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Fig. 1 Tourism theme’s effect on tourist consumption behavior
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Tab. 2 Systematic structure of canal cultural attractions from Yangzhou to Jining in China
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Tab. 3 Development of urban tourism along Grand Canal from Yangzhou to Jining in China
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Fig. 2 Thematic survey of urban attractions along Grand Canal from Yangzhou to Jining in China
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Development stratagem of the thematic tourism
collaborative union: A case of the Grand
Canal Culture Collaborative Union

SHEN Shan'?,SHEN Zheng-ping” , SUN Xu-fang’, MA Xiao-dong®, AN Yu*
(1. Urban and Regional Planning Department, Nanjing University, Nanjing 210093, China;

2. College of Urban and Environment Sciences, Xuzhou Normal University,

Xuzhou 221116, China;3. Huaihai Development Research Institute, Xuzhou 221116, China)

Abstract; With the rapid development of the tourism consumption, tourism destination has
been broken through traditional development pattern of hospitality and changed from re-
source and product marketing era to thematic conception marketing era. To construct
tourism collaborative union and to promote the development of the industrial cluster has
been an important stratagem of tourism development. As a new mode of tourism collabora-
tion, thematic tourism union is founded on the similar spatial perception, modern informa-
tion technology and uniform brand marketing. Attention Economy Theory, Integrated
Symbiosis Theory and Tourism Industrial Cluster Theory are the bases of the thematic
tourism union. Based on the analysis of more than 20 examples of tourism union, the types
of thematic tourism collaborative union are summarized from four perspectives of geo-
graphical linkage,theme style, spatial structure and organization form. Taking the Grand
Canal from Jining in Shandong province to Yangzhou in Jiangsu province as a study area,
the cultural resources and tourism development are discussed,and “Millennium Canal, Cen-
tury Scenario” is advanced as the theme of the Grand Canal tourism. Then the development
stratagem of the Thematic Tourism Collaborative Union is probed into. Firstly, regional
resources,cultural itineraries and tradition should be integrated with the collaborative mar-
keting of the theme of the Grand Canal. Secondly, thematic tourism cluster should be or-
ganized to perfect the product system of the Grand Canal. Thirdly,spatial organization sys-
tem should be developed for service center, core area and favorite itineraries. Fourthly, col-
laborative safeguard mechanism should be market-oriented and driven by the government.
Finally,information platform should be established to support the tourism collaboration a-
long the Grand Canal.

Key words: thematic tourism; tourism collaborative union; the Grand Canal from Beijing to

Hangzhou; the canal culture





