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Advantage of Resources to Carry out National Tea Culture Tourism

Abstract:

The organic combination of planting, production, processing, testing and tourism, form an ecological
tourism contained relaxtion and cultural foundation is an organism of improving the quality of tourism
and publicizing, populatizing tea culture from a brand new perspective in current. Yunnan national tea
culture originated from the unique natural environment, abundant resources, full range of tea varieties,
colourful and varied national tea culture, abundant national tea culture traces, a wide selection of
colours and designs, elegant craft of puer tea and craft. As an important component part of modern
tourism, the national tea culture not only enriched the intension of modern tourism, but also enhanced
it” quality, met the tourists’ demands in culture. There will be more people know tea culture, pay
attention to knowledge of tea, buy tea products, if national tea culture tourism is developed. Thus, the
market of tea will develop healthfuly, drive the economic growth of the tea trades for doing national tea
culture tourism well, it” s necessary to increase protection services in wild-type tea garden and ancient
tea garden, enhance the depth of excavation to national tea culture of Yunnan’ s unique once again,
organically integrate the abundant national tea culture into the tourism, so as to publicize and
popularize the tea culture better.

Keywords: measure

KRS H #1 2010-09-03 & [7 H #] 2011-03-01 M4 kR & i H #1 2011-05-15
DOI:

HEETH:

WA - i

e & A -
YE#& Email: wugang00585@163.com

2% k-

ZSUENES Ve

Supporting info

PDF(530KB)

[HTMLA 3]

27 K [PDF]

SR
k555 S 5

FEASCHERE 25 I A

PN AIREE S

NG B &

FIRASC

Email Alert

SCEE AR

5 A R

it

SHEER |

PN

L)

Kt

e

PubMed
Article by Pu,S.L
Article by Li,Y.F
Article by Han,l
Article by Zhang,Y.M
Article by Wu,g



1. RMEFE BRoRE XE XA E A S E W SORMEIT[I]. EAR =ik, 2011,27(5E 884 H): 291-295

2. 5o, My i, ROE, BB, WEWY, B, AR .Experiment on Interplanting Corn Yield and
Cultivate Density, Application Rates of Nitrogen Phosphorus Potassium[J]. F1[E A& %81, 2005,21(4):
156-156

3. &ER, TG, W, RN, FRORANTAM AR RN AR ICH KPS EL]. T E A 2
i, 2007,23(6): 638-638

4. R Ka, Jrilieg, AR WA RBTREEE[I]. HREARYIER, 2009,25(12): 240-245

5. AR, FRALLE, ulEM, SRR Pt b R SRR R XA [9]. B FGE R, 2005,21(7): 281-281
6. FISOHE MR M4 MEL BTTHE MRS BREE ZACE XA TN “FHET7 TR R
BT[], E AR 2], 2010,26(24): 381-386

7. FHFL,2, ERE2, RHEEL T2, R BRI R ] P EAKREER, 2010,26(2 7 47
03): 138-141

8. Witiz, B JEM AR R IR a7 i R [I]. o EAA @), 2007,23(11): 146-146

9. SRF H UFBRIS JRRE. FARAA R L Pl XK b R R T - SR A R AR A R AT 3], R AR
AR, 2009,25(20): 287-291

10. B ¥, ZEigaE, KA, AL, BLE. P EEKRAEFF30E R[], P EK @R, 2007,23(11): 202-
202

11. Bk, MR, DURME, SRS O IRERSEAE Y IE MR AT i) S WU RE[9]. B AR 5@ R, 2007,23(12):
278-278

12. lyan0@.com. I3EHRA 4340 S A K SCGERE R 3], B R 2R, 2006,22(5): 271-271

13. fa 4, FAER, ZBF, T, e, fpra, BERE, T AR AR SPIREART R YIT
[J]. " EA& AR, 2006,22(6): 314-314

14. HRE), FuEH ORI 3 B BRI S R T 5 [91. A 2EE 4R, 2009,25(24): 338-340

15. 54, Bk, 8 @ SR B AAR 15 R 2 A R i [I].  ER 2R, 2007,23(11): 279-
279

Copyright by R 2=iH i



