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A Study on the Wetland Culture Tourism Development in Jiangxi

Abstract:

With the increased development of eco-tourism, the wetland tourism has become a hot tour item in
China. The tourism resources of wetland in Jiangxi is very rich and has got some development in
recent years. But the developing degree is lower focusing on few tourism products,for example
watching birds in Poyang Lake in winter.It was paid inadequate attention to the culture of wetland ,so
the tourism market has not formed corresponding culture tourism products. This paper analyze the
types and specialty of tourism resources of wetland culture in Jiangxi.Aiming at the market of wetland
tourism in Jiangxi ,the author do some investigate to design the products about wetland culture
tourism, in order to raise the level of tourism market of wetland in Jiangxi.
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