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ABSTRACT: As well known, "product user interface " is the bridge between "user" and "product”, it plays an important role in the
basic theory of product design system. Therefore, this article based on Anthropology. Sociology. Semiotics and Cognitive
psychology to looking forward to building a broad knowledge system to find out the method of "cognitive model "and
"communicate approach " in product user interface research. The author believed that the science and technology enter
people's life with one kind of the state not disturbing, achieve to the perfect product user interface that touch the hearts of
the users is one of the industrial designers’ goals.

KEYWORDS: Product User Interface, User centered design, User experience
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