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Beyond Time and Physical Distance:An
New Perspective for Product Innovation

Abstract:With the development of global economy and information technology,competition is keen and global.

Global product development teams have emerged to adapted to the new tendency,however because team num-

bers are from different countries with different culture and languages,with time and distance,the management of

global product development team is critical important.In this paper,the authors put forth some useful ideas for

it.

Key words:global product development team;cultural difference;language barriers
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Definition,Characters and Management of the Fuzzy
Front End(FFE) in New Product Development

Abstract:It is agreed that FFE is very important for the new product development.In this paper,the general

definition of the FFE will be given.With the comparison to the new product development phase,characters of

the FFE will also be described.In sonclusion,some management methods will be provided according to these

characters.

Key words:new product development; Fuzzy Front End(FFE); fuzziness
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