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Abstract
Compliments are very common both in English and Chinese contexts, which are served to increase or consolidate the solidarity between the speaker and addressee (Holmes,1988).

This paper examines the differences between women’s and men’s complimenting and compliment responding behaviors, exploring the function of the positive speech acts on the one hand as positive strategies and on the other as potentially face threatening or saving acts. Using an open-ended questionnaire of 120 Chinese college sophomores, the paper provides an analysis concerning the compliments and compliment responses between the same genders and the different genders.

Firstly, the compliment strategies and topics characterizing the compliments of female and male Chinese college students are described. Secondly, the compliment formulae, as well as the gender of complimenters and complimentees are examined. Thirdly, compliment responses are categorized according to types of strategies, in addition to the responders’ sex.

The findings are related to the hypothesis that there are significant differences between women and men in their realization patterns of compliments and compliment responses, and to the reasons of the existing gender differences in language using.

    The statistical results show that, generally speaking, there exist significant differences between men and women when they compliment or respond to compliments from others. For the first part, women tend to use more Explicit Compliments than men do, while men tend to apply more Implicit Compliments, or choose to opt out. For the second, men and women also show slight difference in using compliment formulas. Women tend to use more adjectives, whereas men tend to apply more nouns. For the third, as for compliment response strategies between men and women, women tend to apply more acceptance than men, while more men tend to avoid it. Therefore, our former hypothesis can be true that there do exist significant relationship between gender and the realization patterns of this speech act.

The reason why men and women differ in language use is that they often fill different roles in society, even in their families. Men’s dominant position in society leads them to use more assertive speech style. Women tend to use more polite and standard speech style looking forward to gaining a better social status. Furthermore, education serves as an important factor in gender difference in language using. Boys and girls are taught to learn to behave themselves like a boy or a girl during their childhood. Hence, it is unavoidable that there are some differences between their languages, linguistically speaking. Finally, with the development of society, women’s social position has been improved a lot. Society shows more and more concern and respect to women. The gender-based differences will become less and less.

    I do hope this study will shed some light on the foreign language teaching and learning, so that learners could compliment or respond to compliments more appropriately, conveniently and naturally while communicating with foreigners.

Key Words: compliment, compliment response, gender, Chinese context, study.
摘 要
英汉恭维语是一种非常普遍的语言现象。它具有缩短交际者之间的社会距离、维护人际关系的社会功能（邹为诚， 1990）。恭维语是一种积极的言语行为，交际者不仅要遵守话语规律，还必须遵守社会文化规范，要受到许多因素，诸如年龄、性别、受教育水平、社会地位和社会关系等影响。
语言是社会文化的一个方面。近年30来，国内外许多语言学家已从这一角度对恭维语或恭维应对做了大量的研究，例如Wolfson, Pomerantz, Manes and Wolfson,贾玉新，邹为诚等。他们的研究均证实“无论从句法结构还是语义组成方面，汉语恭维语（与英语恭维语一样）也是高度程式化的言语行为。”；另外，汉英恭维语在话题上都主要涉及两个方面，一是“外貌”和“所有物”，二是“成就”和“能力”。（贾玉新，1997）然而，以上的研究多是关于同性之间的恭维语言语行为现象，且没有把恭维应答纳入研究范围。本文旨在论证汉语语境中恭维和恭维应对之间是否存在性别差异，以及产生这种差异的原因。

作者以问卷调查的形式调查了120名安徽农业大学二年级英语、计算机、园艺、动物医学、土地管理与规划等专业的学生，其中男女生各60名，共获得112份有效答卷。

调查结果显示，恭维和恭维应对之间存在性别差异。首先，就恭维策略而言，女性较多使用明确的恭维语言，而男性多用含蓄的恭维语言；其次，在恭维格式上，女性多使用形容词，而男性则多用名词；再次，在恭维应答策略方面，女性多会接受恭维，而男性多会拒绝。

恭维和恭维应对之间存在性别差异，作者认为，长期以来形成的男尊女卑的社会地位差异是产生这一现象的主要原因。由此，女性会使用较礼貌、标准的语言以期提高自己的社会地位。此外，教育也是导致差异出现的主要因素之一。相信随着社会的发展，女性地位的提高，语言使用中的性别差异将会逐步淡化。

关键词：恭维语，恭维应答，性别， 汉语语境， 研究。

Chapter One       Introduction

    In everyday life, there are a number of speech acts we can choose to show positive politeness, for example, greetings, hanks, friendly address terms and expressions of concern. “A compliment is one of them, which notice and attend the hearer’s interests, wants, needs, goods...”(Holmes: 1988) 


Since 1970s, pragmatists and linguists have attached great importance to the study of speech act behavior, such as Apology, Request, Compliment & Compliment Response, Refusal and Complaint, etc. These studies show that, the social and situational factors, which will exert their influences on the use of the speech acts, include gender, age, level of education, social distance, social relationship, style, ethnicity and so on. Compliments, as a positive speech act, will be inevitably influenced by these social factors. Many investigations have been conducted in the western countries as well as in China.

Although pragmatists and socialinguists have examined the relationship between gender and language for the last thirty years, there is little consensus about this relationship. As far as female speech is concerned, arguments continue to focus on whether or not female speakers express powerlessness in their speech or whether they express a form of speech only different from that of males by using, for example, more polite speech style. Of the social causes of gender differentiation in speech style, one of the most critical appears to be the level of education. In all studies, it has been shown that the greater the disparities between educational opportunities for boys and girls, the greater the differences between male and female speech (Spolsky, 2000). The more recent feminist theory has focused on the social construction of gender, not exclusively in childhood but for a whole lifetime, and this seems to be more powerful in explaining gender differences in language use.

Compliments are positive speech acts, which are sensitive to both social constraints and individual variables. Social factors such as age, gender, ethnicity, level of education, social status and social relationship between the interlocutors will inevitably influence the complimenting behavior of all interlocutors.

Several studies have shown that there are some differences between males and females in their realization patterns of compliments and compliment responses. Two important studies that focus on gender differences in complimenting and responding to compliments are those by Holmes (1988) and Herbert (1990). They found that the syntactic patterns and lexical choice used by men and women were different. Based on the findings, they assumed that females use compliments for keeping solidarity while males regard compliments as potential face threatening acts (FTAs) or actual assertions of praise. Other important studies done in Chinese were by Ye (1995) and Jia (1997), which investigated compliment and compliment response realization patterns in Chinese context. They examined kinds of topics and situations, as well as gender-based distributions. Although Ye’s study does not take gender as the major variable, it offers the framework and analytical methodology for the present study. Jia also devoted greatly to the study of compliments, whose studies covered lexical choices, sentences patterns, and topics etc. He concludes that compliments in Chinese context is as highly formularized as that in English context, and that the most popular topic of compliments are related to the two aspects, one is appearance and possessions; the other is achievements and abilities.


Even if the previous studies do not thoroughly agree with each other on the differences between women and men’s compliments, they seem to agree upon the viewpoint that women tend to use more polite language forms than men in their speech for the fulfillment of the different purposes. For men and women, language may serve different functions. Halliday’s functional language theory can be regarded as theoretical evidence. In Halliday’s view, language is multifunctional.


While Halliday’s functional view of language can provide broad theoretical explanations for the analyses on gender differences in language using, Brown and Levinson’s Politeness and Face Theory, Leech’s Politeness Principle and Gu’s Politeness Theory, each from slightly different perspectives, provide a more specific theoretical framework. The theories mentioned above are useful for the analysis of compliments as politeness strategies and for the explanation of the tendency that women tend to use more polite language forms in this speech behavior.

Based on the analytical framework established by Herbert’s and Ye’s researches, the present study is to investigate the influence of gender on the compliment realization patterns as well as compliment response patterns in Chinese context. It aims to answer the following questions:

Q1: Is there any difference between males and females in their compliment and compliment response forms in Chinese context?

Q2: Do women tend to use more polite language forms than men in their complimenting and compliment responding behavior in Chinese context?

The study has two aims:

(1) to discover similarities and differences of politeness language forms between the male and female respondents;

(2) to explore the reasons why there exist gender differences in language behavior.
    Compliments and compliment responses have been described as highly formulaic speech acts. For instance, it is said that the most appropriate response to a compliment is “Thank you”; however, the Chinese would reject a compliment most of the time. Yet, despite this strong stereotype, many speakers still feel embarrassed with other’s compliments and are uncomfortable when respond to compliments. Clearly, this paradox merits investigation.

Although a lot of researches have been carried out on compliments and compliment responses, they are mainly conducted in English-speaking countries. Few studies have investigated compliments in Chinese context. This study, which is to investigate the characteristics of the Chinese compliments and compliment responses, will surely shed light on the research of this speech act set in Chinese culture and offer useful information for cross-cultural communication.

As we all know, the concept of speech act plays a crucial role in language studies. Previous studies have shown that compliments and compliment responses are clearly influenced by both linguistic and sociolinguistic norms of behavior. So studying of this speech act set can provide a valuable insight into speakers’ reactions to external evaluations of their personal and social identity.

Finally, it is very important for second language learners to give appropriate compliments and responding to them accurately. So, doing research on complimenting behavior and compliment response can help teachers know how to teach in order to improve students’ communicative competence.

The data in the study are elicited by the means of two written open-ended questionnaires from a group of native Chinese College students, who major in different subjects. The results and analyses of the data are performed with Chi-Square tests and percentages.

This paper includes five parts. In Chapter Two, the author will review briefly the related theories, such as speech act theories (Austin, 1962; Searle, 1969, 1975), face and politeness theories (Brown and Levinson, 1978; Leech, 1983). Gu’s politeness theory (1990) is also reviewed for explaining certain politeness phenomena in Chinese context. Since the study focuses on gender-based differences in compliments and compliment responses, certain theories about language and gender will be reviewed, namely the theories by Lakoff (1975),Tannen (1990) and Crawford (1995), etc..

Chapter Three is about how the study is conducted, including the research design, the dissecting of the research questions, the selection of subjects and the procedures of data collecting and analyzing.

In Chapter Four, this paper will show the results of the study. In Chapter Five, this paper will interpret the major findings of the study and then give explanations of the results obtained in the research. And finally in Chapter Six, this paper will briefly summarize the major discoveries of this study, indicate the limitations and implications of the study and point out the directions for further research.
Chapter Two              Literature Review


As mentioned in Chapter One, the purpose of the study is to investigate the influence of gender on the compliment realization patterns as well as on compliment response patterns in Chinese context. In this chapter, some important theories related to the study will be reviewed. These theories include theories on gender differences, speech act theories, and face and politeness theories. All the theories will build up the theoretical framework of this study. In addition, some of the previous studies on gender-based differences in compliments and compliment responses will also be reviewed.
2.1  Overview of speech act theory
2.2.1 Austin’s speech act theory

    Austin was one of the first modern scholars to recognize that words are in themselves actions.


Austin (1962) defines speech acts as all the things we do with words when we speak. For example, we use language to apologize, to order, to warn, to compliment, to threaten, to request and so on. Actions performed via utterances are generally called speech acts, and in English, are commonly given more specific labels, such as apology, compliment, complain, invitation, promise or request. The essential concept of speech acts, so to speak, is that although the number of utterances in a language is infinite, people use these theoretically unlimited utterances to accomplish a limited set of purposes. These purposes are called speech acts.

For Austin, on any occasion, the action performed by producing an utterance will consist of three related acts: locutionary act, illocutionary act, and perlocutionary act. 

Locutionary act is the basic act of utterance, or producing a meaningful linguistic expression. The second dimension is the illocutionary act, which is performed by uttering some words, such as commanding, offering, promising, threatening, thanking, etc. For example, when A says: “Give me some cash” to B, the locutionary act is the sound he makes when he says the sentence, the illocutionary act is that A performs the act of requesting B to give him some cash. The third part is the perlocutionary act, which is the actual result of the locution. It may or may not be what the speaker B wants to happen but it is caused by the locution. For example, A’s utterance may have any of the following perlocutions: A persuaded B to give him the money; B refused to give him the money; B was offended; etc. In a word, the perlocution is defined by the hearer’s reaction.

Of these three dimensions, the most discussed is illocutionary force. Indeed, the term “speech act” is generally interpreted quite narrowly to mean only the illocutionary force of an utterance. The illocutionary force of an utterance is what it “counts as”.

Austin distinguishes locutionary and illocutionary acts by stating that the interpretation of the locutionary act is concerned with meaning and the interpretation of the illocutionary act with force. He later proposes a tentative classification (1962) of explicit performative verbs. He divides them into five categories based on the notion of illocutionary force. They are verdictives, exercitives, commissives, behabitives and expositives. “Compliment” can be categorized into the group of bahabitives to express one’s attitude towards something.

2.1.2 Searle’s speech act theory

    But, there are still some problems with Austin’s speech act theory. One problem is that the same utterance can potentially have quite different illocutionary forces. The speakers will be hard to assume whether the intended illocutionary force will be recognized by the hearers.


Based on Austin’s speech act theory, Searle (1976) attempts to explain the notion of the illocutionary act by stating a set of necessary and sufficient conditions for the performance of a particular kind of the illocutionary acts. He reclassifies it and proposes so-called direct and indirect speech act. To be exact, a declarative used to make a statement is a direct speech act, but a declarative used to make a request is an indirect speech act.(Yule, 2000)


Searle divides the illocutionary act into five types of general functions.

The five-category classification of illocutionary acts is representatives, directives, commissives, expressives and declarations.

Representatives are those kinds of speech acts that state what the speaker believes to be the case or not. Statements of fact, assertions, conclusions, and descriptions, for example: “The earth is flat.” or “It was a rainy day”, representing the world as he or she believes it is.


Directions are those kinds of speech acts that speakers used to get somebody else to do sth. They express what the speaker wants. They can be positive or negative, for example: Don’t smoke! or, Give me a cup of tea! They may be very modest attempts as inviting or suggesting, or they may be very fierce attempt as insisting, ordering, or commanding.
Commissives are those kinds of speech acts that speakers use to commit themselves to some future course of action, such as promises, threats, refusals, pledges etc. They can be performed by the speaker alone, or by the speaker as a member of a group. For example, I will be back. or, We will not do that.

Expressives is to state what the speaker feels. They express psychological state and can be statements of the speaker’s attitude, feelings and emotions, for example, pleasure, pain, likes, dislikes, joy, sorrow, complaints, apologies and compliments etc.


Declaratives is the speech act which change the world with their utterance, such as command, declaration, etc. For example, We find the defendant guilty!


The theory of speech acts has been influential not only in philosophical and linguistic fields, but also in foreign language learning and teaching and cross-cultural research.

On the previous section, the paper mentioned Austin and Searle’s theory of speech acts and their classifications. And as we all know, many researchers explored the actual forms and their functions of different speech acts in different languages in cross-cultural study. They found that speech acts were constrained by politeness principle at different degrees depending on different cultures. So it is essential to refer to two important notions---politeness and face in the next section.

2.2
Face and politeness theory
   As a technical term, face means the public self-image of a person. It refers to the emotional and social sense that everyone has and expects anybody else to recognize.


Politeness is viewed as one of major social constraints on human interaction, which regulate participants’ communicative behavior by constantly reminding them to take into consideration other people’s feelings.
2.2.1
Brown and Levinson’s face theory


Perhaps, the most profound thought of the concept of face is that of Brown and Levinson (1978). They have set out to develop an explicit model of politeness, which will be applied across cultures. They put forward that people engage in rational behavior to achieve satisfaction of certain wants. The wants related to politeness are the wants of face. 

According to Brown and Levinson, there are two kinds of faces. One is “negative face”, the need to be independent, to have freedom of action, and not to be imposed on by others. It is essentially the want that others do not impede your actions. The other is “positive face”, the need to be accepted, even liked by others, to be treated as a member of the same group, and to know that his or her wants are shared by others. Simply speaking, negative face is the need to be independent and positive face is the need to be connected. 
In Brown and Levinson’s comprehensive analysis of politeness and face, two other concepts are also mentioned. They are face threatening act and face saving act. If a speaker says something that represents a threat to another individual’s expectations regarding self-image, it is described as a face threatening act (FTA). Alternatively, given the possibility that some action might be interpreted as a threat to another’s face, the speaker can say something to lessen the possible threat. This is called a face saving act (FSA).
The rational actions people take to preserve both positive and negative faces for themselves and the people they interact with essentially add up to politeness. They further suggest that when people interact with others they must be aware of both kinds of face and therefore have a choice of two kinds of politeness. A face saving act which is concerned with the person’s positive face will tend to achieve solidarity through offers of friendship, for example, the use of compliments. On the other hand, a face saving act related to negative politeness will lead to deference, apologizing, indirectness, and formality in language use.

Brown and Levinson argue that nearly all speech acts are so-called FTAs, in which faces of the interlocutors tend to be threatened in language interaction. For example, compliments may themselves threaten the addresser’s negative face, and compliment responses may threaten the speaker’s positive face (Holmes, 1988). In order to avoid FTAs, interlocutors will employ certain strategies to minimize the threat and save their faces. Accordingly, the positive politeness strategies and negative politeness strategies are taken to keep hearer’s positive face and negative face from being threatened. The best way is to use polite language.


In Brown and Levinson’s terms, complimenting is a kind of positive politeness strategy that addresses the hearer’s positive face. And it signals the complimenter’s noticing and attending to the complimentee’s interests and needs. People in the west will respond to others complimenting happily with “thank you” to satisfy the conplimenter’s positive face. When a person says to a female colleague, for example, that “I like your earrings”, he is indicating the effort she has made to improve her appearance and that he shares her values of what constitutes a pair of beautiful “earrings”. By doing so, he makes her “feel good”, since appearance is an important component in the self-image of females almost all over the world. Still, as far as compliments are concerned, sometimes, the complimentee will feel their positive face being threatened. Under this situation, they will try to be indifferent or avoid to answer it directly, to save their faces. For example, A: How efficient of you to get this done on time. B: It is nothing.


In order to satisfy the negative face wants of others, we accompany requests with apologies for the imposition. “I am terribly sorry to bother you, but the tire of my bicycle is flat. And I am in a hurry to go to the classroom. Could you possibly lend me your bicycle for a while?” Here, an apology is regarded as a negative politeness strategy, which makes it easier for the addressee to accept the request.
2.2.2
Grice’s cooperative principle and Leech’s Politeness Principle

   Face principles produced by Brown and Levinson caused a common interest among the linguistists and language philosophers to pay close attention to it. But, people attached more importance to another principle--- cooperative principle (CP) presented by Grice.

    Grice proposes that all speakers, regardless of their cultural background, adhere to a basic principle governing conversation which he terms the Cooperative Principle. That is, we assume that in a conversation that participants will cooperate with each other when making their contributions. Grice then breakes this principle down into four basic maxims which go towards making a speaker’s contribution “cooperative”: Relation, Quality, Quantity and Manner. For example, in the following conversation: A: That’s a nice outfit. B: What? Are you kidding? B responded to A’s compliment indirectly with a rhetorical question. According to the cooperative principle, B’s question can be explained as a disagreement or non-acceptance to A’s compliment. Grice’s cooperative principle is valid in analyzing compliments and compliment responses.


Leech is one of these linguistists who are concerned with how politeness provides a missing link between the Grice’s Cooperative Principle (CP) and the problem of how to relate sense to force (Leech 1983). In Leech’s view, the CP in itself cannot explain 1) why people are often so indirect in conveying what they mean; and 2) what is the relationship between sense and force. Differing from Brown and Levinson, Leech emphasizes the normative or regulative aspect of politeness. This is brought out by his construction of politeness into the Politeness Principle and its maxims, which includes the Tact Maxim, the Generosity Maxim, the Approbation Maxim, the Modesty Maxim, the Agreement Maxim and Sympathy Maxim.

Leech’s Politeness principle may be formulated in a general way from two aspects: to minimize (other things being equal) the expression of impolite beliefs and maximize (other things being equal) the expression of polite beliefs. Leech’s maxims of politeness principle tend to go in pair as follows:

1).
Tact Maxim (in impositives and commissives)


a. Minimize the cost to other
   b. Maximize the benefit to other

2).
Generosity Maxim (in impositives and commissives)

a. Minimize benefit to self      b. Maximize cost to self

3).
Approbation Maxim (in expressives and assertives)

a. Minimize dispraise of other   b. Maximize praise of other

4).
Modesty Maxim (in expressives and assertives)

a. Minimize praise of self       b. Maximize dispraise of self

5).
Agreement Maxim (in assertives)
a.
Minimize disagreement between self and other
b. Maximize agreement between self and other
6).
Sympathy Maxim (in assertives)

a.
Minimize antipathy between self and other
b.
Maximize sympathy between self and other


Leech (1983) notes that in his politeness principles and maxims, there is a more general law that politeness is focused more strongly on  other than on self, and within each maxim, sub-maxim (b) seems to be less important than sub-maxim (a). In fact, among the six maxims, the most essential one is the tact maxim, for it is used in impossitive and commissive, where politeness is the most greatly needed. On the other hand, approbation maxim and modesty maxim are very useful to test compliment and compliment responses in this study.

 The same as Brown and Levinson, Leech is also by no means free from challenges and criticisms. For example, Gu (1990,1992) points out that the weakness and suggests to revise the first two maxims: 1) Tact maxim (in impositives) a, motivation: minimize the cost to other; b, expression: maximize the benefit to self. 2) Generosity (in commissives) a, motivation: maximize the benefit to other; b, expression: minimize the cost to self.

  Moreover, Leech divides illocutionary into 4 groups: competitive, convivial, collaborative and conflictive. Compliment, the speech act, by which the speaker benefits the listener, should fall into the category of convivial, from the perspective of Leech (1983).

There are different polite norms in different societies with different cultural background. We Chinese often express politeness by minimizing self, whereas in westerner’s eyes, it is not polite at all. Therefore, it is very important for the foreign language learners to realize that politeness principle should be applied differently according to the specific culture.

2.2.3.
The overview of Chinese politeness and Gu’s Politeness Principle.

There are not too many studies on Chinese politeness. Among the few, there is common agreement that the origin of Chinese politeness is “Ii”, which originally has to do with etiquette and propriety that regulates interpersonal behavior in order to ensure harmony and order in society (Jia, 1997).

Researchers, like Gu (1992), believe that the concept of “li” still explains the phenomenon of Chinese politeness in modern China. Both of them agree that in the tradition of “Ii”, Chinese politeness still emphasizes respect for the other and modesty for oneself.


According to Gu (1992), there are basically four notions underlying the Chinese concept of “limao”: respectfulness, modesty, attitudinal warmth and refinement. “Respectfulness” is self’s positive appreciation and admiration to others. “Modesty” can be seen, as another way of saying “self-denigration”. “Attitudinal warmth” is self’s demonstration of kindness, consideration, and hospitality to other. Finally, “refinement” refers to self’s behavior to other which meets certain standards. In Gu’s view, the four elements need not co-occur to constitute limao. Behavior, which highlights one of them, will usually be regarded as polite behavior.

Inspired by Leech’s Politeness Principle, Gu (1990) elaborates on the five politeness maxims. They are the self-denigration Maxim, the Address Maxim, the Tact Maxim, the Refinement Maxim and the Generosity Maxim. Since denigrating self and respecting other remains at the core of the modern conception of limao, the self-denigration Maxim will be illustrated here. The self-denigration maxim consists of two sub maxims: (a) denigrate self and (b) elevate other. It absorbs the notion of respectfulness and modesty. The breach of sub maxim (a), i.e. denigrate other; is thought of as being impolite and rude. The breach of sub maxim (b), i.e. elevating self, is considered being “arrogant”, or “boasting”.
   
Gu (1990) notes that the Chinese concept of negative face seems to differ from that defined by Brown and Levinson. For example, A Chinese speaker will insist on inviting a hearer to dinner even if the hearer has already explicitly expressed his desire that the speaker needs not do it. A Chinese will think the speaker’s act is not intrinsically impeding, but polite, and the speaker’s insistence on the hearer’s accepting the invitation serves as good evidence of the speaker’s sincerity. But in terms of Brown and Levinson’s face principle, the invitation is threatening the hearer’s negative face.

   According to Guo (1996), there are some changes in Chinese exerting politeness norm. For example, Facing compliments, people will not react with excessive self-denigration, nor accept it readily, but people will accept or refuse directly or indirectly, just according to the compliment content and the situation.


He (1996) compares Leech’s and Brown and Levinson’s politeness theories and Gu’s Chinese politeness principles, and gets the following conclusions: 1) Denigrating self and respecting others in China is viewed as politeness and modesty, while westerners will accept the compliments directly with “thank you”. 2) Address Maxim is a characteristic of Chinese politeness. 3) Refinement, as a kind of politeness phenomenon is shared both in Chinese and English with different expressions. 4) Politeness is closely connected with “face”, while there is different understanding and expressing based on different cultural background. 5) The relationship between politeness and privacy is different in Chinese and English. 6) The relationship between politeness and individualism is different in Chinese and English. The westerners view politeness as an instrumental system of means to satisfy individual face wants, while the Chinese view politeness as normative and it is a phenomenon belonging to the each individual.

So far the paper has reviewed Brown and Levinson’s Face Theory, Leech’s Politeness Principle and the maxims and Gu’s Politeness Principle, in addition, He’s and Jia’s politeness ideas. Although there are some contradictory views on whether these theories are adequate enough to explain Chinese Politeness, they offer the present study the basic framework for observing a specific act set-compliment and compliment responses in Chinese context and for describing and explaining the linguistic strategies used by speakers in their compliments and compliment responses.
2.3
Review of Sociolinguistic Gender Research


A major issue in the sociolinguistics of speech is the relationship between sex and language. Since the mid-1970s research on language and sex has concentrated on the role language plays in the location and maintenance of women in a disadvantageous position in society. Before this, linguists had taken an interest in sex and language in two other respects. More recently, in early research in sociolinguistic variation, sex was investigated as an independent variable related to linguistic variables, along with social status, style, age, and ethnicity.


Here, gender, the term, rather than sex will be used in this paper for gender is used to describe socially constructed categories based on sex. It is proven that gender is one of the many social variables that affect the use of language in social context and women as a social group are clearly different from men. Socialinguists have been working to try to explain the gender-based differences in language using.

Researchers see the hierarchical nature of gender relations as the primary factor causing sex difference; women and men are described in terms of subordination and dominance. The first widely influence study of language-use features was presented by Lakoff (1973,1975). Robin Lakoff (1975) began the search for the definitive feature of FL (female language). Lakoff described six categories of language use that are sharply differentiated by the sex of the speaker: lexical distinctions such as color terms, strong versus weak expletives, “women’s” versus “neutral” adjectives, tag questions, question intonation with statement syntax, and strength of directive speech acts. In her view, women’s speech is more indirect and more polite than men’s. Men are often found to use socially disfavored variants of sociolinguistic forms, while women are found to use super polite forms and hypercorrect grammar (Lakoff, 1975). In the years that followed the publication of her work, a considerable amount of research was conducted in connection with Lakoff’s hypotheses. They proved that her ideas can be further refined and the research needs careful interpretation. Some of Lakoff’s essay relies on casual observation; it is not adequate. Thus, her claim was oversimplified. 

Another productive approach in the study of gender has been the analysis of conversations between women and men. It attempts to investigate sex differences in communicative competence, and in particular women’s language. It researches the behavior of men as well as women. The speech style attributed to men is no longer “standard” speech, but merely one way of negotiating the social landscape (Crawford, 1995). In the past women’s talk was characterized as deficient in comparison to men’s norm. But women are now asserting that they have a different voice, a different psychology, and a different experience of love, work and the family from men.

Both approaches seem to yield valuable insights into the nature of gender differences in language. But neither of them seems to be wholly adequate to explain gender differences in language use in real social context. 


Based on the previous studies, Mary Crawford (1995) put forward a social constructionist approach to explain the relationship between language and gender in a new perspective. Crawford conceptualizes gender as a system operating at three levels: gender at the social structural level, at the interpersonal level and at the individual level.

At the first level, women are conceptualized as a culturally muted group. Hence, gender is viewed as a system of power relations. Men have more public power in most societies, controlling government, law, public discourse, and academics. Gender differences are culturally made. Gender is what culture makes out of the “raw material” of biological sex (Crawford 1995).

At the second level, gender is regarded as cues and gender cues are used to tell us how to behave toward others in social interactions. It is observed that the behavior of men and boys is often evaluated more positively than that of women and girls. Moreover, society has different expectations for women and men.

At the last level, gender is divided into masculinity and femininity. Within the discourse of gender, certain traits, behaviors, and interests are associated with each sex and assumed to be appropriate for people of that sex. Women and men become gender-typed and they acquire their gender roles from the society.

Language behavior is always situated in certain contexts and can not be regarded as isolated from these contexts. Hence, sex differences are a fundamental fact of human life and it is not surprising to find them reflected in language.

This study will regard language as dynamic and study gender-based differences in a specific speech act set--compliments and compliment responses in Chinese context. The study will be carried out among a certain speech community speaking the same language variety and sharing similar social and educational background in Chinese context.

2.4.Review of the studies on compliments and compliment responses

For applied linguistics concerned with language acquisition and with intercultural communication, the insights gained through analysis of the social aspect of language use are of particular importance. Recent studies of such speech acts as apologies, directives, expressions of disapproval and compliments have rich implications (Wolfson,1984). However, studies of compliments and compliment responses have shown that this small speech event is actually far more complicated than it appears, in terms of the relation between language, society and culture (Pomerantz, 1978; Wolfson, 1981; Wolfson & Manes, 1981; Holmes, 1986; Holmes (1988), Herbert (1989)).

Studies of compliments have focused on the following areas: compliment formulas, topics and distribution, compliment responses, function, and compliment as a sex-preferential strategy. Most of the studies have concentrated on complimenting in different varieties of English; very few have examined compliments in Chinese (Ye, 1995,Jia, 1997, Wei, 2001). This study will concentrate on the variable gender; which is also a very important factor that will affect the choice of compliment and compliment response strategies and compliment formulas.
2.4.1  Compliment formulas

Systematic studies of compliments reveal that compliments are formulaic in nature. In earlier work on the analysis of complimenting behavior among middle class Americans (Manes and Wolfson 1980, Wolfson and Manes 1980), it was demonstrated that there existed a considerable amount of patterning at both the syntactic and the semantic levels. Based on their studies of approximately 700 examples of compliments gathered through observation of everyday interaction, Wolfson (1984) concluded that “Compliments are formulas”. Similarly, their investigation of the semantic formulas showed that the overwhelming majority of compliments contained a highly restricted set of adjectives and verbs. The most commonly used adjectives were those with positive semantic load: “nice”, “good”, “beautiful”, “pretty” and “great”. Of all the compliments in their data, 80% were of the adjective type and 16% made use of the verbs (1981). A small number of semantically positive verbs appeared in compliments, especially “like” and “love”. Manes and Wolfson also examined the adverbs, (usually, well) or nouns (e.g. genius), which can express positive evaluation. Thus, Manes and Wolfson concluded, “the speech act of complimenting is, in fact, characterized by the formulaic nature of its syntactic and semantic composition”. Wolfson(1984), by the analysis of all compliments in the corpus, revealed that more than half (53%) made use of only one syntactic pattern: 
1. NP (is/looks) (really) ADJ.(e.g. Your sweater is really nice.) 
There were two other major syntactic patterns found: 
2. I (really) (like/love) NP.(16.1%) (e.g. I like your car.) 
3. PRO is (really) (a) ADJ.NP.(14.9%) (e.g. That is a good question.) 
What this mean is that 85% of all the compliments in the corpus can be described by only three syntactic structures. In addition to these three, only six other patterns were found to occur with any regularity:
4. You V.(a) (really) ADJ. NP.(3.3%) (e.g. You did a great job.) 
5. You V. NP. (really) ADV. (2.7%) (e.g. You sang that song really well.)

6. You have (a) (really) ADJ. NP. (2.4%) (e.g. You have a beautiful living room.) 
7. What (a) ADJ. NP! (1.6%) (e.g. What a pretty skirt!) 
8. ADJ. NP! (1.6%) (e.g. Good shot!) 
9. Isn’t NP. ADJ! (1.0%) (e.g. Isn’t that ring pretty!)
 However, this study will mainly study compliments’ semantic patterns because the syntactic patterns of compliments in Chinese are more complex than those in Western cultures. 

Following Manes and Wolfson’s investigation, there were other studies, which confirmed their finding of the formulas in other varieties of English, for example, Holmes (1988), Herbert (1990), etc. 

Ye (1995)’s study showed that Chinese compliment were formulaic with a limited range of positive semantic carriers. Ye stated that, due to the nature of the language structure, the most frequently used positive semantic carriers were Adjectives, Verbs and Adverbs.

Jia (1997) studied that Chinese adverbs often occurred with most of the positive adjectives and verbs. The most popular syntactic patters are: 

1. (Your) NP (ADV) ADJ.(e.g. 你的这件羊毛衫真漂亮！(Your) This sweater is really nice.)

2. (You) V.NP (ADV) ADJ. (e.g.你穿这件夹克真漂亮。(You) wear this coat really beautiful.) 

3. NP. (You V) (ADV) ADJ. (e.g. 你做的工作真好。This job you did really good.) He also noted that Chinese compliments rarely used the speaker’s perspective, “I”.


The findings concerning compliment formulas indicate that compliments are readily recognizable items of discourse. They reduce the possibility of misunderstanding between the speaker and hearer. This, in turn, may explain why similar formulas are found in different varieties of English as well as in Chinese.
2.4.2  Compliment topic

Compliment topic is one of the major variables in this study. The author would briefly review the studies on this area. Studies showed that the vast majority of compliments fell into only a few general topics. Manes (1983) found that the most frequently occurring topics in American English were compliments on personal appearance and accomplishments.

In Jia’s (1997) study, the result of the investigation of compliment topic showed a preference of performance over appearance. This is different from the results of the studies of compliments in English. As this present study focuses on compliment and compliment responses in Chinese context, the paper will take performance and appearance as the compliment topics studied here.

2.4.3.
Compliment responses

Another study on complimenting is on compliment responses. Herbert (1986, 1989) classified compliment responses strategies into the following twelve categories: 1. appreciation token, 2. praise upgrade, 3. comment acceptance, 4. comment history, 5. reassignment, 6. return, 7. questioning, 8. scale down, 9. qualification, 10. disagreement, 11. non-acknowledgement, 12. request for interpretation. And Herbert noticed that 66% of Americans responded to compliments with agreement and only 0.4% responded with disagreement.

    Jia (1997) studied the compliment responses strategies and founded there was a great difference between Chinese and American’s compliment responses. Some compliments that could be adopted by one culture would be rejected by another. For example, Chinese will respond with the responding strategies of scale down and questioning (10% & 15%), which is much more used than in English. While with respect to using “return”---the strategy, Chinese appear less interested in complimenting others.

2.4.4.Gender-based compliments and compliment responses


Since this study will examine gender-based differences in compliments and compliment responses in Chinese context, the studies on this area need special mentioning. Two important studies that focused on gender differences in complimenting were those by Wolfson (1984) and Herbert (1990). Wolfson(1984) examined the compliment behavior of Americans and found that the way a woman was spoken to was, no matter what her status, a subtle and powerful way of perpetuating her subordinate role in society. Women used compliments more often to other women than they did to men or than men did to each other. Furthermore, compliments on appearance were the dominant topic for women, whereas men complimented on possessions.
From his analysis of responses to compliments, Herbert concluded, “compliments from females will most likely not be accepted, whereas compliments from males will, especially by female recipients” (1990).

To explain these findings, Herbert (1990) argued that male and female compliments in American English served different functions in discourse. He suggested that for women compliments were primarily offers of solidarity, while for males they functioned more often as actual assertions of praise.

Ye (1995) also examined gender-based differences in compliments and compliment responses. He classified the compliment strategies employed by respondents into four categories: Explicit Compliment, Implicit Compliment, Non-Compliment and No Response. Results showed that both males and females gave the same order of rank in their preference of compliment strategies. However, statistical analysis showed that there was a significant difference between genders using these four compliment strategies. Female respondents gave more Implicit Compliments than male respondents, while males gave more Implicit Compliments or Non-Compliments. Male and female respondents were found to use positive semantic carriers differently in adverbs and nouns. Males used nouns more often than females, while females used more adverbs (Ye, 1995).

According to Ye’s study, the distribution of compliment responses also showed that male and female respondents adopted different strategies. Specifically, males chose Non-Acceptance more often them females, whereas females showed a much stronger tendency to Acceptance.
2.5
 The present study

Studies on compliments and compliment responses demonstrate that a compliment is a structured speech act, which reflects cultural influences on human behavior. 

The studies reviewed provide theoretical basis and framework for the present study. Nevertheless, the existing studies still have some limitations. For example, few studies on the speech act set of compliments and compliment responses have been carried out focusing on the variable-gender in the Chinese context. Although Jia’s study (1997) examined cross-cultural differences in compliments and compliment responses in Chinese and English context, he only briefly analyzed the points based on gender.


In the present study, the data will be analyzed mainly according to Ye’s analytical framework in terms of compliment strategies and compliment response strategies. Compliment strategies are classified into four types: Explicit Compliment, Implicit Compliment, Non-Compliment and No Response. Compliment response strategies are categorized into five types: Acceptance with Amendment, Acceptance, Non-Acceptance, Combination and No Response.

In this chapter, the paper reviewed related theories and studies to this study. In the next chapter, it will demonstrate the experiment design concerning dissecting of research questions and hypothesis, methods of data collecting and data analysis.
Chapter Three            The Study

3.1
The research questions 


Although most studies so far have focused on varieties of English, few have examined compliments and compliment responses in Chinese context, especially in terms of the variable-gender. A study of Chinese compliments may provide some useful information from this cultural perspective. The objective of this study is to examine the gender-based differences in compliments and compliment responses in Chinese context.
    This study tries to answer the following question: Are there any differences between male and female strategies and formulas in compliment and responding to compliments? If yes, how and why?

3.2
The definitions of the main variables
3.2.1.
Topic

According to the previous studies, the vast majority of compliments refer to just a few topics: appearance, ability or performance, and possessions. Manes and Wolfson’s (1981) study, which is based on a corpus of well over twelve hundred examples collected in a great variety of everyday speech situations, shows that most of the compliments focus on either appearance / possession or abilities / performance. Similarly, Holmes (1988) finds that among her 517 compliment responses, 92.5% are about appearance, ability / performance, and possessions. Following Jia’s investigation, this study will focus on two main topics: appearance and performance.
3.2.2.
Gender

Gender is the main variable in the present study. There are two levels of gender in this study: males and females. In each of the situations designed in the questionnaires, there are two possibilities of the gender group. That is to say, the two interlocutors in each situation might be of the same gender or might be of different genders. This may influence the production or selection of compliment and compliment response strategies.

3.2.3.  Compliment and compliment response.


According to Holmes, a compliment is a speech act which explicitly or implicitly attributes credit to someone other than the speaker; usually the person addressed, for some “good” (possession, characteristic, skill, etc.) which is positively valued by the speaker and the hearer. For example, we would count “You’re looking good” and “Is that a new suit” as compliments. Although responses to a compliment may be various, there is relatively a strong agreement within a certain speech community as to what form constitutes a “correct response”. It is proven that the most general response to a compliment is “Thank you” in western societies. Despite the strong awareness of the prescriptive form, many speakers still feel embarrassed by compliments and feel uncomfortable when they respond to compliments. Clearly, this paradox merits investigation.

The present study will investigate compliments in terms of compliment formulas and compliment strategies. According to Ye, compliment formula can be analyzed by positive semantic carriers. For example: 你的衣服真漂亮。Your clothes [are] very pretty. Here the positive semantic carrier is an adjective.

In terms of compliment strategies, Ye divides it into four categories: Explicit Compliment, Implicit Compliment, Non- compliment and No Response. 

On the basis of Ye(1995) and Wolfson(1981),the compliment response strategies can be divided into five categories: Acceptance, Acceptance with Amendment, Non- Acceptance, No Response, and Combination. Under these categories there are some subcategories, for example, responding by making compliments, etc.
3.2.3.1  Analyzing the compliment patterns

As has been mentioned above, compliment formula can be analyzed by positive semantic carriers which have four types: Adjectives / Stative verbs, Adverbs, Verbs and Nouns. For instance: (1) As an adjective: 穿漂亮衣服啦。[You] have pretty clothes on. (2) As a stative verb: 你的衣服真漂亮。Your clothes [are] very pretty.
(3)
As an adjective: 这件衣服很不错。The style of this clothing is very good.(4)As an adverb你的英语说得不错。You speak English very well.（5）As a verb: 我很喜欢你的歌。I like your singing very much. (6) As a noun: 你很有品位。You really have taste.

According to Ye, compliment strategy is divided into four categories: Explicit Compliment, Implicit Compliment, Non- Compliment and No Response.


Explicit Compliment, refers to a direct positive comment in which the form contains at least one positive semantic carrier:


(7) 你的口语真棒。



Your oral English is excellent!
            (S3 Oral English)


Implicit Complicit, by contrast, refers to those compliments, which are not explicitly directed to the complimentee’s appearance or performance. The following are examples of some Implicit Compliments:


(8)
我跟你学学吧。



Let me learn from you.
               (S3 Oral English)


(9)
教教我好吗？



Could you teach me?
                   (S3 Oral English)

(10) 什么时候学的？



When did you learn it?
               (S3 Oral English)


No Response refers to zero realization where the respondents choose “You would not say anything” strategy. This suggests that in some situations, the respondents may not feel that it is obligatory to offer a compliment.

Non-Compliment is related to but different from, No Response, where the respondents did give verbal rejoinders to the given situations, but those can hardly be categorized as compliments:


(11)  什么时候买的？

When did you buy them?
               (S6 Shoes)

(12) 这表多少钱？

How much is the watch?
               (S7 Watch)

From these compliments, we can see that they serve to start a conversation topic, which requires the interlocutor at the next turn to provide specific information requested in the previous utterance.
3.2.3.2
 Analyzing the compliment response patterns


The compliment response strategy is divided into five categories: (1) Acceptance with Amendment; (2) Acceptance; (3) Non-Acceptance; (4) No Response and (5) Combination. Under these categories there are sub-categories as in the following:


(1). Acceptance:


1.
Appreciation token: utterances that recognize the status of a previous utterance as a compliment by showing gratitude.

谢谢。Thanks.                       (S11 Hair Style)


2. Agreement: utterances to agree with the complimenter.

      我也挺喜欢的。I like it, too.              (S11 Hair Style) 


3. Pleasure: utterances to show the complimentee is pleased.

      我听了真高兴。I am very happy to hear that. (S11 Hair Style)


4.
Smile: recognizing the compliment by smiling.

(2). Acceptance with Amendment:


1.
Return: utterances to scale down the praise of a compliment by offering praise to speaker.

你也不错。 You are not bad, either.      (S9 Badminton)

2.
Downgrade: utterances to scale down the praise of a compliment of a previous utterance.

马马虎虎。Just so so.                 (S9 Badminton)

3.Upgrade:
utterances to increase the complimentary force of a previous utterance.

  你也不看看这是谁写的。

Don't you see who wrote that? [Of course, my writing is good!] 

                                          (S14  Essay)

4.
Confirmation: utterance to confirm and reassure the previous utterance.

   是吗？你真的觉得不错？ Is it true? Do you really think it’s not bad?                                        (S13 Cooking)

5.
Transfer: utterance, which switches the focus of the compliments.

   你喜欢吃就多吃点. Have more since you like it.  (S13 Cooking)

6.
Comment: utterances to impersonalize the complimentary force by giving impersonal details.

     朋友送的。 A friend gave it to me.           (S12  Scarf)

(3). Non-Acceptance


1.
Denial: utterances to deny the content of the compliment.

       不行，不行。No, No.                 (S10 Calligraphy)

2. Qualification: utterances to deny the quality complimented.
差远了。It’s far from it.               (S10 Calligraphy)

3.
Idiom: utterances which are composed of idiomatic expressions to show the complimentee feels embarrassed or abashed.

       不好意思。 [I am] embarrassed.          (S14  Essay)

4. Diverge: utterances to deny the complimentary force by directing it to other acts.

       别逗了。
No kidding/Don't make fun of me. (S14 Essay)

5.
Avoidance: utterances that avoid responding to the complimenting content.
        你太客气了。 You are being too polite.    (S13 Cooking)

(4). No Response: It also means “zero realization”

The paper will further illustrate these subcategories in following chapters.

(5) Combination: The respondents may use two or more sub-categories mentioned above to respond to compliments. For example:
1.
Confirmation + Appreciation token.

是吗？谢谢！Is it true? Thank you.       (S13 Cooking)

2.
Appreciation token + scale down

      谢谢，其实我的手艺很一般。Thanks. Actually my skill is just so so.      (S13 Cooking)

3.3.
The instrument


A large body of literature published in the past twenty years has addressed non-native speakers’ pragmalinguistic and politeness-related behaviors. Many studies have shown that L2 learners exhibit behaviors different from those of native speakers when performing various types of speech acts. The data in these and other studies were gathered by various methods. Among them, the instruments such as questionnaires, interviews, role-plays, and the audio/ video taping of naturally occurring communicative events were the commonly used ones.

In the next parts, the paper will demonstrate these instruments, such as open-ended questionnaire and multiple-choice questionnaire, and point out the reason for choosing open-ended questionnaire.

3.3.1
Open-ended questionnaire


The questionnaire is one of the most widely used techniques for collecting quantitative data. When compared with interviews and observation, it requires less time and less expense. A questionnaire consists of a series of questions which a subject is required to answer. It has been found that open-ended questionnaire is shorter in length, simpler in wording, and less emotionally involved than natural-occurring speech. And open-ended questionnaire can allow a researcher to collect data and classify speech act realizations quickly. Partly due to these reasons, the present study will employ open-ended questionnaire as the instrument.

In each discourse completion tasks (DCTs), open-ended questionnaire designed, the subjects are required to complete the speaker’s reply. For example, S1:
Li Ming met Wang Ling, his classmate in the classroom.

Li Ming: Hi, Wang Ling. How are you doing?
Wang Ling: Ok. How’re you?
Li Ming: Pretty good. Oh, what a pretty blouse you’re wearing!

Wang Ling:____________________________
In this example, informants are supposed to fill in the blank with a compliment response sequence.

This allows the informants more freedom to write down what they really think of in a certain situation.
3.3.2
Multiple-choice questionnaire


Here, a distinction should be generally made between an open-ended questionnaire and a multiple-choice questionnaire. In the former, the responses relating to the questions are not specified, but in the latter, the respondent selects one or more of the alternatives given by the researcher.
There are some disadvantages of multiple-choice questionnaire compared with open-ended questionnaire. One is that the respondent may feel frustrated because there is no appropriate option for him/her to choose from. Another is that there may be too many answer categories. For example, in the study of compliment response strategies, the strategy categories are various, so it is impossible to use multiple-choice questionnaire.

3.3.3
The reason for choosing open-ended questionnaire.


It has been pointed out the most essential aspect of speech act research is to gather “real” or “natural” data.


However, in practice, it is not always possible to gather authentic and spontaneous data. Firstly, certain speech acts, like compliments, may not occur frequently enough to allow researchers to observe response sequences. Secondly, there are ethical problems raised by taping people without their permission. 

Among the instruments used in collecting data, multiple-choice questionnaire and open-ended questionnaire are the most frequently used because they can provide an insight into situations and allow for the control of specific variables. However, multiple-choice questionnaire has been proven inappropriate for certain type of studies of speech acts, for example, the study of compliment response patterns. So, theoretically, the instrument used in the present study are modified open-ended questionnaires since no better instrument is available at the current stage.

3.4
The subjects


The data for this study were collected from a group of second year college students, with the variables such as age, social relationships and educational background controlled. The number of subjects is 120, with 60 males and 60 females.

The subjects are chosen randomly from the second year students who major in Computer, Horticulture, English, Zoology and Land Planning respectively in Anhui Agricultural University (AAU). The subjects were located there for some reasons. First, AAU is a comprehensive university, so it is convenient for the investigator to select the subjects from different majors. Secondly, since the students are mainly from Anhui Province, the data collected from the questionnaires can practically represent the speech act set-compliment and compliment response realization patterns of Anhui district. The investigation of the usage of certain type of speech acts, which is typical of Anhui district, as compliment and compliment response, has not been carried out, so it is worthy of doing the research. Thirdly, I am a teacher in the university. It is very convenient to carry out the investigation among my own and other’s students, who were very careful and free to finish the questions. In all, the experiment went through smoothly.

3.5 Situation design


The two questionnaires consist of sixteen situations--eight situations included in questionnaire I for compliments (Sl-S8) and eight included in questionnaire II for compliment responses (S 9-S 16). In each situation gender-specific Chinese names are given to the fictional interlocutors in the items in order to control the gender variable. And another important variable--topic is also taken into consideration. 


(1). Compliment

S1. Blouse        A student notices his/her female classmate wearing a new blouse in the classroom.
S2. Health           A
student finds his/her male friend looks very healthy in front of the library.

S3. Oral English      A
student notices his/her female classmate can speak English fluently in English corner.

S4. Singing          A student notices his/her female roommate is a good singer at a welcoming-freshmen party.
S5.Climbing       A  student notices his/her male classmate climbing mountains very fast on an outing.
S6. Sneakers         A
student notices his/her male classmate wearing a pair of new sneakers in a P.E. class.

S7. Watch          A student finds his/her female classmate wearing a new cartoon watch at the interval of English classes.

S8. Tidying up      A person finds his/her male friend’s room in good order and clean.


(2). Compliment response:

S9. Clothes          A student is being complimented at school by his/her male classmate on his/her new clothes at school.
S10. Calligraphy    A person is being complimented on his/her calligraphy by a female friend.
S11. Hair
A person is being complimented on his/her hairstyle by his/her female fiend from the same county.

S12. Scarf
A student is being complimented on his/her new scarf at school by his / her male classmate.
S13. Cooking
A student is being complimented by his/her cooking skills by his/her male classmate.
S14. Essay
A friend is being complimented on his/her essay by a female friend.
S15 Directing 
A friend is being complimented on his/her directing skills by a male friend.
S16 Sweater
A student is being complimented on his/her new sweater by a female classmate at a New year’s party..

To make it clearer, the author outlines the design of the situation in the following table:

	
	COMPLIMENT

	SITUATION
	Gender of Complimentee
	Compliment Topic

	Sl Blouse
	Female
	Appearance

	S2 Health
	Male
	Appearance 

	S3 Oral English
	Female
	Performance

	S4 Singing
	Female

	Performance

	S5 Climbing
	Male
	Performance 

	S6 Sneakers
	Male
	Appearance

	S7 Watch
	Female
	Appearance

	S8 Tidying up
	Male
	Performance


	
	COMPLIMENT RESPONSE

	SITUATION
	Gender of Complimenter
	Compliment Topic

	S9 Clothes
	Male
	Appearance

	S10 Calligraphy
	Female
	Performance

	S11 Hair
	Female
	Appearance

	S12 Scarf
	Male
	Appearance

	S13 Cooking
	Male
	Performance

	S14 Essay
	Female
	Performance

	S15 Directing
	Male
	Performance 

	S16 Sweater 
	Female
	Appearance


3.6
Data-collecting procedures


Step one: The researcher distributed altogether 120 questionnaires to the subjects who were 60 males and 60 females. The subjects were told they had enough time to answer the questionnaires.


Step two: The researcher gave instructions to the subjects that they should read the instructions in each of the two questionnaires carefully in order to satisfy the different requirements of the questionnaires. Then they were required to read each situation carefully and enact the role of the complimenter and respondent in the specific situation. Since the subjects may respond to the situation with more than one utterance, enough space was provided below each situation. It took the subjects 30-40 minutes to complete the questionnaires.

Step three: after collecting the questionnaires, the investigator checked them and found there were altogether 112 from 56 males and 56 females.
3.7.
Data analyzing


After checking the answer sheets and excluding the invalid ones (altogether 8), the investigator began to analyze the data. The following are the procedures:

Step one: Identify the strategies used by respondents in their compliment and compliment response utterances, and label the semantic carriers in compliment utterances.

Step two: Write down the number of categories of strategies in compliments and compliment responses in each production under the corresponding column on the raw data table.

Step three: Divide the sixteen situations into four groups according to the four levels.

The four levels are:
Level one: different gender
Level two: same gender
Level three: topic--Appearance
Level four: topic--Performance

The data in this experiment are nominal data, and the hypothesis the paper need to test is whether the gender-differences in compliment and compliment response is large enough to say that they are truly different. Chi-Square test seems to be the best method to be used. In this study Chi-Square test is used to determine significance in difference from chance distribution between gender and strategy and also between gender and topic.

The analyses of the data are performed with Chi-Square test by SPSS (the Statistical Package for the Social Sciences version 10.0)

In this chapter, the dissecting of the research questions, the situation design, the locating of subjects and also the procedures of data collecting and coding have been explained. In the next chapter, the paper will show the results of the study.

Chapter Four        The Results

In this chapter, the results of the experiment will be presented with percentages and Chi-Square tests.

The results of the experiment will be divided into compliment strategies and compliment formulas used in situations S1-S8, and compliment response strategies used in situations S9-S 16. Under each division, the differences in overall situations as well as on the four levels are examined.

4.1.
Study of compliment strategies and compliment formulas

4.1.1. Compliment strategy types in terms of the overall situations


The first study is to find whether there is a difference between males and females in compliment strategies in overall situations.

The four types of compliment strategy types: No Response, Non-Compliment, Implicit Compliment, and Explicit Compliment can be observed in terms of the overall situations to see whether there is a difference between men and women in using them.

Results show that both males and females give the same order of rank in their preference of compliment strategy types (See Table 4.2.1). However, female respondents (82.1%) give more Explicit Compliments than male respondents (53.2%), while males give more Implicit Compliments (11.2%) than females (3.5%) did. Concerning Non-Compliment, males (7.5%) also use more Non-Compliments than females (3.0%) do. Furthermore, males (28.1%) choose as twice as many No Response type as females (11.4%) do.

Table 4.1.1 Percentage of distribution of compliment strategy types by gender of complimenter


                   Male (N=56)        
      Female (N=56)


                   No.
    %                No.
 %              

No Response    123    28.1                 49    11.4

Non-Compliment
31     7.5                 136    3.0

Implicit Compliment    53
   11.2                 155    3.5
Explicit Compliment    241    53.2                 370    82.1              

          Total   448    100             
   448
   100
4.1.2.
Compliment strategy types from the four-level perspectives


The second research is to find whether there is difference between men and women in production of compliment strategies on the four levels, which are same-gender and different-gender levels, and Appearance and Performance levels.


The result shows that on the same-gender level, females (80.5%) offer many more Explicit Compliments than males (57.2%) do, while males (9.5%) offer many more Implicit Compliments than females (2.3%) do. With regard to No Response type, males (28.5%) (See Table 4.1.2) choose to opt out almost twice as often as females (12.8%) do. Despite these differences, men and women still have something in common. They make almost the same number of Non-Compliments.


Table 4.1.2a Percentage of distribution of compliment strategy type in terms of same-gender and different- gender levels.


                 M-m       F-f        M-f         F-m 


               No.   %   N0.  %    N0.   %     No.  %            

no response
        62   28.5   27  12.8   61   28.0   22  10.2

non compliment
     9   4.8     8   4.4    7    0.3    39  1.7

implicit compliment   23   9.5    7   2.3   32   13.5    12  4.6

explicit compliment  130  57.2   182  80.5  134  58.9   189  83.5          

Total    224  100
   224  100  224  100   224  100

On the different-gender level, females (83.5%) offer many more Explicit Compliments than males (58.9%) do, while males (13.5%) make many more Implicit Compliments than females (4.6%). Similar to the same-gender level, males (28.0%) choose to opt out almost twice as often as females (10.2%) did. The result also shows that females (1.7%) use more Non-Compliments than males (0.3%), which is different from that of same-gender level.

According to these observations it can be found that on the whole there are significant differences between male respondents and female respondents in their selection of compliment strategies on the first two levels of situations. The findings presented in this table do not show that woman varies their complimenting strategies according to gender of addressee to a greater extent than does men. So it can be assumed that gender of addressee is an important factor which will influence the complimenting and compliment responding patterns of the speaker. But, this study may also conclude that women enjoy more equal rights with men in modern China, which can be reflected in their language use.


The distribution in relation to the topic levels is also found to be significantly different when compliments are made by different genders for different topics, i.e., compliments on Appearance, X2 (3, N=448) =37.6, p<0.05;and compliments on Performance X2 (3, N=448) =33.0, p<0.05.

Table 4.1.2b Percentage of distribution of compliment strategy types in terms of Appearance and Performance level 

Appearance             Performance


                 Male       Female 
      Male     Female             

No.  %     No.   %     No.   %    No.   %

no response
           45  38.7     31  14.6
    36   17.0
  16
 7.7
non-compliment
        7   3.9      9   4.8     3    1.7
   5
 1.7

implicit compliment     10  3.7       5    1.5
 45   19.2   13
 5.2

Explicit Compliment    122  53.7     179  79.1
140   62.1   190   85.3            


Total             224  100      224  100 
224   100    224  100


The results show that males and females consistently respond differently towards the two compliment topics.

On the two levels, females give more Explicit Compliments than males do, while males make more Implicit Compliments than females do. Males choose to opt out much more often than females do. Except for these significant differences, there are some similarities among the two gender groups. Both males and females use similar number of Non-Compliments.

Comparing the responses made by respondents on the two levels, it can be found that both men and women give more Explicit and Implicit Compliments on Performance than on Appearance. In addition, they use No Response and Non-Compliment for Appearance much often than for Performance. Again, this shows that both male and female respondents compliment on Performance more frequently than on Appearance.

From the above analyses, it is clear that, on the whole, there are significant differences between male and female respondents in the overall situations as well as on the four levels. Nevertheless, they still have something in common. In the next section, the paper will further illustrate these differences and similarities in relation to the given situations.

4.1.3 Compliment formulas in overall situations


The third research is to find whether there is a difference between males and females in compliment formulas in overall situations.


In the study, compliment formulas are examined in terms of positive semantic carriers. Here, the paper compares the gender-based differences in compliment formulas only in terms of Explicit Compliments and in overall situations. Explicit Compliment entails four types of positive semantic carriers, Adjective, Adverb, Noun and Verb.


The statistical result shows that there are no significant difference between males and females in their use of nouns, verbs, and adverbs. However, there exist significant difference between both genders in their use of adjectives: X2 (1, N=448) = 28.4, p<0.05

Table 4.1.3 percentage of distribution of positive semantic carriers by gender


Male (N=56)
        Female (N=56)


                  No.    
%
        No.      
%            


Adjective
       149
     57.9
        238
  66.2

Adverb
           54
     21.1
        69
      17.4

Verb
           24
     8.3
        35
      8.1
    Noun             35      12.2          21       7.1


From the above table, it’s clear that males and females are found to use positive semantic carriers differently regarding nouns and adjectives. Specifically, male respondents use nouns more often than females do.
4.2.
Compliment responses strategies

4.2.1. Compliment response strategies in overall situations


The fourth research is to find whether there is a difference between males and females in compliment response strategies in overall situations.


The distribution of compliment response shows that male and female respondents adopt different strategies (See Table 4.2.1). While Acceptance with Amendment still remains as the first preference for males, females choose it as the second choice. Specifically female respondents show a slight preference for Acceptance, (34.6%) compared with male respondents (23.8%). Further more, female respondents (20.5%) use more Combination strategies than males do (9.9%). And more male respondents choose to opt out (21.0%) than the female respondents (6.8%). Statistical result shows that there is a significant difference between genders using three of the five compliment response strategies, that is, Acceptance, No Response and Combination. The X2 for Acceptance is X2 (1, N=241)=4.9, p<0.05; the X2 for Combination is X2 (1,N=161)=35.5, p< 0.05; the X2 for No Response is X2 (1, N=122)=40.7, p<0.05.This finding shows that there is a slight tendency across cultures to tend to decline compliments.


Table 4.2.1 Percentage of distribution of compliment rejoinder types in overall situations.
Male (N=56)        Female (N=56)

                           No.       %        No.       %                         

acceptance with amendment
  149
    33.9
    128
  29.4
acceptance
                110
    23.8
    156     34.6
non-acceptance
             54
    11.4
    42
      8.7
no response
                94
    21.0
    31
      6.8

combination
                41
    9.9
        89
      20.5              
Total
                448
    100        448
  100

4.2.2 Compliment responses from the four level perspectives


The fifth research is to find whether there is difference between males and females in compliment response strategies on the four levels.


Table 4.2.2a Percentage of distribution of compliment strategy types in terms of same-gender and different-gender levels.
M-m
      F-f

   M-f
      F-m

                         No.   %   No.   %
 No.  %    No.
%             

acceptance with amendment   70  30.4   65   28.9  82  37.6   66   29.5

acceptance                 60  26.8   58   26.7  42  17.7
 75
   33.8
non – acceptance            24  10.4   31
  12.6   27  12.6   10   5.2

no response                43  19.4 
 25
  11.7   49  21.8   9
   2.9
combination                27  12.7   45
  20.1   3   10.3   64   28.6             

Total                     224  100   224  100   224  100
 224  100


On the same- gender level, it can be found that there are no significant differences in using the five strategies. Both genders used almost the same amount of the first three strategies. However, there still exist some slight differences in using the strategies of No Response and Combination. Males (19.4%) use more No Response type than females do (11.7%), while females (20.1%) employ more Combination type than males (12.7%) do (See Table 4.2.2a).


On the different-gender level, the differences between both genders in using the five strategies are obvious. Male respondents (37.6%) employ more Acceptances with Amendment type than female ones (29.5%) do, while females (33.8%) use more Acceptances than males (17.7%) do.


The result also indicates that male respondents show a strong tendency to Non-Acceptance (12.6%) than female ones (5.2%) do. Furthermore, more females choose to opt out (21.8%) than females (2.9%). And females show a strong preference for Combination (28.6%).

From the above figure, it is clear that there are some differences between both genders in using the five compliment response strategies, which are shown, specifically in terms of different-gender level.


Table 4.2.2b Percentage of compliment response types in terms of the topic level:

Appearance           Performance
M
         F         M
        F
No.  %
   No.  %    No.  %    No.  %                 

acceptance with amendment  72  30.5   43  19.9   86  37.6   78  36.0

acceptance                63  28.6   90  39.2   37  16.5   51  22.0

non-acceptance            19  9.3    12  5.3    28  13.4   28  12.5

no response               45  20.5   20  8.0    44  19.6   99
 4.5
combination               24  11.0   59  27.6   28  12.5  56   25               

Total                    224  100
224
 100   224  100  224  100

The above figure further shows that there are differences between both genders in using the five types of strategies, specifically in terms of Appearance level.


On the Appearance level, male respondents (30.5%) use more Acceptances with Amendment than female ones (19.9%) do, while females (39.2%) use more Acceptances than males (28.6%) do. And more males choose to opt out (20.5%) than females (8.1%). Furthermore, female respondents show a strong preference for Combination, compared with that of male respondents (11.0%).

In terms of Performance level, the difference between both genders is not as obvious as that on Appearance level. Both genders use almost the same amount of Acceptance with Amendment and Non-Acceptance. However, significant difference is still found in No Response and Combination types. More males choose to opt out (19.6%), in contrast to females (4.5%), whereas female respondents (25%) use Combination as twice as male respondents (12.5%) do.

From the above observation, it can be found that, on the whole, there are significant differences between male and female respondents in using the five response strategies in terms of overall situations as well as the four levels. Nevertheless, they still share some common features. 
4.3
Summary


In this chapter, the paper explored the compliment and compliment response realization patterns of men and women mainly from quantitative perspective. Here, the author summarizes the findings as follows:
(1). Men and women show significant difference in using compliment strategies in overall situations. Women apply more Explicit Compliments than men, whereas men use more No Response, Non- Compliment and Implicit Compliments than women.
(2). Although both genders show a highest frequency in using Explicit Compliment on Performance than on Appearance, they have some differences. Specifically, more men choose to opt out than women on Appearance rather than on Performance do. More women use Implicit Compliment on Performance than on Appearance.
(3). Men and women show slight difference in compliment formulas. More men use nouns than women do while more women employ adjectives than men do. The difference in using verbs and adverbs between men and women is not distinct.
(4). Men and women show significant difference in using compliment response strategies in overall situations. Women apply more Acceptance than men, whereas more men choose to opt out.
(5). On the topic levels, there are significant differences between men and women in using these response strategies. Although both genders show a higher frequency in using Acceptance on Appearance than on Performance, they have some differences. Specifically, more women employ Acceptance than men do, while more men choose to opt out on this topic.

From these findings, it can be indicate that there is significant relationship between the variable gender and the compliment and compliment response strategies. And, it can be put forward that, generally, women tend to use more polite strategies and politeness markers than men in the compliment and compliment response realization patterns.

In Chapter five, the paper will first interpret the major findings and then try to explain the gender - based differences from both the social and cultural perspectives.

Chapter Five        Interpretation and Discussion


The following sections will firstly interpret the findings from a qualitative point of view. Then the author will talk about other factors, such as topics and gender of addressee; both of these interact with gender to exert certain influence on the realization patterns of compliment and compliment response. In foreigner’s eyes, they would take it for granted that more emphasis would be placed on the virtues of people and qualities of individuals in China. But nowadays, due to the influence of western culture, Chinese people’s social values have changed progressively in that they may pay more attention to the identity of the individual. A person’s appearance becomes one important aspect of individual identity. Hence compliments on appearance may be more selected by complimenters and more positively valued by complimentees. 

In the next few sections, the paper will discuss gender differences, and deal with the origin of gender differences in language, the reason why these differences exist, and the influence of social and cultural factors on gender roles. Finally, the paper will discuss briefly some other findings, that is, some distinctive features of complimenting in Chinese.
5.1 Interpretation of the major findings

5.2.1. On compliment strategy types


The qualitative analyses of the data reveals that there is an interesting difference between males and females in the realization patterns of compliments.

One particular feature is that in S7 Watch. Nearly half of the male respondents chose to opt out. Over half of the female respondents make Explicit Compliments. This may indicate that males might perceive this situation not as a compliment situation. The higher frequency of Non Compliments by males can be illustrated by such remarks as:
噢，新手表呀，给我看看好吗？

Oh, It’s a new watch. Could you let me have a look?             (S7 Watch)

在哪买的手表？

Where did you buy this watch?                              (S7 Watch)


Compared with males, females show higher frequency of paying Explicit Compliments, which can be illustrated by such remarks as:

许如清， 你的卡通表真好玩。

Xu Ruqing, your cartoon watch is very interesting.               (S7 Watch)

新手表？真漂亮。

Did you buy a new watch? It looks very nice.
                 (S7 Watch)


This may further demonstrate the point that compliments by females, especially on Appearance, are an expression of solidarity, a positive affective speech act.


With S3 Oral English and S4 singing, many more males use Implicit Compliments than females do. This can be illustrated by the following examples:

   哎，你教教我吧。


Now, would you please give me some advice.
            (S3 Oral English)
   歌星，我跟你学学吧。 


Master, let me learn from you.
                          (S4 Singing)


Different from males, more females apply Explicit Compliments in these two situations:

   唱得真好！你将来肯定会成为歌星的。

You sing very well. You will surely be a singer in the future.      (S4 Singing)
    李丹，你唱得真棒！                                     

Li Dan, Your singing is really terrific.                    (S4 Singing)
    你唱得真好！高手就是高手。

Your singing is excellent. Master is master.                (S4 Singing)        

    成小旭，你在英语方面很有天分。

Cheng Xiaoxu, you have a very good talent in English.       (S3 Oral English)

One striking feature in S3 Oral English and S7 Singing is that most of the Implicit Compliments, especially those paid by males are phrased with 想不到 “I didn't know/expect...”:

   想不到你唱歌唱得这么好。


I didn’t know that you could sing so well.


The results show that female respondents tend to offer Explicit Compliments either to the same gender or the opposite gender, which differs slightly from the Chinese traditional ethical criteria  男女授受不亲 (no interaction between men and women). This is partially shown in male to female interaction in the present study. From the above analysis, the author assumes that, despite the old Chinese stereotype that may exert certain influence on cross-gender complimenting, men and women view compliments differently. Women tend to use compliments as positively affective speech acts, whereas men may perceive them as Face Threatening Acts. And for women, compliments are primarily offers of solidarity.


The results of the investigation of compliment on the topic level show a preference of Performance over Appearance by both genders. Despite this general tendency, there still exist some differences between both genders on topic level. One distinct difference is that males show a strong tendency in using Implicit Compliments on Performance. This occurs mainly in S3 Oral English and S4 Singing. One feature in these utterances is the association of “learning”, “teaching” and “teacher”:


哎，传点经验给我吧。


Oh, please give me some advice.                        (S3 Oral English)

   你歌唱得真好！我要拜你为师。


You are very skillful in singing. I’d like to have you as my teacher. (S4 Singing,)

真棒，我要向你学习。

You are very great. I should learn from you.
            (S3 Oral English)


This particular association of counting someone as one’s teacher or master with compliments is rooted in the Confucian idea of  三人行，必有我师 “Walking in a company of three, I will surely find a teacher.”

5.1.2. On compliment formulas


In the present study, compliment formulas are examined in terms of positive semantic carriers. Hence, the paper compares the gender-based differences in compliment formulas only in terms of overall situations.

Explicit Compliment includes four types of positive semantic carriers, Adjective, Adverb, Noun and Verb. The results show that the most frequent positive semantic carriers used by both genders are Adjectives (62.2%). The major adjectives used are 漂亮 (pretty), 不错(not bad) and 棒(good).


Adverbs rank second (19%). In addition to a few adverbs, such as 好(well) and不错(quite well), both genders use quite a lot of intensifiers modifying adjectives:
   你今天真漂亮。


You are so pretty today.
                                 (S1 Cloth)


你歌唱得真好。

You sing really well.
                                     (S4 Singing)


Nouns, which were seldom mentioned in other previous studies of compliments, occur at a percentage of 9.7%. The most frequently used nouns are 两下子 “some know-how”,  手 “hand” as in  好手/一手，风范 “manner” and 功底 “grounding”.
看不出来，你还真有两下子。

I didn’t know you have this know - how.                         (S5 Climbing)

没想到，你还有这手。

I didn’t know you to have such a talent.                          (S8 Arranging)

你真有运动员风范。

You look have a manner of athlete.                              (S6 Shoes)


Verbs (8.2%) occurred almost as frequently as nouns. The verbs found to occur more often are 喜欢 “like” and 进步 “progress”:

    我喜欢听你唱歌。


I like your singing very much.                              (S4 Singing)

    你进步真快。我都反应不过来了。


You progress really fast. I can hardly catch you.            (S3 Oral English)


So far, the paper has discussed the four types of positive semantic carriers used by both genders. Despite these common features, there are some differences between them.


The paper finds that men tend to use more nouns than women do, whereas women have a tendency to use more adjectives. For instance, in S5 Climbing, males tend to use certain nouns:

    看不出来，你还有着两下子。


I didn’t know you had such know-how.                      (S5 Climbing)

    没想到，你还有这手。


I didn’t expect you to have such a talent.                   (S5 Climbing)


In contrast, females tend to apply more adjectives and adverbs in this situation:

   你怎么爬得这么快呀！


How can you climb so fast!                             (S5 Climbing)
   你表现得真出色!
Your are so wonderful!
                               (S5 Climbing)


It was also found that both genders tend to attach intensifiers such as “真”(really),“很”(very), “非常”(terribly),“太” (too) etc. to the main semantic carriers. But on the whole, females tend to use more such intensifiers.
    According to Wolfson(1984), who has done an examination of a corpus of approximately seven hundred examples of compliments, he found, as mentioned above, that 80% of all the compliments depended on an adjective to carry the positive semantic load. It is true that two-thirds of all adjectival compliments in the corpus made use of only five adjectives: nice, good, beautiful, pretty, and great. Of these five adjectives, the most commonly used are nice(23%) and good (20%). And pretty occurred in 9.7%, and beautiful in 9.2% of compliments. The last of the five adjectives, great, which occurred in 6.2% of the data, appears to have little more meaning than nice or good, although its privilege of occurrence is narrower. Apart from the relatively few compliments which made use of an adverb (usually well) or a noun (e.g. genius) to express positive evaluation, most of the non-adjectival compliments in the corpus depended on a few semantically positive verbs. Like, love, enjoy, admire, and be impressed by were the only items found in this category and of the five, like and love alone accounted for 86%. In all, seven lexical items, five adjectives and two verbs, carried the burden of positive evaluation in 96% of the data, which is striking evidence that compliments in American English tend to be formulaic.

As for the differences between male and female in compliment formulas in American English, the paper takes his study on adjectives as an example. Wolfson found that three of the five adjectives, nice, good and great may be used in connection with a tremendous range of topics including male as well as female activities in this group, pretty and beautiful, seem at first to apply more appropriately to female-oriented topics.

Regardless of cultural difference between China and U.S., there do exist difference between males and females in compliments formulas.

5.1.3. On compliment responses


The result indicates that males and females have a different tendency in their respective compliment response strategies. Specifically, females show a stronger tendency to Acceptance, whereas more males choose to opt out. On the other hand, it indicates that women might tend to show agreement in form to the previous utterances. This is especially reflected in S13 Cooking. Males tend to use Acceptance with Amendment (See Table 4.3.2a): 

凑合吃吧。

Let’s just do with it.                                      (S13 Cooking)

这是逼出来的。                                 

This is forced to learn.                                    (S13 Cooking)


Females, on the other hand, tend to accept the compliments by saying 谢谢(Thank you) or是吗？谢谢 (Is it true? Thank you).


Complimenting on food or one’s cooking skill is one of the most frequently occurring topics in Chinese culture. The data of this study reveals that although the respondents do not accept the compliment explicitly, they do not show a tendency to reject it. In fact, they use Acceptance with Amendment rather often.


Another interesting feature is found in S12 Scarf and S16 Sweater, in which males use much more Non-Acceptance and No Response than females do, while with Acceptance still ranking highest. The typical remarks by males are:

   哪里，哪里。


No way, no way.
                                       (S12 Scarf)

   只不过是一件旧衣服而已。


They are only old clothes.
                               (S16 Sweater)

Females, nevertheless, tended to use much more Acceptance or Acceptance with Amendment than males in these two situations. The typical remarks are:

   谢谢，你的也很不错。


Thank you. Yours are good, too.                           (S12 Scarf)


是件旧毛衣，但是我很喜欢它。


It is an old sweater, but I like it very much.  
              (S16 Sweater)


This further illustrates the viewpoint that men and women tend to view compliments differently, especially in terms of the topic-Appearance. To certain male respondents, compliments from these two situations tend to be Face Threatening Acts, which may threaten their positive face. Whereas for females, paying compliments on other people’s Appearance or Performance is supposed to be strategic for achieving solidarity.


To explain such difference, some researchers claim that men and women are biologically different and this difference may cause gender difference in language use. Others claim that, since men and women are social beings, they have to act in certain ways. Men learn to be men and women learn to be women. They communicate with each other differently. Still others suggest that gender difference in language may be due to the fact that men and women fill different roles in society. Society expects them to use different speech styles.


In the previous section, the paper has discussed the gender differences in performing compliments and compliment responses. In the following section, the author will discuss the other factors that interact with gender to exert certain influence on language use.

5.2.
Other factors
5.2.1 Differences between majors.

It is very interesting to find that there are some slight differences lying in the various majors, especially between English major students and others. With the education and influence of western culture, students, both males and females, appear to be more elegant and polite than others.

For example, many students respond to the compliments with:

你这么说，我很高兴。
I am very glad to hear that.                                (S13 Cooking)

我只是尽我的能力去做，谢谢你的夸奖。

I just did my best to do it, thank you for your praise.            (S15 Directing)

Sometimes, they will use English directly as their response, regardless of the complimenter majoring in English or not, e.g. Thanks! or, Thank you! The same to you.

5.2.2.
Fashion and regional factor


Since the respondents are very young, the data, to a certain extent, will reflect some typical characteristics of youth speech style. The author finds that both male and female respondents use some address terms and words with fashionable characteristics, such as “美媚”,“帅”，and “酷”  For example:

   美媚，你穿这件衬衣看起来真漂亮。


Pretty girl, you look very pretty in this blouse.     
              (Sl Blouse)


哇，你今天好帅啊。


Well, you look really terrific.
                            (S11 Hair Style)

   钱程，你今天看上去好酷喔。

Qian Cheng, you look very great today!                        (S6 Shoes)

   In addition, since the respondents are mainly from Anhui Province, the data will reflect some typical characteristics of regional speech style. The author also finds that both male and female respondents use some address terms and words with regional characteristics, such as “不赖” ，“咱”and“得味”. For example:

你的歌唱得真不赖。

You sing very well.                                           (S4 Singing)

你的手表真“咱”。                   

Your watch is very lovely / interesting.                            (S7 Watch)

你的手表真得味。                   

Your watch is very lovely / interesting.                            (S7 Watch)


The study also finds that males, on the whole, tend to use informal address terms, while females tend to apply more formal address terms, that is, they tend to use the full names to address others. From this, we can say, male respondents tend to show their manhood by means of informal address terms and words, whereas, female respondents seem to be sensitive to the social relationship between the interlocutors.

5.3 Discussion on gender differences in language

5.3.1 Origin of gender difference in language


Some previous studies (e.g. Holmes, 1988), which described women and men in terms of subordination and dominance, can partially explain the finding that women tend to use more polite speech styles than men in the compliment and compliment response realization patterns. Robin Lakoff (1973), the pioneer of this approach, has tried to explore the origin of this kind of gender difference in language. In her view, women’s being more polite than men in speech is derived from the gender-inequality, but not from women’s biological deficiency. “Speaking like a lady keeps a lady in her place.”


It is true that there exist certain biological differences between men and women. But it has been proven that men, as the leaders of the world, enforce their dominance also in language. Men’s speech usually provides the norm and women’s speech is judged in accordance with it. The evidence will be got from both western and Chinese literature.

In China, for thousands of years, the gender - inequality has been very serious. In ancient China, men were put in the controlling position, and, women were categorized as inferior to men. This is reflected in traditional Chinese culture. “Language is influenced and shaped by culture, it reflects culture.” (Den & Liu, 1989) Hence, the social distinction of men and women in a patriarchal society is reflected in linguistic difference. It is easy to find support from some Chinese proverbs, which show that women are talkative, passive, powerless, deficient, trivial and irrational, etc. For example,  三个女人一台戏 ( which is equivalent to English proverb “Three women and a goose make a market”); 夫唱妇随 (If a husband sings, the wife must follow in tune);  郎才女貌 (A man’s value is in his ability, a woman’s in her beauty) and 水性扬花 (Women’s minds flow as water and fly as poplar flower ). This sexism is also reflected in Chinese characters. Take [女] for instance, if it is used as a character component, it indicates “female”. In fact, there are about 257 characters in Chinese having [女] as their components and many of them (more than 35) have derogatory senses. (Wang, 1995)  The similar evidence can also be got from other cultures and languages.


To explain such inequality in language use, some researchers (e.g. Trudgill, 1983) suggest that the social position of women in our society has traditionally been less secure than that of men. It may be, therefore, that it has been more necessary for woman to secure and signal their social status linguistically and in other ways, and they may for this reason be more aware of the importance of this type of signal. And, men, in our society, have traditionally been rated socially by their occupation. In other words, by what they do. And, indeed, women continue to suffer discrimination against them in many occupations. It may be, therefore, that they have had to be rated instead, to a greater extent than men, on how they appear. Since they have not been rated, to the same extent, that men have, by their occupation or by their occupational success, other signals of status, including speech, have been correspondingly more important. This view can help to explain the distinct differences between both genders in the patterns of complimenting and compliment responding behavior of the present study. Women may be more sensitive to what other respondents expect or more willing to show acceptance through accommodation. Women may also place a stronger emphasis on expressing solidarity by using more polite language forms.
    There exist gender inequality in society. The general consensus seems to be that men are more concerned with power and women with solidarity. For men, life is a contest, a struggle to preserve independence and avoid failure. In contrast, for women, life is a community, a struggle to preserve intimacy and avoid isolation. (Tannen, 1990)

For a long time in history women belonged to low-status group. Thus the use of polite language by women reflected power relations between men and women. However, with the development of science and technology, the physical differences between the genders are not so important in determining social status. Women’s social status has been improving. When it comes to issues of employment, education, and health, the situation improves somewhat. In China, it has become normal for women to work outside the home. Women make up nearly half of the labor force in all social labor activities. And political participation for women has made some progress. Women enjoy more equal rights than they did in the past. It seems gender difference in society has diminished, so do gender differences in language.


However, this is partially a misconception. The social discrimination against women is still globally strong. It remains the case in China. The traditional concepts still influence people’s behavior.

Old customs and traditional concepts, which have been practiced in China for thousands of years, are powerfully influential; they penetrate into people’s minds slowly and profoundly. With the influence of such traditional concepts, men and women are rated differently by society. As mention above, women tend to be rated more by their appearance. Moreover, society tends to expect “better” behavior from women than from men. Even the child is taught by others (mainly their family and society) how to act in an appropriately feminine or masculine way. Women are expected to be polite and delicate. As a result, women place the same expectations on themselves. This is shown in the women’s usage of linguistic forms.
5.3.2  Men and women fill different roles in society—gender differences still exist


Men and women differ in language performance they use because they often fill distinctly different roles in society. Men have more power and may be more assertive; women are subordinate but aspire quite often to a better social status and a different speech style. Women therefore appear to be more conscious of uses of language. They tend to use more standard and even hypercorrect language forms. If a woman is heard to use some vulgar words or cursing terms, she will be abused more severely than would a man. Women tend to put more effort than men into keeping a conversation going by giving supportive feedback (e.g. yeah, hmm), and ask question. Furthermore, society has different expectations for men and women. Women are closely related to child rearing and are supposed to transmit cultural values of the society. So women are conscious of the importance of acquiring more standard language forms. This is also true in Chinese culture, in which men are sometimes heard to use some rough and dirty words in daily life. This seems to be acceptable in many situations. But if a woman were heard to use these words, she would be frowned upon and be regarded as ill bred. And both men and women will be negatively evaluated if they use the language that their opposite sex usually use.

Men and women’s speeches are different. But this does not mean one offers the norm and the other should be devalued. It is the society that requires them to be different in their speech styles since they fill different roles in society. For example, men’s speech style prepares them better for public speaking--asking question after lectures, talking in committees, presenting verbal reports and so on- while the female style is more private, suitable for establishing rapport (hence, Tannen, 1990 got his terms “report-speaking” and “rapport-speaking”). But, we should also realize the fact that language change with the changes in social and cultural practices. Nowadays, with more and more people being educated, people’s old ideology has changed a lot. Women gain more respect and concern from society. 

In this chapter, the paper has interpreted the major findings of the study and tried to explain the reason why women tend to use more polite speech forms than men from social and cultural perspectives.


Unlike biological differences between men and women, gender differences in language use are not inherited. Women were expected to use more polite, weak and feminine speech style because they had low status in the past. Although things have changed a lot nowadays, but the old ideology still exerts certain influence on both men and women.


Everyone has to pay attention to face, both solidarity face and power face, but males and females strike different balances from the two. Females give priority to solidarity and concentrate on building and maintaining the social bonds that hold communities together; for males, priority goes into power, the struggle for independence. Women view certain language forms differently from men because they serve different functions. For example, women view the use of compliment and compliment response as a way of showing solidarity, while men may view them as face threatening acts (FTAs). For women, certain language forms, such as compliment and compliment response can have expressive function - a way of showing solidarity. For men, they may even function as face-threatening.


But the difference between men and women in language is not permanent. Sometimes, with the development of society and the changes of cultural values, the difference may decrease.

Chapter Six              Conclusion

Focusing on the gender variable, this study explores characteristics of compliments and compliment responses in Chinese context. The findings of this study provide a basis for understanding of this speech act from Chinese context.

The study is based on data collected through the Open-ended Questionnaire. The research is carried out among a group of second-year college students, all together 120, with 60 males and 60 females. Of the 120 answer sheets, 112 are valid.

The compliment and compliment response patterns of the subjects are analyzed according to the coding scheme used by Ye (1990) and Herbert (1990),which is modified by the author for the fulfillment of the purpose of the present study.

In this study, compliments are divided into compliment formulas and compliment strategies. Compliment responses are studied mainly in terms of the strategies used by the respondents while responding to compliments. Compliment and compliment response realization patterns are examined in the overall situations as well as on the four levels. The four levels include same-gender level, different-gender level, Appearance level and Performance level.

The statistical results show that there exist significant differences between men and women in most of the items. Women tend to use more Explicit Compliments than men do, while men tend to use more Implicit Compliments, Non-Compliments and No Response than women do.

Men and women show slight difference in compliment formulas. More men use nouns than women do while more women employ adjectives than men do. The difference in using verbs and adverbs between men and women is not distinct.


Men and women also show distinct difference in using compliment response strategies. Women tend to apply more Acceptance than men, while more men tend to choose to opt out.

Based on the above observations, and theories, which are politeness and face theories and gender theories (such as Lakoff, Tannen and Fasold, etc.) It seems to draw the conclusion that, on the whole, women tend to use more polite language forms in performing this specific speech act set-compliment and compliment response.

The author hopes that this study can have its implication in the foreign language teaching. It is agreed that, in order for ESL learners to become communicatively competent in a second language, they need both grammatical and pragmatic competence (Thomas, J. 1983). However, achieving pragmatic competence may be complicated due to pragmatic transfer-using the rules governing speech events from one’s Ll speech community when interacting with members of an L2 speech community. Pragmatic transfer can lead to pragmatic failure. Such situations can result in cross-cultural misunderstanding and communication breakdowns. Therefore, in order to avoid such cross-cultural miscommunication, the ESL teachers should teach the students some communicative strategies in using foreign language.

This study can also shed light on cross-cultural study of speech acts. It may offer insights into cross-cultural communication by revealing difference of social values among cultures, such as Chinese culture and American culture. In this case, it can help those who learn Chinese as a foreign language, or those who want to know China, realize the cultural influence on language use.

This study shows its limitations in several ways. Firstly, the study only investigates the compliments and compliment responses between interlocutors of the same age, equal social status and close relationships. Therefore, its finding may not apply to situations where interlocutors are of different age, unequal social status and distant relationship.
Secondly, the instrument open-ended questionnaire has its own shortcomings compared with the authentic data collecting method. In the written form, the questionnaire misses a lot of things that may influence the real response of the subjects. Sometimes, the responses of the subjects are not accurate enough to reflect their real feelings. The open-ended format is designed to ensure that all relevant information is included in sufficient detail, but there is no way to ensure that all information collected is useful and relevant.

Furthermore, the subjects are limited to a relatively small group of college students. So the result can only reflect the speech of a small group of people in a limited region. More research can be conducted on more subjects to test and complement the findings of the present study.

Further studies are needed to investigate this speech act set in Chinese. It may be very interesting to investigate the language behavior of the subjects having different ages, unequal social status and different social relationships. A complementary study could be conducted by collecting data through natural observations, and a study of native speakers’ perception of their behavior could also be very helpful to the understanding of this speech event in the Chinese cultural context.
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Appendix: 
汉语称赞语调查问卷（I）
同学：

您好！感谢您抽空填写这份问卷。此份问卷旨在了解您在日常生活中是如何称赞别人的。请仔细阅读下面给出的情形，设想在这些情形中您会作何反应。答案请写在空白处，篇幅不限。您不用写自己的名字，不过请在您的性别项上打勾，并请填写您的年级和专业。谢谢！

性别：男____        女____              专业_______
1． 在教室里，你看见同学王玲穿了件新外套，挺漂亮的。

你会对她做出称赞吗？你会如何表达呢？

2． 今天你在图书馆楼前遇到同学刘勇。你注意到他今天挺精神的。

你会对他做出称赞吗？你会如何表达呢？
3． 在英语之角，你发现同学成小旭能说一口流利且地道的英语。

你会对她做出称赞吗？你会如何表达呢？
4． 在迎新晚会上，你们寝室的李丹同学主动为大家唱了一首家乡的黄梅调，好听极了。

你会对她做出称赞吗？你会如何表达呢？

5． 国庆假期时，你和几位同学相约去大蜀山郊游，比赛爬山。平时显得比较瘦弱的吴飞爬得最快，第一个到达了山顶。

你会对他做出称赞吗？你会如何表达呢？

6． 今天的体育课上，你发现同学钱程穿了一双新的运动鞋，挺精神的。

你会对他做出称赞吗？你会如何表达呢？

7． 今天英语课间休息时，你注意到坐在你旁边的许如清戴了一块新的卡通手表。

你会对她做出称赞吗？你会如何表达呢？

8．你去同学王凌轩家玩，你发现他的房间收拾的很干净，东西放得有条有理。

你会对他做出称赞吗？你会如何表达呢？

汉语称赞语调查问卷 （II）

再次谢谢您的合作。这份问卷旨在调查您是如何对别人的称赞做出反映的。请仔细阅读下面给出的情形，设想在这些情形中您会作何反应。答案请写在空白处，篇幅不限。您不用写自己的名字，不过请在您的性别项上打勾，并请填写您的专业。另外，倘若您认为在具体的情况下您不会做出任何反映，请选择B。谢谢！

性别：男____   女____                   专业_______
1． 今天，你们学院举行了羽毛球赛，你表现得很出色。你的同学李晓风对你说：“你球打得真不错，真棒！”

A．你对他说：                           B。你不说话。

2． 你负责文学社的海报设计。你设计的海报图案新颖，字也写得很漂亮。同学王佳佳见了对你说：“你的字写得真好！”

A．你对她说：                           B。你不说话。

3． 你刚刚做了头发。去食堂的路上遇到老乡林巧娟。她对你说：“做头发了，挺不错的！”

A．你对她说：                            B。你不说话。

4． 你戴了条新围巾去学校。同班同学刘宇对你说：“围巾很漂亮，很配你的外套。”

A．你对他说：                            B。你不说话。

5． 你约了几个朋友来家里做客。你炒了几个菜。吃饭时，朋友们对你的手艺大加称赞。霍斌说：“你做饭还真有两下子！”

A．你对他说：                            B。你不说话。

6． 英语课上，老师表扬了你的作文。你的同学周燕看了你的作文后对你说：“你的词汇量挺大的，文笔也不错！”

A．你对她说：                            B。你不说话。

7． 元旦晚会上，你是主持人。你把晚会组织得生动而有趣。晚会后，你的朋友丁海对你说：“你主持得真不错！”

A．你对他说：                           B。你不说话。

8． 元旦晚会上，你穿了件新毛衣。你的同学孙晓涵对你说：“穿新衣服了，看起来真精神！”

A．你对她说：                            B。你不说话。
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