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摘要 企业间的竞争无处不在,如何选择适合自身发展的承诺经营战略直接关系着企业的存亡.本文拟以博弈论的方法,构建企业竞争中

的承诺经营博弈模型,对有行动先后的Cournot寡头竞争博弈、承诺营销博弈和双重垄断博弈及其均衡分析,为企业提供相应的承诺经

营理论与实践策略.
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Abstract： Business enterprise competition exist everywhere.How to choose the self-suited develoment strategy 

directoy relates to the existence of enterprise.This article establishes a mathematical model of enterprise 
competition promise management.The Cournot oligarch competition game,promise management game and dual 
monopoly game are also analyzed. 
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