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On Trust of Large Stockholders to Managers. Control Mechanism,
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Abstract: This paper explores how the trust of large stockholders to managers affects perform-
ance of enterprises” new product development (NPD). The moderating effect of control mechanisms
has also been examined on the relationship between trust and NPD performance. The empirical results
from a sample of 150 Chinese manufacturing enterprises reveal that: i) trust of large stockholders to
managers has a significant positive effect on NPD performance; ii) trust of large stockholders to man-
agers promote enterprises’ entrepreneurial orientation and then indirectly positive affect NPD per-
formance; iii) enterprises’ financial control has an inverse U moderating effect on the above relation-
ships; iv)strategic control positively moderates the relationship between trust and Entrepreneurial O-
rientation.
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