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ABSTRACT
Service exists in the service provider and the service receiver. They can produce the contractual relationship 

which is value and trust mutually. People can obtain the different intension of service with different 

knowledge background and technique. In this paper, service is recognized in the views of 12 levels. 

Through the description and analysis of these 12 levels, the method for existing services is summarized. 

Thereby the important impact on service science is elaborated in the modern economy. 
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