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On the Information “Sticy” in New Product Development

Abstract:This study analzes the problem of information “sticy” in the new product development process and

points out the cause of it and how to slove the problem.The toolkits of user innovation is a resolution to it.This

study discusses the background of this approach and how it works and what its characteristics and categories

are,then points out the change in new product development process caused by toolkits for user innovation.

Key words:new porduct development;toolkits for user innovation
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