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A Relational Model of Trust, Knowledge Transfer and New Product
Development

Abstract: The paper examines the relationship among trust, knomedge transfer and new product development based on coopera-
tive innovation. We argue that contractual trust and goodwill trust will directly promote knowledge transfer, while competence

trust can enforce the positive relationship between the contractual trust, goodwill trust and knowledge transfer, knowledge trans-

fer has direct effect on new product development and indirect effect through innovation capability and the effect of knowledge

transfer on innovation capability and new product development is moderated by knowedge complementarity.
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