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Value Analysis System of Electricity Customers Under Market Condition

WANG Song-tao
(China Southern Power Grid International Co., Ltd., Guangzhou 510623, Guangdong Province, China)

ABSTRACT: Customer value analysis is the foundation for
power supply enterprises to provide differentiated service for
customers with various values and implement benefit
maximization. Firstly, the implication of customer value is
analyzed and defined; then based on current value and potential
value of customer, a customer value evaluation index system is
constructed and a weight determination model that takes
subjective and objective factors into account is built. The
customer value analysis on five customers of a certain urban
power supply company in South China is performed to verify
the effectiveness and practicality of the proposed customer

value analysis system.
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Fig.1 The index system of
power customer value evaluation
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