26 2 ( ) Vol. 26 No.2
2005 4 Jourmal of Jishou University ( Natural Science Edition) Apr. 2005

: 1007- 2985(2005) 02— 0114- 04

MR R AR

(1. , 416000; 2. , 416000)

AL AT E ASH RS iR B8 A T AR, 9 ATT A E AL R KB RR NG T AL L, 48 i REE N it
P 3 ety ARk, R4 A @ BT 3EFH R F 8 A AR, AR RREIL, 48 3 FH K258 4 TR0 BUR 546,
P RFEREH IR BH RR B

:F323.8 :A
2004 1, ) 18
1 ’
1 , 2004 , 2622.2,
, 11.4%, 1997 ) , , ,
, 2004 ,
45% 17% , ,
1
, ) , 27 4 1 11978 1984
, 10. 91% ( , ).
, .2 21985 1990 . } ,
, .3 21991 1996
, 8.22% . 2
, , .4 21997 2003 . , 7
4% , 4.8%, 2.1% .1
2
2.1
[2
9 ( )
y :2005- 02- 21
(04JD15)
(1974- ), , ) )

5 ( 1977- )’ ’ ’ ’ ’



115

2.2

2.3

2.4

3.1

3.2

90

(el

[4

3~ 10

[3l



116 ( ) 26

4.2

] EAM EmARRBNGRER T AEZHE[]]. 2545, 2004, (1) : 17- 29.
[2] & W RAE. RE RRBEKLLGAR REE R []]. 5 KREFAR, 2004, (3): 60— 62.
] AR A KR ARE LR 3 R SRR [ )], BEF A, 2003, (4) 1 57- 59.
[4] RLHIEF REBEH IR, H2E QL T3% 342 (1], + Bt BT 36 35, 2004, (8): 44— 45.
R SR ESEA RSB Jerk [J]. K7 & T T, 2004, (24) : 14— 15.
#ORLEM R R RASE P ETF R[] P B AELF, 2004, (5) : 55~ 56.
Research on Fostering the Marketing Subject of Agricultural

Products and Increasing Peasants Income

YANG Zonejin', PENG Yone sheng’
(1. College of Business, Jishou University, Jishou 416000, Hunan China; 2. College of Adult Education,
Jishou Univewsiy, Jishou 416000, Hunan China)

Abstract: In the light of the current situation of agricultural products circulation and markets at home and abroad, this
paper analyses the changes of the mcwme of Chinese peasants since reform and opening up, and points out that it will
be more difficult to further increase the peasants income. It is explained that fostering the marketing subject of agricul-
tural products can increase peasants income in four respects. Policies and measures are finally put foward to foster the
marketing subjects of agricultural products.
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