discuss and consider it with the following three aspects:

1. How can the products cause the consumers’ emotion?

2. How to describe the emotional factors of one product?

3. How can the designers influence and grasp these emotional factors in their designs?

KEYWORDS: Product Design Emotion Emotional Factors

sandy_time@126.com

KA B
» BEATHICHEE.
UTRG: 1 TifEgmiE: dolen

(@Designoniine  Ex#mCNNCEA B

http: /fiwww.DOLCN.com —Lﬁ-i-l_?"_'?—{ CM'- EiE| ?‘T’ . CM'- iﬁi-i_‘_f’f . EPE!

©1'1997-2005 DesignOnLine




