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Abstract: The processes of globalisation and concentration have been also penetrating into the Czech agro-food sector
and market. Utilising information from foreign sources and developed countries, the paper tries to present a complex
view on the Czech situation from the structural and institutional aspects. Based on limited Czech information sources,
the market structure in the individual links of the food chains is presented, together with the hypothesis about the se-
quence of the market power in the present Czech agro-food sector: input suppliers and retailers – farmers – processors.
The paper also implies possibilities of the state to suppress negative effects of globalisation and concentration, especial-
ly as regards the adjustment of the Czech market regulations to the EU ones.
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– the lack of credible information (by the unwillingness of

private firms to give the needed data);
– problems with the identification of “behavioural formu-

las” of the firm on market (issuing also from the lack of
information);

– a growing diversification of firms into more sectors and
activities;

– the differences between the “operational” and the “own-
ership” concentration (which are typical just for the re-
form period in the Czech Republic).
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– increase of prices as a consequence of the functioning

of monopolies/monopsonies, or oligopolies/oligopso-
nies, respectively;

– imperfect price transmission in the agro-food verticals
(some market segments gain a higher economic power
and a rent added to the detriment of other market seg-
ments);

–  “social recklessness” of the flexible capital.
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– Farmers (and also consumers) functioning under the

almost perfect competition have naturally the weakest
market power in the chains.

– Farmers try to strengthen their market power and to im-
prove their position on the market by horizontal co-
operations (by marketing organisations) and by the
integration with up- and downstream firms. This inte-
gration promotes the price stability for agricultural com-
modities, but it leads to the loss of farmers’ “indepen-
dence” in the same time.

– The market power of input suppliers (particularly in agro-
chemical and seeds inputs, where the globalisation fas-
tens, or it is accompanied, respectively, on the con-
centration in research and breeding and on the higher
intellectual property rights protection of big multina-
tional firms) has been pushing forward.

– The economic power of the retail sector, representing to
some extent consumers’ interests, has been markedly
growing in the agro-food markets.

– Various types of corporations and long-term alliances,
functioning against the natural market relations and
generating improper market signals, have been pene-
trating in the agro-food markets.
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– The retail sector together with input suppliers show the

biggest market power. The both sectors are followed by
farmers (from more reasons – see later), whilst proces-
sors show obviously the least market power in average.
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It is true particularly in the food industry branches, which
are more dependent on the domestic supply of agricul-
tural raw materials and on their primary processing (dair-
ies, slaughter-houses, etc.).

– There is a very blind ownership structure of input sup-
pliers and processing firms, impeding the identification
of their real market power.

– The general legal environment (the institutional infra-
structure of the society) is not sufficiently developed
(or it is not operative, e.g. in the contract enforcement,
respectively). This reality is obviously the main driving
force for the growth of the vertical integration and the
diversification of some large input, trade and process-
ing firms (even for the diversification into farming).

– In the institutional structure, informal relations are more
effective than formal ones.

– The share of the farm-gate prices in the final food prices
ranges from 40% to 50% in average, compared with 15–
25% in developed countries. Marketing and other ser-
vices in the chains and a higher value added are not still
“fairly” evaluated by the market, or the services are not
still provided on a decent level, respectively.
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– the consistent application of the Competition Law;
– territorial (regional) plans for the protection of regional

and local interests;
– the support of the horizontal integration of farmers (the

establishment and functioning of their marketing organ-
isations);

– the support of marketing funds of producers;
– the offer of (free) general services in the field of research,

informatics, extension services, education, land consoli-
dation, etc. (the provision of these services is consid-
ered in developed countries as one of the most effective
forms of the state support to “weaker social groups”);

– the support of small and medium enterprising through
the SGFFF and the Czech-Moravian Guarantee and De-
velopment Bank (under the competition of the Ministry
of Industry and Trade);

– the support for regional products;
– the formulation of ethic codices for behaviour of firms

on the market (especially of multinational firms, accord-
ing to the OECD model), with their regular evaluations
followed by the publication of the results of the evalu-
ations (for shaping attitudes of consumers).
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