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The paper is focused on study of
Information systems that can be applied
In the process of marketing planning.
General terms from information systems
theory are examined from marketing
perspective, particular examples of
marketing activities support are identified
on the basis of literature review and




global structure of the Marketing
Information System (MKIS) is proposed.
The main subsystems of MkIS — internal
reporting system, marketing intelligence
system, marketing research system, and
decision support system are discussed in
higher level of detail. The main attention
IS paid not only to supported marketing
processes but also to technologies that
can be used in individual parts of MKIS.
The result is the architecture that
Integrates isolated marketing applications
Into one comprehensible framework. This
architecture also creates a framework for
following research in the field of
marketing activities support.

Keywords:

Marketing Information System, marketing
research, marketing intelligence, decision
support systems

[ fulltext ]

© 2011 Czech Academy of Agricultural
Sciences




