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Abstract This paper focuses on Chinese farmers’ attitudes and preference to farmers’ cooperatives in the
coast areas based upon a survey conducted in 2002 in East China" s Zhejiang Province. In the past decade

as the most developed province of coastal China Zhejiang’ s agricultural development has undergone a
significant structural change. Commercial management has become a leading factor of agricultural development.
Agricultural commercialization has induced needs for farmers’ cooperatives to provide individual farmers with
services in marketing information and technological guidance. More than half of the producers have manifested
positive attitude to join cooperatives. Up to now however only about 2% of the farmers have been involved in
farmers’ cooperatives. Most of them still seek help mainly from relatives or friends or turn to pay commercial
service when they come across problems about information technology seasonally inadequate labor and
capital input. An increase in the number of part-time farmers and those giving up farming has become such a
factor as to prevent individual farmers from involving themselves in farmers’ cooperatives. Unwillingness on the
part of experienced farmers such as flower producers to share their technology of intensive farming with others is
also considered to be a negative factor for the establishment of farmers’ cooperatives. Better educated farmers
and those who have made considerable investment in intensive farming have been obviously active in setting up
farmers’ cooperatives of which they may become initiators. Good policies will be of significance to promote
farmers’ cooperatives. The replacement of supply and marketing cooperatives by farmers’ cooperatives is one of
them. Finally farmers’ knowledge of their right to vote membership stipulations about joining and

withdrawing from a cooperative etc. will be favorable for them to adopt a positive attitude towards the
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cooperatives. The proper design of the structure of the cooperatives will also be of vital importance to atiract
more farmers to join such cooperatives.

Key words farmers’ cooperatives farmers’ /producers’ attitude agricultural commercialization —coastal
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