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ABSTRACT
This paper investigates the strategic use of presuppositions in newspaper headlines within the framework of the Adaptation Theory proposed by Verschueren. It aims at exploring the functions of presuppositions in newspaper headlines and the differences between different newspapers and newspaper sections in the strategic use of presuppositions.

Based on the literature review in the fields of both pragmatics and mass media, the researcher establishes the conceptual framework of the current thesis. Newspaper headlines have two pragmatic goals. One is to be short but informative, the other is to attract readers’ attention. After observing a large number of newspaper headlines, the researcher finds that the strategic use of presuppositions enables newspaper headlines to achieve their two pragmatic goals in four ways. First, presuppositions can provide additional information and at the same time make the headlines as short as possible; second, they may activate readers’ prior knowledge of the news issue to the extent that readers can be motivated to get into the details of the stories; third, presuppositions are capable of arousing readers’ curiosity; and finally, those headlines containing presuppositions will meet readers’ expectations and express their attitudes, thus creating great attraction to readers. The above four ways through which newspaper headlines achieve their goals constitute the four major functions of presuppositions. Moreover, in terms of the Adaptation Theory, the use of presuppositions in newspaper headlines as illustrated in this study can be seen as a process of adapting to the discourse world of journalism, the mental world of readers and the social world of the media of newspapers.

In order to explore the differences between distinctive newspapers and various newspaper section in the strategic use of presuppositions in news headlines, the researcher carries out an empirical study. 2585 headlines collected from three consecutive days’ Yangtse Evening, Modern Express, People’s Daily, Guangming Daily, The New York Times and USA Today were examined in detail. The in-depth analysis of both the qualitative and quantitative data yields the findings as follows:

1. The results of the empirical study prove the value of presuppositions in designing newspaper headlines. All of the six newspapers, i.e., two Chinese local newspapers, two Chinese national papers and two English national ones, use presuppositions frequently in their headlines, accounting for 24.10% of the total number of headlines on average. As for the distribution of presupposition triggers in the headlines taken from all the 18 pieces of newspapers, the top five types of triggers, namely change of state verbs, iteratives, questions, implicative words and factive verbs, account for 80.23% in the total number of presupposition triggers used.

2. There exist differences in the frequency and distribution of the presuppositions with regard to both different newspapers and different newspaper sections, although the differences do not reach a significant level. The English national newspapers use presuppositions most frequently, which shows that the newspapers published in the United States attach more importance to the role of presuppositions than the newspapers in China. The section of Economy witnesses the highest frequency of presupposition use, which suggests that this section is in the greatest need of making the headlines attractive to readers.

The findings of the present study prove the importance of the strategic use of presuppositions in newspaper headlines. The study has some practical implications. Journalists and news editors, for example, should highlight the strategic use of presuppositions when designing headlines. Translators should pay more attention to the use of presuppositions when translating headlines. Also, good readers need to be aware of the presupposed information when going through newspaper headlines.
摘要

本文在顺应论的框架下，研究了报纸新闻标题中预设的策略性使用情况，旨在探索新闻标题中预设的语用功能，以及不同报纸和不同报纸板块中预设的使用情况。

基于对语用学和大众传媒学这两个领域内的文献回顾，笔者建立了本文的理论框架。新闻标题主要要实现两种语用目的，一种是短小但信息丰富，另一种是吸引读者注意。在观察分析大量的新闻标题后，笔者发现预设能够帮助新闻标题实现上述两种语用目的。新闻标题中预设的策略性使用主要有四种语用功能。第一，在使标题尽量短小的同时提供更多的额外信息。第二，激活读者对新闻事件的已有知识，与读者发生认知互动。第三，激发读者阅读新闻报道的好奇心与兴趣。第四，满足读者的期望，引发共鸣。此外，从顺应论的角度来看，新闻标题中预设的策略性使用是对新闻的语篇世界、读者的心理世界以及报纸媒体的社交世界的一种顺应。本文的分析表明了这一点。

为了研究不同报纸和不同报纸板块的新闻标题中预设的不同使用情况，笔者连续收集了三天的《扬子晚报》、《现代快报》、《人民日报》、《光明日报》、《纽约时报》和《今日美国》，并对这十八份报纸中的2585条新闻标题进行了分析研究。研究结果呈现如下：

1、 研究结果显示，策略性预设在六种报纸中的使用频率都相当高，大约每四条标题中就有一条使用了策略性预设。另外，六种报纸中使用频率最高的五类策略性预设触发语分别为：状态改变动词、重复词、问句、蕴含词和事实动词，占了触发语总数的80.23％。

2、 不同报纸和不同报纸板块中预设的策略性使用情况大致相似，但是也存在着一些细微的区别。两份英文全国性报纸，即《纽约时报》和《今日美国》中的策略性预设使用频率最高，说明英文报纸比中文报纸更注重策略性预设的语用功能。经济板块的新闻标题使用策略性预设频率最高，表明此板块想要吸引读者的需求最为迫切。

以上研究结果显示了预设的策略性使用在新闻标题中的重要性，同时也对标题设计具有一定的指导意义。新闻记者与编辑要认识到预设的重要语用功能，以制作出更好更吸引人的标题；翻译工作者在翻译新闻标题的时候也要意识到预设的存在，以免漏翻一些重要的预设信息；读者在翻阅报纸的时候也要注意到标题中的预设，这样会获得更好的阅读效果。
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Chapter One

INTRODUCTION

1.1 Object of the Study

In two Chinese newspapers of the same date, February 23rd, 2005, the following two headlines about the same news figure caught the present researcher’s attention.

(1) 贾法里被提名为“伊拉克团结联盟”总理候选人 (People’s Daily, 02/23/2005) 

(Jaafari nominated candidate for Shi’ite alliance’s PM)

(2) 贾法里面前还有几道关? (Yangtse Evening, 02/23/2005)

(How many passes remain in front of Jaafari?)

After reading the two news reports, readers may find that the first headline summarizes the main story of the report while the second one leaves some suspense to them. From the headline of (1) alone, they can get the gist of the news story but may not bother to go into the details. On the contrary, the second headline is so vague that they cannot obtain the major idea of the report, but may be stimulated to read the entire article. It seems thereupon that newspaper headlines have two important functions, i.e., summarizing the news story and arousing readers’ interest.

In the current thesis, the researcher is interested in the second function of newspaper headlines. Since headlines are important in newspapers, are there any effective ways to make them attractive as well as informative? The answer is definitely “yes.” Common practices include using bold lettering, adding different colors, employing idioms, and so on. However, this paper will not focus on these traditional ways, but concentrate on a new method that can effectively realize newspaper headlines’ second function, i.e., the strategic use of presuppositions, whose features and functions will be explored and discussed in the following parts of the thesis.

Unlike previous studies concerning the functions of newspaper headlines, the present probe will examine the strategic use of presuppositions in newspaper headlines from an entirely new perspective – the perspective of Adaptation Theory proposed by Verschueren (1999).

1.2  Need for the Study

The literature dealing with newspaper headlines suggests that different types of headlines, namely “summarizing headlines,” “highlighting headlines,” “quotation headlines,” etc., have different kinds of functions. Some of them function as the summary of the news report while some highlight the most important element in the report. However, regardless of the distinctive features of different types of headlines, Iarovici and Amel (1989) argue that all newspaper headlines have a double function, that is, a semantic function regarding the referential text, and a pragmatic function regarding the reader to whom the text is addressed.

The strategic use of presuppositions, as will be argued in the following parts of the current paper, is an effective way of achieving newspaper headlines’ pragmatic goals. However, it seems that there are controversial views on the use of presuppositions in newspaper headlines. When presenting ten properties of the “appropriate headline,” Dor (2003) argues that one of the properties for an appropriate headline is that it should not presuppose information unknown to readers. By contrast, Verschueren (1999) advocates the advantages of presuppositions in relation to journalistic writing. The numerous presuppositions, he believes, will help informed readers to use them as anchoring points and at the same time enable less informed readers to reconstruct a general state of affairs (Verschueren, 1999). These controversial views thus raise a new issue that the mass media will face, that is, is it worthwhile for journalists or news editors to exploit presuppositions in newspaper headlines? In response to the question, the present research will base her answer on the natural data collected from several newspapers of different kinds.

Besides, there is a great need to study the use of presuppositions in news headlines in that there has been little research in this field and the theoretical framework is not satisfactory. In the scarce literature of the communicative functions of newspaper headlines, only one study conducted by two Chinese researchers concentrates on the use of presuppositions. Song Wei and Huang Min discuss the presupposition information in the news headlines and analyze the types of pragmatic presuppositions (2003). However, they only focus on the presuppositions triggered by different sentence types and punctuations. Pragmatic presuppositions, as a matter of fact, are triggered by many linguistic ingredients, such as sentence types, punctuations, words and phrases. It is necessary to explore all these linguistic means which can trigger pragmatic presuppositions if one is determined to attempt a thorough analysis of this linguistic phenomenon. To take care of this need, the present study will take all presupposition types into consideration.

What is more, no clear theoretical framework is adopted in Song and Huang’s study, which has made their argument less convincing. Since a theoretical framework is important in analyzing a linguistic phenomenon, the current study will depend on Verschueren’s new theory –Adaptation Theory – in exploring the strategic use of presuppositions in news headlines. As Adaptation Theory stipulates, the use of language is a process of making linguistic choices. Why do journalists and news editors choose to use presuppositions in news headlines? Arguably, the answer to this question will be more convincing if discussion is conducted in the framework of Adaptation Theory.

1.3  Significance of the Study

Presupposition is an interesting and important issue in the field of pragmatics. Although there are still contradictory views on the term itself (Jiang, 2003), the researcher of the present study will follow the definition given by Caffi (1993) and focus on the practical functions of presupposition in real life, particularly in newspaper headlines. Caffi believes that pragmatic presuppositions “do not consist in knowledge, in something which is already known, but in something that is given as such by the speaker, in something that is assumed as such and is therefore considered irrefutable” (1993, p. 3321). Since pragmatic presupposition concerns expectations, desires, interests, claims, attitudes toward the world, fears, etc. (ibid.), many pragmatists have devoted themselves to exploring the functions of presuppositions in many fields, such as the advertising discourse (e.g. Chen, 1998). The current study will take up journalistic discourse in an effort to contribute to the studies of presupposition.

As for the study of mass media, the communicative function of newspaper headlines remains an unanswered problem (Dor, 2003). Although the existing literature has dealt with various types of newspaper headlines, it does not mean that all kinds of ways to achieve the headlines’ communicative goals have been explored and discussed thoroughly. Some new methods remain unexplored. In this connection, the present research will contribute to the study of newspaper headlines’ communicative goals and promote an understanding of the journalistic genre.

Practically, the current study on presupposition triggers as well as the functions of presuppositions in newspaper headlines will enable journalists and news editors to be more aware of the importance of strategically using presuppositions in headlines and help them design more effective and attractive headlines. Moreover, the current study will also raise readers’ awareness of the strategic use of presuppositions in newspaper headlines and help them become more efficient readers of newspapers. Last but not least, it will also benefit the newspaper translators. Being clear about the types and functions of presuppositions, the translators will not lose any presupposed information in translating the newspaper headlines but construct faithful and expressive headlines in a different language.

1.4  Overview of the Thesis

The present thesis falls into six chapters. The first chapter introduces the research topic and states the significance of the study. The second chapter reviews the relevant literature on the topic of this study, including the theories of presupposition as well as its application in different fields. In the third chapter, the researcher deals with the functions of strategic presuppositions as well as presupposition triggers in newspaper headlines, thus establishing the conceptual framework for the following chapters. The fourth chapter describes the methodology of the empirical study, including the research questions, data sources and ways of data analysis. The results and discussion of the empirical study will be presented in the fifth chapter. In the conclusion chapter, the researcher will summarize the major findings of the study, sketch some implications, and suggest some directions for further research.
Chapter Two

LITERATURE REVIEW
This chapter consists of three sections. The first section reviews some relevant studies on presupposition and defines the key concept of presupposition in the current thesis. The second section introduces the related studies on newspaper headlines, discusses the features of newspaper headlines and highlights the importance of studying presuppositions in newspaper headlines. The last section raises the issue of genre effect.

2.1  Existing Studies of Presupposition

2.1.1 The concept of presupposition

When it comes to presupposition, the most common understanding of the term goes like this: presupposition is a relation between two sentences, where, if sentence S1 presupposes S2, the truth of S2 follows from S1 (Jaszczolt, 2004, p. 82). No matter whether S1 is true or false, S2 is true; if S2 is false, then S1 has no truth value to speak of. For example,

(1) The farmer hasn’t stopped beating his donkey.

(2) The farmer was beating his donkey.

We say that (1) presupposes (2) because no matter whether the farmer has or has not stopped beating his donkey, it indicates that he was beating his donkey. That is to say, no matter whether (1) is true or false, (2) is true; if (2) is false, then (1) is neither true nor false.

The study of presupposition has a long history and a complicated background originating in the field of philosophy. The relation between presupposition and sentence meaning is first discussed by the philosopher Frege (1892), who argues that referring expressions presuppose the existence of their referents, and sentences and their negations have the same sets of presuppositions. Over a couple of years later, Russell (1905) proposes his theory of definite descriptions, in which he claims that a sentence with a definite description asserts the existence of the described individual. However, unlike Frege and Russell, Strawson (1950) distinguishes between sentences and statements, holding that it is statements of sentences that are true or false rather than sentences themselves. His idea has given rise to the notion of semantic presupposition: S1 semantically presupposes S2 if and only if S1 entails S2 and the negation of S1 also entails S2.

Theories of presupposition are ample in the literature. Other linguists in this field are Lakoff (1970), Karttunen (1973), Wilson (1975) and Levinson (1983), to name just a few. 

2.1.2 Semantic presupposition and pragmatic presupposition

Related to linguistic forms, semantic presupposition deals with truth or false conditionals and is in consistency under negation. However, it seems that Frege, Russell and Strawson have all neglected or could not deal with the problem of the ambiguity of negation under certain circumstances. For example,

(3) The present king of France is NOT bald, there isn’t any king of France!

The first part of (3) presupposes that there exists a king of France; however, by stressing NOT and adding the second part of the sentence, the presupposition is cancelled. We can plausibly regard (3) as being true rather than truth-valueless.

This is actually a problem of ambiguity concerning negation and the non-truth-functional aspects of negation. As Jaszczolt points out, “if we want to avoid postulating the ambiguity of negation between presupposition-cancelling and presupposition-preserving, it seems that we have to ‘weaken’ presupposition, so to speak, to a pragmatic phenomenon” (2004, p. 176).

Since the 1970s, many scholars have devoted themselves to the study of presupposition from a pragmatic perspective. Keenan (1971), who was the first one to raise the issue to the pragmatic level, argues that presuppositions can be regarded as the relationship between utterances and their contexts. Gazdar (1979) proposes a method to study presuppositions from a pragmatic point of view, holding that contexts determine which potential presuppositions can become actual presuppositions. Karttunen and Peters (1979) argue that presupposition is conventional to the extent that it survives negation but pragmatic to the extent that it is non-truth-conditional.

In addition, more and more scholars have argued that presupposition is actually a pragmatic phenomenon and all presuppositions can be regarded as pragmatic presuppositions. According to Levinson, “an utterance A pragmatically presupposes a proposition B iff A is appropriate only if B is mutually known by participants” (1983, p. 205). Caffi believes that pragmatic presuppositions “do not consist in knowledge, in something which is already known, but in something that is given as such by the speaker, in something that is assumed as such and is therefore considered irrefutable” (1993, p. 3321). Grundy holds that “despite its close association with linguistic form, what we earlier supposed to be a conventional presupposition is in fact a pragmatic phenomenon whose occurrence depends upon the speaker and hearer achieving a degree of intersubjectivity” (1995, p. 86). Other scholars holding similar views are He Ziran (1997), Peccei (2000), Jiang Wangqi (2003) and Jaszczolt (2004), to name just a few.

2.1.3 “Presupposition” in the current thesis

As seen above, there has been a dispute on whether presupposition is a semantic notion or a pragmatic one ever since the issue was raised for discussion. Some scholars believe that presupposition is a matter of pure semantics; some hold that it is partly pragmatic and partly semantic; and others consider it to be a purely pragmatic phenomenon. Following such scholars as He Ziran, Caffi and Grundy, the researcher of the current paper believes that presupposition is a pragmatic phenomenon that

1) is characterized by appropriateness (or felicity) and common ground (He Ziran, 1988); 

2) concerns expectations, desires, interests, claims, attitudes toward the world, fears, etc. (Caffi, 1993); 

3) is affected by both context and linguistic form (Grundy, 1995); 

4) is a matter of speaker choice rather than formal requirement (Grundy, 1995); and 

5) is defeasible (Grundy, 1995).

Based on the above understanding, the author believes that the presuppositions in newspaper headlines are all pragmatic ones. Thus whenever she mentions presuppositions, she means pragmatic presuppositions. Moreover, the researcher also holds that the presuppositions in newspaper headlines are triggered by some linguistic forms and affected by certain factors as well. By “certain factors”, reference is made to the wide scope of journalistic discourse, headline writers’ intentions, newspaper readers’ expectations, and the interaction between writers and readers. Specifically speaking, on the one hand, the wide scope of journalist writing will require newspaper headlines to be short but informative; the journalists intend to construct the headlines attractive enough to catch readers’ eyes; and readers may be eager to enjoy more interesting headlines. On the other hand, the purpose of using presupposition in the headlines is to make the headlines more charming and interesting. As a result, the presuppositions in the headlines, which are affected by the above factors, are all pragmatic presuppositions in nature.

What is more important, by saying that presupposition is pragmatic, the researcher will follow Grundy’s steps in distinguishing between presupposition and what is traditionally called conventional implicature. In his book Doing Pragmatics, Grundy (1995) challenges Karttunen and Peters’ view on presupposition. The latter two scholars argue that if there is “a rule of the language that associates a presupposition with a morpheme or grammatical construction” (Karttunen & Peters, 1979, p. 11), then the supposed presupposition is a conventional implicature. Grundy questions their assumption by showing readers how context and linguistic form interact to make people aware of the potential presuppositions that are typically associated with the linguistic forms. In this sense, “it is safer to argue that presuppositions are pragmatic rather than conventional” (Grundy, 1995, p. 80). The presuppositions in newspaper headlines, which are closely associated with certain linguistic forms, are affected to a large extent by contexts, as analyzed above. They can therefore be regarded as pragmatic presuppositions rather than conventional implicatures.

Besides, the use of presuppositions can be regarded as strategic on the one hand and non-strategic on the other hand. By saying that the use of presuppositions is strategic, the researcher means that people choose to use presuppositions on purpose, i.e., they intentionally use presuppositions to achieve some special effects in verbal communication. For example,

(4) Mom: What’s Tom doing? He’s supposed to do his homework now.

   Mary: Mom, he’s stopped playing computer games.

By using the presupposition, the daughter provides two pieces of information: her brother has played computer games before her mother mentions him; he is not playing computer games now. However, the daughter can tell her mother directly what Tom is doing now, but she does not do so. She chooses to tell her mother more information about her brother. Therefore, the use of the presupposition in this example is strategic.


On the other hand, the use of presuppositions can be non-strategic. The definite descriptions are regarded as a kind of presuppositions. For instance, “E. B. White” presupposes that there is a man named E. B. White, and “Beijing” presupposes that there is a place called Beijing. When using these definite descriptions, people do not mean to use them on purpose. They do not intend to create special effects in communication. In this sense, the use of presuppositions is non-strategic. However, there are still very few exceptions. For example,

(5) A: I’ve had enough! I hate him!

      B: Who? Who do you hate?

      C: (With a low voice) Be careful! The boss is coming.

      A: I hate him! The fat guy with a big stupid head.

In the above conversation, we can see that A is talking about his boss. However, in order not to let the boss hear what they are talking about, A chooses a definite description to refer to the boss. Therefore, the use of presupposition is strategic.


The current thesis is interested in the strategic use of presuppositions in newspaper headlines. In the following chapters, the researcher will illustrate that the presuppositions in newspaper headlines, which have many pragmatic functions, are used on purpose to create special effects in communication through newspapers. Additionally, the strategic use of presuppositions is a more or less concept. Sometimes the sense of being strategic is strong and sometimes weak.

2.1.4 Related studies on presupposition in various linguistic fields

In the past decade, many linguists and scholars have made unremitting efforts in arguing whether it is a semantic or pragmatic phenomenon. The study of the application of presupposition in real-world communication, however, has not won much consideration. In consequence, the literature dealing with the studies of presupposition in various linguistic fields is inadequate. But fortunately, there are a few pioneering studies which have laid a solid foundation for the current thesis.

Chen Xinren (1998) conducts an investigation into the use of presuppositions in verbal advertising. He classifies presuppositions in advertising discourse into four types and explores three features of presuppositions, namely unidirectionality, subjectiveness and latency. The study can be a guide to the current paper that is focused on the strategic use of presuppositions in newspaper headlines. Since the exploitation of presuppositions is strategic in verbal communication (ibid), it is natural to ask whether it is the same case in journalistic writing.

Ouyang Qiaolin (2001) explores the functions of presuppositions in advertisements, holding that pragmatic presuppositions can well serve advertisements. Unlike Chen, who has focused on the classification of presupposition types in verbal advertising, Ouyang draws attention to the functions of pragmatic presuppositions in advertising. From three angles, i.e., advertising language, advertising information and advertising strategy, the researcher argues that pragmatic presuppositions are important in advertisements. This paper therefore guides the author to this question: can presuppositions serve well in journalistic writing, especially newspaper headlines?

Moreover, there have been many other Chinese linguists who study presuppositions in Chinese verbal communication. They are Huang Huaxin (1994), Song Xuan (1996), Lan Chun (1999), etc. Huang discusses the methods of analyzing presuppositions in Chinese; Song analyzes presuppositions in Chinese from two angles, the meaning and the form; Lan focuses on the classification of presupposition triggers in Chinese. The researcher assumes their studies as the basis of studying presuppositions in Chinese, since the paper will deal with Chinese newspapers as well.

2.2  Existing Studies of Newspaper Headlines

2.2.1 Features of newspaper headlines

According to Bell (1991), newspaper headlines are regarded as a sub-genre of the journalistic genre. Naturally, newspaper headlines must bear some common features with other elements in the scope of journalist writing. For example, the headlines must convey the latest information to readers (Bell, 1991). Besides, newspaper headlines have some distinctive characteristics. On the one hand, the headline should supply the reader with the main information contained in the item; on the other hand, since the headline is also the opening and the most important part of the item, it is supposed not only to inform the readers but also to persuade them to read the whole news story (Nir, 1994). So newspaper headlines generally contain bold-faced expressions, polarization, exaggerations, etc., and appear in bigger print and sometimes in color (Nir, 1994).

However, on the other hand, newspaper headlines should not be too long and too informative. First, the limited space of newspaper requires headlines not to be too long. Second, if the headlines are too informative, it may fail to arouse readers’ curiosity to read the whole news item because they can get the majority of information from the headline itself. Hence, newspaper headlines are usually short and vague, especially in those tabloids.

In consequence, newspaper headlines are supposed to be informative on the one hand and short and vague on the other hand. In other words, “newspaper headlines have a special style; they are characterized by density of information and syntactic characteristics of telegraphic speech” (Kronrod & Engel, 2001, p. 686). 

2.2.2 Use of presuppositions in newspaper headlines

When it comes to the application of presupposition in journalistic genre, it seems that there have been controversial views on the issue. Verschueren (1999) introduces the advantages of pragmatic presupposition in journalistic writing. He believes that the numerous presuppositions will allow informed readers to use them as anchoring points and help less informed readers to reconstruct a general state of affairs (Verschueren, 1999). However, when discussing the ten properties of the “appropriate headline”, Dor (2003), contrary to Verschueren, argues that one of the properties an appropriate headline should possess is that it should not presuppose information unknown to readers.

The controversial views between the two scholars on the issue has provoked the researcher to think about the question: is it worthwhile to employ presuppositions in newspaper headlines? Based on the above linguists’ theories, the researcher believes that the special style of newspaper headlines requires journalists and editors to resort to as many ways as possible to make headlines informative, short and attractive. Following Verschueren’s steps, the researcher will prove that the strategic use of presuppositions is such an effective way.

2.2.3 Related studies of presupposition in newspaper headlines

The literature dealing with the use of presuppositions in journalistic writing, especially in newspaper headlines, is rather scarce. Only one study conducted by two Chinese researchers has touched upon the use of presuppositions in news headlines.

Song Wei and Huang Min (2003) believe that pragmatic presupposition plays a key role in news headlines. Their paper discusses the presupposition information in news headlines and analyzes the process of inconsistency between the news headlines and its content. However, their discussion is incomplete and shallow to some extent. They do not mention any functions of pragmatic presuppositions in news headlines or explain the reasons why pragmatic presuppositions are used in newspaper headlines. The current paper, therefore, will deepen the argument in these aspects and explore genre differences in the strategic use of presuppositions in newspaper headlines.

2.3  The Genre Variable

There are many kinds of daily newspapers today. Some are delivered to subscribers everyday and some are sold on streets. Kronrod and Engel (2001) discusses the features of different newspapers, namely subscription newspapers and tabloids, arguing that tabloids face more fierce competition than subscription newspapers in attracting readers. On this account, tabloids must have greater pressures to resort to as many ways as possible to enhance the appeal of the headlines. Since presupposition is effective in attracting readers, as analyzed above, the researcher will investigate whether there are differences between different categories of newspapers in the strategic use of presuppositions.

Moreover, newspapers are usually composed of various sections. According to Bell (1991), the different sections in newspapers constitute different sub-genres. The researcher takes section differences into consideration because “the different sections are meant for different populations, and this difference is expressed in the style of writing” (Kronrod & Engel, 2001, p. 688). For instance, the section of politics may have a relatively smaller population of readers compared with the section of entertainment, so it is more urgent for writers of the politics section to think of effective ways to attract more readers. Since presupposition can help headlines fascinate the readers, the researcher is interested in whether there are differences between newspaper sections in the strategic use of presuppositions in newspaper headlines.

2.4 Summary of the Review

Up to now, the present thesis has reviewed some studies related to the use of presuppositions in newspaper headlines. The researcher has dealt with the definitions of presuppositions, the features and functions of newspaper headlines, and the use of presuppositions in various linguistic fields. Since the existing studies concerning about the use of presuppositions in newspaper headlines are not thorough enough and the theoretical framework adopted in those studies is not clear, it is natural and necessary for the present researcher to explore more deeply into the issue of the strategic use of presuppositions in news headlines in a more convincing theoretical framework.

Chapter Three

THE CONCEPTUAL FRAMEWORK

This chapter aims to establish the conceptual framework for the analysis of presuppositions in newspaper headlines in the following chapter of discussion. The first section introduces the Adaptation Theory briefly. The second section is devoted to the analysis of the functions of presuppositions in newspaper headlines. The third section deals with the presupposition triggers. The adaptative nature of presuppositions in newspaper headlines will be discussed in the fourth section. In the last section, the researcher will discuss the influences from the different newspapers and newspaper sections.

3.1  The Adaptation Theory

3.1.1 Language use as a process of making choices

In his book Understanding Pragmatics, Jef Verschueren (1999) proposed a new theory of pragmatics, that is, the theory of linguistic adaptation. According to him, the language use is a process of making choices on various levels, including the forms of languages and the strategies in communication. People can make a variety of choices when using a language due to its three features, i.e., variability, negotiability and adaptability. Variability is the range of possibilities from which linguistic choices can be made; negotiability means that people can make linguistic choices very flexibly, and there are no strict rules in making choices; adaptability enables people to make negotiable linguistic choices from a variety of possibilities in order to satisfy the communicative needs. The language users can make a series of choices among various language items, so that they can adapt to different situations in the process of communication. The use of language is dynamic and closely related to the contexts of communication, and any choice made through this process is aimed at the success of communication.

3.1.2 Contexts in the process of making linguistic choices

According to Verschueren (1999), the making of linguistic choices may adapt to different contexts. By “contexts,” he means both communicative context and linguistic context. Specifically speaking, the communicative context falls into four parts, the language users, the mental world, the social world and the physical world; the linguistic context refers to the contextual cohesion, intertextuality and sequencing. Since the present study is interested in the communicative functions of presuppositions in newspaper headlines, the researcher will mainly focus on the communicative context in which presuppositions are used as a kind of linguistic adaptation.

Verschueren holds that the language users, including not only the utterer and interpreter but also other people involved in the communication, play a key role in communication. The mental world includes the utterer and interpreter’s “personality traits, emotional involvement, patterns of beliefs, wishes and desires, motivations and intentions” (Verschueren, 1999, p. 89). The social world is mainly composed of the social settings, social institutions, and the principles and rules which regulate the linguistic acts of people involved in communication. Finally, the physical world involves the temporal reference and spatial reference. These four ingredients of the communicative context should be taken into consideration when one is making linguistic choices in any kind of communication.

The strategic use of presuppositions in newspaper headlines is actually a kind of linguistic adaptation to the special communication between newspaper authors and the readers. This linguistic choice also adapts to the different communicative contexts mentioned above. To have a clearer understanding, it is necessary to first discuss the functions of presuppositions in newspaper headlines.

3.2  Functions of Presuppositions in Newspaper Headlines

3.2.1 Communicative purposes of newspaper headlines

Traditionally, newspaper headlines have been regarded as short, telegram-like summaries of their news items, whose initial purpose is to sum up the whole news story (Dor, 2003). Van Dijk believes that “Headline + Lead summarize the news text and express the semantic macrostructure”(1988, p. 162). This is especially true of news headlines; however, news headlines do not always summarize their news items, and even those prototypical ones do not always function that way. In the so-called quality newspapers, which highlight the quality of every elements of the newspaper, e.g. the newspapers published by the government, “some headlines highlight a single detail extracted out of the story, and others contain a quotation which the editor decided should be promoted to the foreground” (Dor, 2003, p. 697). The situation is even more complicated in some popular newspapers and especially in tabloids. As Lindemann (1990) shows, tabloid headlines rarely summarize their stories; they are not always telegram-like, and in many cases are not even informative. 

In addition, beyond the traditional semantic function, newspaper headlines seem to have an additional pragmatic orientation. Iarovici and Amel (1989) argue that all the newspaper headlines have a double function, that is, a semantic function, regarding the referential text, and a pragmatic function, regarding the reader to whom the text is addressed. Moreover, they believe that the main function of newspaper headlines is to alert the reader to the content of the text. Besides, according to Bell, headlines are a “part of news rhetoric whose function is to attract the reader” (1991, p. 257). Nir also holds that the headline has “to attract the attention of the reader and provoke the reader to read the whole story” (1993, p. 28). In other words, the pragmatic functions of attracting readers’ attention and creating optimal conditions to interact with readers are the major functions of newspaper headlines. 

There are many ways to realize the pragmatic purposes of newspaper headlines, such as using all kinds of rhetoric and printing the headlines in bold type, to name just a few. The researcher of the current thesis will demonstrate that presupposition is also an effective tool of helping newspaper headlines realize their pragmatic purposes.

3.2.2 Functions of presuppositions in news headlines

Newspaper headlines “are characterized by density of information and syntactic characteristics of telegraphic speech” (Kronrod & Engel, 2001, p. 686). In other words, newspaper headlines should be informative enough and convey as much information as possible; however, limited by the space of newspapers, headlines should not be too long. The informativeness requirement and the space constraint become two competing factores of newspaper headlines. Therefore, the first important job for newspaper headlines is to balance the two contradictory needs, i.e., to convey as much as information in as few words as possible. Furthermore, according to Iarovici and Amel, the main purpose of the headlines “is to alert the reader (receiver) to the nature or the content of the text” (1989, p. 443). Therefore, newspaper headlines are supposed to have another important goal, that is, to attract readers’ interest and provoke them to read the whole news stories. This can be achieved in many ways. For instance, newspaper headlines can serve to reactivate readers’ prior knowledge on some issues, recall their memory, arouse their curiosity, express their attitudes, and meet their expectations. All of the above ways may help attract readers’ attention and get them interested in pursuing more details of the news stories.

The strategic use of presuppositions, as will be illustrated, is an effective way of simultaneously achieving the above two goals of newspaper headlines. Additionally, the researcher will illustrate that there are four ways for presuppositions to serve the purposes. The first goal is reached by 1) balancing informativeness and economy; the second goal is accomplished in three ways, namely by 2) reactivating readers’ prior knowledge, 3) arousing their curiosity and 4) reading into their minds.

A. Balancing informativeness and economy

As is argued above, newspaper headlines are meant to meet two contradictory needs, i.e., to convey as much information as possible and to be as verbally economical as possible. The use of presuppositions may solve this problem of news headlines in that they can convey extra information within the same size of space. An example is provided below for further explanation.

(1) Investigators reach Afghan crash site (USA Today, 02/14/2005)

In the above headline, the presupposition conveys some extra information, that is, the investigators were not at the crash site before. However, if we did not use the presupposition, the headline would become too long if the same amount of information were to be communicated. In expressing the same meaning, the headline would become something like “A crash occurred somewhere in Afghan; investigators were not at the crash site when the crash occurred; investigators now has reached the site,” which is a lot longer than the original headline. If we randomly shortened the length, either of the two units of information conveyed by the original headline would be lost. Similar analysis applies to the following example.

(2) 印度停止军援尼泊尔 (Yangtse Evening, 02/23/2005)

The use of presupposition tells readers that India has been supporting Nepal through military aid. The headline actually conveys two pieces of information – 1) India has been supporting Nepal through military aid and 2) India now has stoped its military aid to Nepal. The strategic use of the presupposition has successfully combined the two pieces of information together in a short sentence. If the presupposition were not used, the headline would be something like 印度军援尼泊尔，现在停止了该活动, which is longer than the original one.

In a word, presuppositions are capable of conveying extra information in a limited space. They are of great use in balancing the two contradictory needs of newspaper headlines. By conveying some extra information, the use of presuppositions will balance informativeness and economy in newspaper headlines.

B. Reactivating readers’ prior knowledge and/or adding new information to their knowledge system

Newspaper readers can be divided into two types, i.e., the informed readers and the less informed readers (Verschueren, 1999). The former read newspapers frequently and generally have more background information of various news issues; the latter seldom read newspapers and consequently have little background information of the news issues. How to attract both types of readers has been a problem facing most of the journalists and editors. The strategic use of presuppositions, by acting on readers’ knowledge system, can solve this problem. The numerous presuppositions will “allow informed readers to simply use them as anchoring points while enabling less informed readers to reconstruct a general state of affairs” (Verschueren, 1999, p. 186). Take a headline for example:

(3) Democrats, once again, are the party of “the plain people” (USA Today, 02/14/2005)

The presupposed information here is that the Democrats have been the party of “the plain people.” For those well-informed readers, the presupposition will remind them of their prior knowledge about the report that Democrats represent the plain people, and further arouse their interest of getting what is new about the old issue. For those less-informed readers, the presupposition in this headline tells readers some background information about the issue and helps them construct a general state of affairs. This general state of affairs is composed of a background of the news issue, conveyed by the piece of presupposed information, and a current situation of the news issue, constructed by the asserted information. Therefore, the presupposition in this headline can also arouse the less-informed readers’ interest in getting more detailed information about the issue.

C. Arousing readers’ curiosity

The headlines that are constructed in the way of questions may not only tell readers some additional or background information but also arouse their curiosity. The presupposed information conveyed in the headlines will help readers construct a background of the news story; the eye-catching question mark, furthermore, will stimulate readers to know something in more detail in addition to the background information. For example,

(4) 谁能破解《达·芬奇密码》？(Yangtse Evening, 04/02/2005)

The above headline is designed in the form of a question. When reading the headline, readers may get the presupposed information that Vinci Code has not been decoded. But who is the lucky dog to decode it? Readers’ curiosity can thus be aroused to read the whole news story to get the answer to the question. The similar analysis works on the headline of (5).

(5) What lower drug bills? (USA Today, 02/15/2005)

Here the presupposed information is that someone or something has lowered drug bills. By presupposing that drug bills have been lowered, readers may obtain a background of the news issue. However, readers may wonder what caused the change, hence the curiosity of reading the whole story.

D. Reading into readers’ minds by meeting their expectations and expressing their attitudes

When designing news headlines, journalists often put themselves in the position of readers, express the opinions which readers may have, and thus meet their expectations. The purpose of doing so is to attract readers’ attention. In this way, readers may feel that what the headline says is just what they want to say. Feeling that the headlines are so close to their life, readers would get more interested to go into the details of the news story. Therefore, journalists would often use presuppositions to predict readers’ thoughts and opinions. For example,

(6) 今晚，元宵晚会皆假唱（主标题）

春晚状元榜同时出炉，赵本山果然望“手”兴叹（副标题）（Yangtse Evening，02/23/2005）

In the sub-headline of the above headline, the Chinese word 果然 presupposes that someone has predicted that Zhao Benshan may lose the competition with the program Thousand Hands Buddha. This may be most of the readers’ guess. By presupposing the readers’ possible guess, the journalist puts himself or herself in the position of the readers, creating a sense of familiarity and arousing readers’ interest to read the whole story. With the help of presupposition, journalists can establish a common ground with readers, and thus may attract their attention.

In summary, presuppositions are effective in serving the second goal of newspaper headlines, that is, to attract readers’ attention. By reactivating readers’ prior knowledge, arousing their curiosity and reading into their minds, presuppositions will successfully catch readers’ attention and further arouse their interest to go into the details of the news stories. 

What is worth mentioning here is that presuppositions may reflect the journalists’ personal opinions or attitudes towards a certain news issue in an indirect way. As we know, journalistic writing is supposed to be objective. The news report or news story should convey the objective facts, without involving any personal preference of the journalists. However, in fact, many journalists would express their personal opinions or attitudes in the journalistic writing, intentionally or unintentionally. This phenomenon can also be found in newspaper headlines. One of the most important reasons why journalists do so is to attract readers’ attention. Yet, if journalists directly express their personal opinions in the headline, the subjectiveness would seem to be too obvious. In order to act more objectively, journalists try their utmost to avoid leaving any subjective expressions. Fortunately, the resort to presuppositions may help journalists realize this goal, because presuppositions can enable journalists to express their personal attitudes toward a news fact in an indirect or secret way. This is caused by one of the features of presuppositions, that is, latency (Chen, 1998). The presupposed information can be regarded as either journalists’ personal opinions or readers’ own attitudes. Therefore, through the strategic use of presuppositions, it will not be easy for readers to detect the journalists’ subjectiveness.

3.3  Presupposition Triggers in Newspaper Headlines

3.3.1 Definition and classification of presupposition triggers

Presupposition is made possible by the use of some triggers. However, when it comes to presupposition triggers, it seems that there is no clear definition in the literature. Karttunen and Peters assumes that there is “a rule of the language that associates a presupposition with a morpheme or grammatical construction” (1979, p. 11). According to Peccei, “presuppositions are inferences that are very closely linked to the words and grammatical structures actually used in the utterance” (2000, p. 19). He further argues that these words and structures “seem to ‘trigger’ presuppositions” (Peccei, 2000, p. 20). These morphemes, words and grammatical constructions are traditionally called presupposition triggers. According to Jiang Wangqi (2003), presupposition triggers are those words, phrases and structures that can give rise to presuppositions. For example,

(7) John didn’t stop beating his wife.

The above sentence presupposes that John has been beating his wife, and this presupposition is actually conveyed by the change of state verb stop.

Karttunen (1979) collected many presupposition triggers and classified them into 31 types. Drawing on Karttunen’s classification, Levinson (1983) categorized presupposition triggers into thirteen types, namely

1) definite descriptions (e.g. “I didn’t talk with the man with two heads”), 

2) factive verbs (e.g. “ Mary regretted that she failed the exam”), 

3) implicative verbs (e.g. “John managed to open the door”), 

4) change of state verbs (e.g. “He didn’t stop beating his wife”), 

5) iteratives (e.g. “Peter came to my house again”), 

6) verbs of judging (e.g. “Lee accused Brown of plagiarism”), 

7) temporal clauses (e.g. “While Chomsky was revolutionizing linguistics, the rest of social science was asleep”), 

8) cleft sentences (e.g. “It wasn’t Henry that kissed Rosie”), 

9) implicit clefts (e.g. “Linguistics wasn’t invented by Chomsky”), 

10) comparisons and contrasts (e.g. “Marianne called Adolph a male chauvinist, and then HE insulted HER”), 

11) non-restrictive relative clauses (e.g. “The Proto-Harrappans, who flourished 2800 – 2650 B. C., were great temple builders”), 

12) counterfactual conditionals (e.g. “If Hannibal had only had twelve more elephants, the Romance languages would not this day exist”), 

13) questions (e.g. “Who is the professor of linguistics at MIT?”). (All the examples are adapted from Jiang Wangqi, 2003.) Considering these thirteen types of presupposition triggers are the most common ones in verbal communication, the researcher will treat Levinson’s classification as a starting point in the current thesis.

Levinson’s classification was based on the language of English. However, the current paper is dealing with both English newspapers and Chinese newspapers; therefore, the classification of presupposition triggers in the language of Chinese is also taken into consideration. Lan Chun (1999), based on the data collected from daily conversation in Chinese, classified presupposition triggers in Chinese verbal communication into nine types, most of which were similar to or even the same as those in Levinson’s classification. These nine types of presupposition triggers are as follows: 

a) definite descriptions (e.g. “北京是座非常美丽的城市”), 

b) factive verbs (e.g. “小王知道这家伙是个小偷”), 

c) change of state verbs (e.g. “他开始吃素”), 

d) iteratives (e.g. “克林顿第二次当选为美国总统”), 

e) temporal clauses (e.g. “小王进北大前，一直跟外婆住在乡下”), 

f) cleft sentences (e.g. “王军霞是在奥运会上拿的金牌”), 

g) comparisons and contrasts (e.g. “他跟他爹一样倔”), 

h) counterfactual conditionals (e.g. “我们要是早出发五分钟，就不会错过班车了”), 

i) questions (e.g. “你爱吃哪个牌子的面包?”). (All the above examples are taken from Lan Chun, 1999.)

We can see that most of the types are similar or even the same in the two ways of classification; therefore, combining the two ways, we may classify the presupposition triggers in both English and Chinese into thirteen types, namely definite descriptions, factive verbs, implicative verbs, change of state verbs, iteratives, verbs of judging, temporal clauses, cleft sentences, words of comparison and contrast, non-restrictive relative clauses, counterfactual conditionals, and questions.

3.3.2 Classification of presupposition triggers in newspaper headlines

Both of Levinson’s and Lan Chun’s ways of classification are representative and authoritative; however, they cannot reflect the real situation of the use of presupposition in newspaper headlines. The above two ways of classification are both based on daily verbal communication, which is quite different from the communication in newspapers. Daily verbal communication is usually casual and covers a wider range of topics, and the speaker and hearer are talking face-to-face. However, the communication in newspapers is special in that the “speaker” and “hearer” are not communicating face-to-face. The “speaker”, i.e., the journalist, first writes the report, and after the newspaper is published, the “hearer”, i.e., the reader, reads the report and reacts to it. That is to say, the speakers in the newspaper communication may have much more time than those in daily verbal communication to use various strategies in the course of communication. As a result, this difference will lead to the difference in the use of presuppositions. The use of presupposition triggers in newspaper headlines, therefore, may have its unique characteristics that are different from the use of presupposition triggers in other kinds of verbal communication.

The researcher of the current paper collected eighteen pieces of newspapers of different kinds, both in English and in Chinese. In over 2500 headlines collected from the data sources, the researcher found twelve types of presupposition triggers according to the two linguists’ classification. These twelve types of triggers are definite descriptions, factive verbs, implicative words, change of state verbs, iteratives, verbs of judging, temporal clauses, cleft sentences, implicit clefts, words of comparison and contrast, non-restrictive relative clauses, and questions. What is worth mentioning is that the type of counterfactual conditionals is not found in the current data, and a new type, implicative words, is added to, include both implicative verbs and implicative adverbs, to replace the original type of implicative verbs. The researcher has found, from the headlines collected, that many adverbs function as the implicative verbs do to convey presuppositions. For instance,

(8) Caray’s restaurant still having blast with Cubs ball (USA Today, 02/16/2005)

(9) 有限开禁已过，元宵节南京爆竹依旧震耳 (Yangtse Evening, 02/23/2005)

The words still in (8) and 依旧 in (9) indicate some action or state continues. As the implicative verbs such as manage (“somebody manages doing something” implies “somebody has tried to do something”), the words such as still and 依旧 imply something. However, they are adverbs but not verbs. Considering the same function they act, the researcher puts them together to form a new type named “implicative words.”
These twelve types of presupposition triggers in newspaper headlines can further be divided into two groups according to their different effects in the headlines, namely objective triggers and subjective triggers (See Table 1). The objective triggers state the objective facts, while the subjective ones may show the subjectiveness of journalists or news editors in designing newspaper headlines. For example, the headline “Auto sales nosedive as output increases” has used a presupposition triggered by a temporal clause, which tells readers the objective fact that auto output has increased. However, in another headline 瓦斯也能造福社会, the presupposition trigger 也 indicates that the journalist considers it to be an unusual and unexpected thing that gas can benefit the society. Readers can feel the subjectiveness of journalists in the use of this presupposition.

Table 1: Classification of presupposition triggers in newspaper headlines

	Presupposition triggers
	Examples

	Objective triggers
	*Definite descriptions
	Nepal King, 贾法里

	
	Factive verbs
	oppose, 拒绝

	
	Change of state verbs
	end, 停止

	
	Iteratives
	once again, 再次

	
	Verbs of judging
	blame, 谴责

	
	Temporal clauses
	After…, 在……以后

	
	Implicit clefts
	…is…

	
	Non-restrictive clauses
	…, who…

	Subjective triggers
	Implicative words
	still, 仍然

	
	Words of comparison and contrast
	also, 也

	
	Questions
	Why…?, 为何……？

	
	Cleft sentences
	It is…that…, 是……


(*As will be illustrated in the following parts, definite description, a kind of presupposition trigger as it is, does not reflect the strategic nature of using presuppositions in news headlines. Consequently, it will be excluded from the following discussion.)
A. Objective triggers

The group of objective triggers is composed of eight types of presupposition triggers. Some headlines selected from the twelve pieces of newspapers are provided for a detailed explanation. (The sign “>>”, by convention, represents that what follows is the presupposed information conveyed by the sentence before it.)

a. Definite descriptions
(10) Nepal King under pressure to restore democracy >> There exists a king in the country of Nepal.

(11) 巨贪杨秀珠荷兰被抓? >> There is a woman called Yang Xiuzhu.

b. Factive verbs

(12) Online voters oppose Japan’s new role >> Japan has been playing a new role.

(13) 伊朗：赈灾拒绝国际援助 >> There is an offer of international aid.

c. Change of state verbs

(14) Mine rescue work ends >> Some people have been doing some mine rescue work.

(15) 印度停止军援尼泊尔 >> India has been providing military support to Nepal.

d. Iteratives

(16) Pop world, once again, unites to sing out against poverty >> Pop world once united to sing out against poverty.
(17) 黑人主持再次炮轰奥斯卡 >> The black anchor once bombarded Oscar.

e. Verbs of judging

(18) Lawsuit blames video games for killings >> Lawsuit regards video games as something bad.

(19) 海内外人士强烈谴责“台独”分裂行径 >> People regard the action of splitting Taiwan from the mainland China as bad.

f. Temporal clauses

(20) Auto sales nosedive as output increases >> Auto output has increased.

(21) 肇事司机自首后接受采访 >> The driver has caused a traffic accident.

g. Implicit clefts

(22) Police: Blood on floor isn’t Jimmy Hoffa’s >> There is some blood on the floor.

h. Non-restrictive relative clauses

(23) Vow to include Sunnis, who won few seats >> Sunnis won few seats.

As the examples show, all of the above eight types of presupposition triggers serve to present some objective facts to readers. The following four types, however, may lead readers to feel the journalists’ subjectiveness in designing the headlines.

B. Subjective triggers

The group of subjective triggers consists of four types of presupposition triggers, namely implicative words, iteratives, words comparison and contrast, and questions.
i. Implicative words
(24) “Pinetop”, 91, still singing and living the blues >> “Pinetop” has been singing and living the blues.
(25) 江宁楼盘仍似“温吞水” >> The real estate in Jiangning has declined and keeps declining. 

j. Words of comparison and contrast

(26) Old Dominion, Maryland also making run for NCAAs >> Someone else is making run for NCAAs.

(27) 山西：瓦斯也能造福社会 >> Gas has been considered to be bad to society, but now it can do something beneficial.

k. Questions

(28) Why create close races? >> Someone wants to create close races.

(29) 《圣水湖畔》缘何未播出？>> The TV series On the Bank of Sacred Lake has not been broadcast.

l. Cleft sentences

(30) What “Idol” built is the “House” >> “Idol” built something.

(31) 是龙虾富了盱眙人民 >> Something has made the people in Xuyi rich.

It is clear from the above examples that like the objective triggers, the four types of subjective presupposition triggers can also convey some extra information to readers apart from the information directly asserted in the headlines. However, what is more important, all of the four types of triggers can reflect the subjectiveness of journalists or news editors in designing the headlines. Specifically speaking, the journalist of the headline (24) thinks it is unusual for a 91-year-old person to sing and live the blues, so he uses the presupposition trigger still to express his surprise. The Chinese word 仍 in the headline (25) expresses the journalist’s impatience on the issue that the real estate in Jiangning keeps declining. As for the headline (26), by using the presupposition trigger also, the journalist implies that it is unexpected for old Dominion and Maryland to make run for NCAAs. The trigger 也 in the headline (27) indicates that the journalist considers it to be an unusual and unexpected thing that gas can benefit society. In the headline (28), the journalist questions the necessity of the action of creating close races. Similarly, the journalist of the headline (29) feels puzzled or even angry toward the fact that the TV series has not been broadcast. Finally, in the headlines (30) and (31), the journalists intentionally draw readers’ attention to the house and 龙虾 by strengthening what and 是. In a word, these triggers reflect the journalists’ personal opinions, attitudes and feelings, so it is natural to call them “subjective triggers.”

Last but not least, although the twelve types of presuppositions have been found in the data, not all of them are to be analyzed in the following discussion because one type of trigger, i.e., definite descriptions, may not mirror the strategic nature of using presuppositions in newspaper headlines. As Chen (1998) argues, proper exploitation of the features of pragmatic presuppositions may prove to be strategic. The type of definite descriptions cannot reflect such strategies because in newspaper headlines, the definite descriptions are mainly names of persons, places, etc., which indicate the existence of those persons and places. For example, in the headline 印度停止军援尼泊尔, two definite descriptions 印度 and 尼泊尔 just presuppose the existence of the two places, and the journalists may have no other choices to refer to the two places than using the definite descriptions. On the contrary, the change of state verb 停止 can tell readers more information apart from the asserted information. The journalists can choose to use this word, or he can choose not to use it. This choice may reflect the strategy of using presuppositions in the headlines. Now that definite descriptions are unavoidable in newspaper headlines and cannot show the strategies of employing presuppositions, we will not discuss this type of presupposition trigger in the following chapter, and whenever the researcher mentions presupposition triggers, she refers to the other eleven types of presupposition triggers. Similarly, when the researcher mentions the strategic use of presuppositions in news headlines, she refers to the use of the presuppositions triggered by those eleven types.

3.4  The Adaptative Nature of Presuppositions in Newspaper Headlines

As Verschueren (1999) puts, any choice made in using language is the adaptation to different contexts in communication. In consequence, the strategic use of presuppositions in newspaper headlines is also a kind of adaptation to the contexts in newspaper communication. Next, the researcher will demonstrate the nature of linguistic adaptation in using presuppositions in newspaper headlines.

As shown earlier in this chapter, there are four ways for presuppositions to achieve the two goals of newspaper headlines. From the perspective of Adaptation Theory, these four ways actually reflect two kinds of adaptation in newspaper communication.

The first kind of adaptation is oriented to the discourse world of journalism. The headlines in newspapers are required to be as informative as possible on one hand and as verbally economical as possible on the other hand. This is one of the features of the newspaper discourse. In order to meet this requirement and make the communication more informative, journalists opts to use presuppositions. In this sense, the choice is actually the adaptation to the discourse world of journalism.

Second, the strategic use of presuppositions in newspaper headlines is also the adaptation to readers’ mental world. According to Verschueren (1999), the mental world includes many aspects, such as beliefs and expectations. In the communication through newspapers, journalists have to consider the readers’ mental world and adapt to its different aspects in order to make the communication more impressive. Moreover, presuppositions can attract readers’ attention in that they may reactivate readers’ prior knowledge, arouse their curiosity and read into their mind by meeting their expectation and expressing their attitudes. Therefore, it is natural to employ presuppositions in the headlines. 

In conclusion, the communication through newspapers is a process of making linguistic choices involving the use of presuppositions. During this process, journalists will adapt to different situations and contexts. By adapting to the discourse world of journalism as well as the mental world of readers, they choose to use presuppositions in order to make the communication through newspapers more informative and impressive.

3.5  The Influence from Newspapers and Newspaper Sections

Since the strategic use of presuppositions is an adaptation to the discourse world of journalism and the mental world of newspaper readers, the different situations and contexts in the communication through newspapers will influence the use of presuppositions in news headlines. In particular, both the different kinds of newspapers and the various sections in newspapers will have influences on journalists’ choice of using presuppositions.

Firstly, newspapers can be divided into several types, such as the tabloids and subscription papers. Tabloids are those newspapers which are sold on streets, facing a lot of competition from their counterparts. On the contrary, subscription newspapers are delivered to readers everyday, so they have much less pressure in attracting readers. The distinctive features of different types of newspapers will influence the newspapers’ strategies of becoming popular among readers. Since presuppositions will make the newspaper headlines more informative and impressive, the use of presuppositions will be important in making newspapers successful. Consequently, the features of newspapers will have an influence on the use of presuppositions.

Secondly, different newspaper sections will also influence the use of presuppositions in news headlines. Similarly, there are several sections in newspapers, such as the section of politics and the section of entertainment. The former is focused on the national and international issues, so fewer readers will be interested in this section; the latter mainly deals with the news stories of some pop stars, so it will be easier to catch readers’ eyes. The various characteristics of different sections will have an effect on employing different strategies of attracting more readers, so the use of presuppositions, as one of the strategies, will be influenced.
Chapter Four

METHODOLOGY


In this chapter, the researcher will introduce the methods used in this research to conduct an empirical study on the strategic use of presuppositions in newspaper headlines to see whether there are any differences between different newspapers and various newspaper sections in the strategic use of presuppositions. The research questions will be stated at the very beginning of this chapter, followed by the introduction to the sources of data, the ways of collecting the data and the methods of analyzing the data.

4.1 Research Questions

The research questions are as follows:

1. What is the general situation of the strategic use of presuppositions in newspaper headlines?

a) How frequently are presuppositions strategically used in newspaper headlines?

b) How frequently is each of the eleven types of presupposition triggers used in newspaper headlines?

2. Are there any differences between different kinds of newspapers in the strategic use of presuppositions in headlines? If yes, to what extent?

a) How frequently are presuppositions strategically used in different newspapers?

b) How frequently is each type of presupposition triggers used in different newspapers?

3. Are there any differences between different newspaper sections in the strategic use of presuppositions in headlines? If yes, to what extent?

a) How frequently are presuppositions strategically used in different newspaper sections?

b) How frequently is each type of presupposition triggers used in different newspaper sections?

The previous chapter has dealt with the functions of presuppositions and the types of presupposition triggers used in news headlines, thus establishing the conceptual framework of the qualitative study. Since presuppositions function so importantly in newspaper headlines, the researcher hypothesizes that presuppositions are frequently employed in news headlines.

Besides, as argued before, the strategic use of presuppositions is a kind of adaptation to the various contexts in the communication through newspapers. Moreover, since the process of adaptation is dynamic, different newspapers and newspaper sections will witness the distinctive application of presuppositions because the contexts in different newspapers and sections are diverse. As a result, the researcher hypothesizes that the strategic use of presuppositions in different newspapers and newspaper sections also varies.

Based on the qualitative analysis in the previous chapters, the researcher will carry out a quantitative study in the current thesis to test the above two hypotheses.

4.2 Data Collection

4.2.1 Sources of data

The headlines collected from six newspapers were chosen as the data source of the current study. These six newspapers were as follows: Yangtse Evening, Modern Express, People’s Daily, Guangming Daily, The New York Times and USA Today. The former two were local newspapers published mainly in Jiangsu province, however with a large population of readers due to the style of entertainment newspapers. As tabloid newspapers, they were mainly sold on streets, facing much fierce competition from other entertainment newspapers of the kind as well as popular magazines. People’s Daily and Guangming Daily were two national newspapers issued by the Communist Party of China and regarded as the official organs of the CPC. They were subscription newspapers, which would be delivered to the relatively changeless readers every morning, and thus they may face much less competition than those tabloids. The last two were English national newspapers well known not only in the United States but also in the whole world. These two newspapers, as typical of American newspapers, were both subscription newspapers and tabloids. People could subscribe them and also buy the papers on streets. 

These six newspapers, consequently, could be further divided into three groups, namely Chinese local newspapers, including Yangtse Evening and Modern Express, Chinese national newspapers, composed of People’s Daily and Guangming Daily, and English national newspapers, consisting of The New York Times and USA Today. Although the last two newspapers were not the official organs of a certain party, they were considered national newspapers in the United States, which was comparable to the two Chinese national newspapers.

4.2.2 Data collection and analysis

Three consecutive days (from June, 1st, 2005 to June, 3rd, 2005) of each of the above six newspapers were collected. All the headlines from these eighteen pieces of newspapers were then chosen as the raw data of the present study. The researcher went over all these headlines one by one to see whether there were any strategic presuppositions used in each headline. Moreover, those headlines that contained strategic presuppositions were copied down for further analysis, in which the presupposition triggers were identified for each headline and then the frequency was calculated. For example, the following headline

(1) 同曦又要换贝恩？(Yangtse Evening, 02/23/2005)

contained two strategic presupposition triggers, namely an iterative 又and a question. In this way two presuppositions were calculated for this headline. What is worth mentioning here is that this headline also contains two definite descriptions, i.e., 同曦and贝恩, but these two presuppositions will not be included in the further calcutation and discussion because they are not strategic, as argued before.

Furthermore, all the headlines from the eighteen pieces of newspapers were divided into three groups according to the different features of the newspapers. To be specific, the headlines collected from Yangtse Evening and Modern Express were Group 1 in the name of Chinese Local Newspapers; the headlines from People’s Daily and Guangming Daily belonged to Group 2, Chinese National Newspapers; and the headlines from The New York Times and USA Today were classified as Group 3 whose name was English National Newspapers. The frequencies of presuppositions in each group were then calculated and the distributions of each presupposition triggers were analyzed.

After answering the second research question, the researcher would tackle the third research question, which aimed at exploring the differences in the strategic use of presuppositions in different newspaper sections. Although there were many pages in each newspaper and the names of these pages were different, four main sections could still be identified according to the contents of the news stories. Two examples are as follows:

(2) 全省部分城市享受优惠政策的普通商品房标准 (Yangtse Evening, 06/01/2005)

(3) 买房不满两年再卖征税5.5% (Modern Express, 06/01/2005).

As for Yangtse Evening, the headline (2) appeared in the second page named of Key Reports (重点报道), while in the same day’s Modern Express, the headline (3) appeared in the first page News Summaries (提要新闻). Although these two headlines appeared in the different pages with different names, both of the news stories were about economy. In this sense, all the headlines from the eighteen pieces of newspapers were classified into four sections, namely Politics, Economy, Sports, and Life. The headlines in Section A, Politics, were about both national and international politics, such as (4) and (5); Section B mainly dealt with all the stories related to economy, as in (6); Section C was devoted to the reports of sports, like (7) and (8); and Section D, Life, was the most complicated one, including the news stories related to the fields of entertainment, health, science, education, culture, and so on, such as (9) and (10).

(4) 吴邦国会见马来西亚最高元首 (People’s Daily, 06/01/2005)

(5) Dutch also reject European Union constitution (USA Today, 06/02/2005)

(6) Unions struggle as communications industry shifts (The New York Times, 06/02/2005)

(7) 中国女网渴望新突破 (Yangtse Evening, 06/02/2005)

(8) Shaq, Heat turn it up, grab 3-2 lead (USA Today, 06/03/2005)

(9) 全国合唱比赛八月放歌厦门 (Guangming Daily, 06/03/2005)

(10) School law spurs efforts to end the minority gap (The New York Times, 06/01/2005)

After the classification of sections, the frequencies of the headlines containing presuppositions were counted in each section and the distributions of each presupposition triggers were also analyzed.

Chapter Five

RESULTS AND DISCUSSION
Chapter Five will present the results of the current empirical study. The first part provides the general information about the strategic use of presuppositions in newspaper headlines. The frequency of presuppositions and the distribution of presupposition triggers will be presented in this section. The second part will examine the frequencies of presuppositions and the distributions of triggers in different kinds of newspapers. In the third part, we will discuss the frequencies of presuppositions and the distributions of triggers in various newspaper sections.

5.1 Strategic Use of Presuppositions in News Headlines

5.1.1 Frequency of presuppositions in news headlines

All of the 2585 headlines collected from the eighteen pieces of newspapers contain presuppositions, this is because each headline in the data contain one or more presuppositions triggered by definite descriptions. The current study, however, is interested in investigating the strategic use of presuppositions, so all the definite descriptions will be excluded in the following parts of the thesis. Among all the 2585 headlines, 623 contain strategic presuppositions, accounting for 24.10% of the total. On average, nearly one fourth of the headlines in the six kinds of newspapers employ strategic presuppositions. This proves that the strategic use of presuppositions is quite an important strategy for newspaper headlines to achieve their goals, as was argued in Chapter Three.

Table 2: Frequency of strategic presuppositions in news headlines

	
	Cases
	Percentage

	Total headlines
	2585
	100%

	Headlines with strategic use of presuppositions
	623
	24.10%


5.1.2 Frequencies of presupposition triggers in news headlines

We now turn to the specific types of presupposition triggers in the headlines. Table 3 presents the frequencies of eleven types of presupposition triggers in those headlines containing presuppositions. We can see from the table that the type of change of state verbs is the most frequently used presupposition trigger, accounting for 23.93% of the total number of triggers. The iteratives, following the change of state verbs, take up more than one fifth of the total triggers. Thus, there is a predominance (over 44%) of these two types of presupposition triggers in the headlines.

Table 3: Frequencies of presupposition triggers

	Presupposition triggers
	Cases
	Percentage (%)

	Change of state verbs
	156
	23.93

	Iteatives
	132
	20.25

	Questions
	96
	14.73

	Implicative words
	72
	11.04

	Factive verbs
	67
	10.28

	Temporal clauses
	37
	5.67

	Words of comparison and contrast
	37
	5.67

	Implicit clefts
	33
	5.06

	Non-restrictive clauses
	20
	3.07

	Verbs of judging
	1
	0.15

	Cleft sentences
	1
	0.15

	Total
	652
	100


Besides, questions (14.73%), implicative words (11.04%) and factive verbs (10.28%) are also frequently used in the data. These three types, plus the change of state verbs and the iteratives, enjoy the favor of the journalists and news editors in conveying presuppositions (accounting for 80.23% in the total). The dominance of the five types of triggers shows that it is advantageous to use them in news headlines. For detailed discussion, see Section 5.2.2.

5.2 Presuppositions in Different Newspapers

5.2.1 Frequencies of presuppositions in different newspapers

Presenting the general information on the strategic use of presuppositions in the headlines of the six newspapers, Table 4 shows that The New York Times most favors the strategic use of presuppositions in the headlines (32.77%) while People’s Daily, on the other hand, uses the strategy least frequently (18.51%). 

Table 4: Frequencies of presuppositions in six newspapers

	
	YE
	ME
	PD
	GD
	NYT
	UT

	Headlines with presuppositions
	173
	110
	62
	69
	116
	93

	Total headlines
	811
	427
	335
	359
	354
	299

	Percentage
	21.33%
	25.76%
	18.51%
	19.22%
	32.77%
	31.10%


(YE = Yangtse Evening, ME = Modern Express, PD = People’s Daily, GD = Guangming Daily, NYT = The New York Times, UT = USA Today. The same abbreviations are used in the following tables and figures.)

In addition, as Table 5 shows, presuppositions are the most popular in two American national newspapers (over thirty percent), while least frequently used in two Chinese national newspapers (less than twenty percent). The use of presuppositions in two Chinese local newspapers displays an intermediate situation (between twenty percent and thirty percent). It is also worthy of notice that English national newspapers use much more presuppositions than both of Chinese local and national newspapers, whereas the latter two kinds of Chinese newspapers are relatively much closer to each other in percentages. The difference seems to suggest that English newspapers are more active than Chinese newspapers in the strategic use of presuppositions in writing headlines.

Table 5: Frequencies of presuppositions in three groups

	
	CL
	CN
	EN
	Total

	Headlines with presuppositions
	283
	131
	209
	623

	Total headlines
	1238
	694
	653
	2585

	Percentage
	22.86%
	18.88%
	32.01%
	24.10%


(CL = Chinese local newspapers, CN = Chinese national newspapers, EN = English national newspapers. The same abbreviations are used in the following tables and figures.)

As mentioned earlier, newspapers can be divided into two major categories, the subscription newspapers and the tabloids. The former are subscribed by readers and will be delivered to a relatively fixed population of readers at a fixed time every morning, while the latter are sold at the newsstands on the streets. Compared with the subscription newspapers, the tabloids need to be pushed to readers, so they face more fierce competition with other newspapers and even other media. The sales pressure on tabloids forces their journalists and editors to exploit every means to make them attractive. Since using presuppositions in the headlines is an effective way for newspapers to attract readers’ attention, more presuppositions are expected in the headlines. The results of our investigation have proved this hypothesis.

Compared with the Chinese national newspapers, which are subscription papers, the Chinese local newspapers, which are tabloids sold on the streets, employ more presuppositions in the headlines (22.86% vs. 18.88%). This can be explained by the fact that in China, local newspapers face more fierce competition than national newspapers, most of which are Party newspapers. The latter, like People’s Daily and Guangming Daily, have a fixed population of readers, so what they consider to be most important are such aspects as the content of the news report, the different perspectives on the same issue and the freshness of views. Unlike the Party newspapers, local newspapers like Yangtse Evening and Modern Express do not have a fixed population of readers. People walk on the streets, pass by a newsstand, and pick up a piece of newspaper they like. Often an eye-catching headline may determine their choice. For this reason, in order to persuade people to continue to purchase the newspapers, editors have tried all possible ways, such as the versatile formatting styles and the rich rhetorical ploys. Among those possible ways, the use of presuppositions is a good way to attract readers to buy the newspapers frequently. Therefore, it is natural for the Chinese local newspapers to use more presuppositions in the headlines than the Chinese national newspapers.

On the other hand, although both of them are national newspapers, USA Today still uses more presuppositions than People’s Daily. This is possibly due to two factors. First of all, the English national newspapers face much more fierce competition than the Chinese national newspapers. Unlike the Chinese counterparts that are Party newspapers, The New York Times and USA Today still have much pressure to take a share in the market. In the United States, newspapers are sponsored by private enterprises, so competition between the newspaper companies is much fiercer than that in China. Although they are published all around the United States, The New York Times and USA Today are still controlled by some private groups. Such newspapers will face the competition not only with the other national newspapers but also many local tabloids. Accordingly, it is not surprising that the English national newspapers use more presuppositions than the Chinese ones. Second, the difference in the frequency of presuppositions between the English national newspapers and the Chinese national newspapers might be related to the linguistic difference. There are more types of presupposition triggers in English than in Chinese. The abundance of triggers will make it easier to use presuppositions.


In terms of the Adaptation Theory, the different uses of presuppositions between different newspapers can be seen as resulting from their different adaptation. In order to survive in the field of mass media, all kinds of newspapers are trying every possible way to attract readers. However, different pressures imposed by the social world lead to different degrees of dependence on the use of presuppositions.

5.2.2 Use of presupposition triggers in different newspapers

We now turn to the distribution of presupposition triggers in the six newspapers. From Table 6, we can find that except for Yangtse Evening and USA Today, which use the iteratives most frequently, the other four newspapers all favor the change of state verbs most. Moreover, The New York Times considers the implicative words as important as the change of state verbs, which tops the list.

On the other hand, for all the six newspapers, the least frequently used presupposition triggers are the verbs of judging and the cleft sentences, both of which appear only once in all the 623 headlines containing strategic presuppositions. The only one verb of judging and one cleft sentence both appear in The New York Times, accounting for 0.85% of the total triggers. Besides, the type of non-restrictive clauses is also rarely used. This type only shows up in the two English newspapers, while none of the four Chinese newspapers uses them because there are no such non-restrictive clauses in the Chinese language.

Table 6: Distribution of presupposition triggers in the headlines of six newspapers

	       Papers

Triggers
	YE
	ME
	PD
	GD
	NYT
	UT

	
	No.
	%
	No.
	%
	No.
	%
	No.
	%
	No.
	%
	No.
	%

	Objective
	FV
	25
	13.74
	11
	9.82
	12
	16.67
	11
	17.19
	5
	4.27
	3
	2.86

	
	CSV
	34
	18.68
	38
	33.93
	21
	29.17
	25
	39.06
	22
	18.80
	16
	15.24

	
	Ite
	58
	31.87
	18
	16.07
	8
	11.11
	16
	25.00
	8
	6.84
	24
	22.86

	
	VJ
	0
	0
	0
	0
	0
	0
	0
	0
	1
	0.85
	0
	0

	
	TC
	5
	2.75
	6
	5.36
	1
	1.39
	0
	0
	14
	11.97
	11
	10.48

	
	IC
	10
	5.49
	8
	7.14
	6
	8.33
	0
	0
	4
	3.42
	5
	4.76

	
	NRC
	0
	0
	0
	0
	0
	0
	0
	0
	16
	13.68
	4
	3.81

	Subjective
	IW
	18
	9.89
	9
	8.04
	8
	11.11
	4
	6.25
	22
	18.80
	11
	10.48

	
	CC
	8
	4.40
	5
	4.46
	2
	2.78
	1
	1.56
	8
	6.84
	13
	12.38

	
	Q
	24
	13.19
	17
	15.18
	14
	19.44
	7
	10.94
	16
	13.68
	18
	17.14

	
	CS
	0
	0
	0
	0
	0
	0
	0
	0
	1
	0.85
	0
	0

	Total
	182
	100
	112
	100
	72
	100
	64
	100
	117
	100
	105
	100


(CSV = change of state verbs, Ite = iteratives, Q = questions, IW = implicative words, FV = factive verbs, TC = temporal clauses, CC = words of comparison or contrast, IC = implicit clefts, NRC = non-restrictive clauses, VJ = verbs of judging, CS = cleft sentences, % = percentage. The same abbreviations are used in the following tables and figures.)

When it comes to the distribution of the objective and subjective presupposition triggers, as presented in Table 7, we cannot find any big differences among the newspapers. Objective triggers take a leading role in almost all the six newspapers. On average, the objective triggers occupy 68.41% of the total amount of presupposition triggers while the subjective triggers account for 31.59%. It means that the objective triggers are more popular than the subjective ones in all the three groups of newspapers. However, more than 70% of the total presupposition triggers used in the Chinese local newspapers and the Chinese national newspapers are objective ones, whereas the gap in the use of objective and subjective triggers is a little smaller in the group of the English national newspapers (59.90% vs. 40.10%).

Table 7: Distribution of presupposition triggers in the headlines of three groups

	   Groups

Triggers
	CL
	CN
	EN
	Total

	
	No.
	%
	No.
	%
	No.
	%
	No.
	%

	Objective
	FV
	36
	12.24
	23
	16.91
	8
	3.60
	67
	10.28

	
	CSV
	72
	24.49
	46
	33.82
	38
	17.12
	156
	23.93

	
	Ite
	76
	25.85
	24
	17.65
	32
	14.41
	132
	20.25

	
	VJ
	0
	0
	0
	0
	1
	0.45
	1
	0.15

	
	TC
	11
	3.74
	1
	0.74
	25
	11.26
	37
	5.67

	
	IC
	18
	6.13
	6
	4.41
	9
	4.05
	33
	5.06

	
	NRC
	0
	0
	0
	0
	20
	9.01
	20
	3.07

	Subtotal
	213
	72.45
	100
	73.53
	133
	59.90
	446
	68.41

	Subjective
	IW
	27
	9.18
	12
	8.82
	33
	14.86
	72
	11.04

	
	CC
	13
	4.42
	3
	2.21
	21
	9.47
	37
	5.67

	
	Q
	41
	13.95
	21
	15.44
	34
	15.32
	96
	14.73

	
	CS
	0
	0
	0
	0
	1
	0.45
	1
	0.15

	Subtotal
	81
	27.55
	36
	26.47
	89
	40.10
	206
	31.59

	Total
	294
	100
	136
	100
	222
	100
	652
	100


Below we provide a figure here to help illustrate the distribution of presupposition triggers in the different newspapers. 

Figure 1: Breakdown of presupposition triggers in three groups
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From Figure 1, we can see that in the group of Chinese local newspapers, the top two types account for nearly half of the total, but the third one only takes up 13.95%. The situation is similar in the group of Chinese national newspapers, in which the top one (33.82%) leads far away from the second one (17.65%). However, the gaps between the types of triggers are much smaller in the group of English national newspapers. It shows that the distribution of presupposition triggers is more even in English national newspapers while Chinese newspapers, both national and local, favor only one or two types of triggers.
It can be found that two types of triggers, the change of state verbs and the iteratives, play a leading role, accounting for 44.18% together. Each of the six newspapers can see a dominant position of these two types of presupposition triggers. It reveals that news journalists and editors prefer to use the change of state verbs and iteratives in the headlines. This preference can be explained on two accounts.

Firstly, newspaper headlines face two contradictory tasks, i.e., to be informative and to be short at the same time. As the summary of the whole news report, headlines are required to provide as much information as possible; on the other hand, limited by the space in newspapers, headlines must be verbally economical. Presuppositions can help headlines solve this problem because they are able to provide more information with a relatively short language unit. Among the eleven types of presupposition triggers, the change of state verbs and the iteratives can do the job best. First, the change of state verbs and iteratives usually appear in the headlines in the form of a word or a phrase, and these words and phrases are usually very short. Second, these two types can provide not only the asserted information but also the presupposed information. The change of state verbs, such as 停止, 继续, stop and continue, may tell people something in the past as well as something that is happening. Similarly, the iteratives, such as 再次 and again, can also tell readers some additional information, that is, the issue has occurred before. As a result, from these short words, readers can get more information. Compared with the change of state verbs and the iteratives, however, other types of presupposition triggers may not be as efficient as these two types in making headlines as informative and short as possible. Some of them, such as the temporal clauses and the non-restrictive clauses, are much longer, and thus cannot make the headlines verbally economical; some of them, such as the factive verbs and the implicative words, are not able to provide the additional information related to the news issues although they are short, too. These types of presuppositions are aimed at arousing readers’ curiosity, expressing the journalists’ personal opinions and so on, but the function of making headlines short but informative at the same time is realized mainly by the two types, the change of state verbs and the iteratives. And the predominance of these two types also reveals the fact that when using presuppositions in newspaper headlines, what editors want most is to save space in the newspapers but also to provide rich information for readers.

Secondly, the preference for the use of the two types is also related to the freshness and continuity of news reports. As we know, news reports in newspapers must be fresh and new because no one wants to read old stories in newspapers. The change of state verbs can help readers notice that new changes have occurred and things are keeping changing all the time, so the stories must be new and fresh. In addition to the freshness, news reports should maintain the continuity. A series of affairs of the same news issue have occurred, so the journalists should try their best to report these affairs continuously. Especially for daily newspapers, new affairs happen everyday, so the continued report of the news story may make people feel that the reports in the newspaper are timely enough. What is more, the iteratives such as once again will give readers a strong feeling that something must have happened before and the news report is consistent and timely.

To sum up, the dominance of the change of state verbs and the iteratives is due to the pragmatic function of headlines as well as the requirements of news reports. On the other hand, it reveals that what count most in newspapers are the informativeness and economy of headlines, and the freshness and consistency of news reports. Actually, this is also an adaptation to the discourse world of newspaper journalism. News writing requires that the headlines should be as short as possible but also be able to provide enough information to summarize the whole news report, and that news reports should be fresh, new, timely and consistent enough. Furthermore, the use of the change of state verbs and the iteratives can help newspaper headlines meet those requirements, as has been argued above. As a result, in the discourse world of newspaper journalism, which consists of content, length, features and structure of the headlines, the frequent use of the change of state verbs and the iteratives is an adaptation to the above-mentioned aspects in newspapers’ discourse world.

In addition, the discourse world of newspaper journalism also stresses the objectiveness of news reports. The majority of objective triggers found in the six newspapers shows that the headlines are trying their utmost to adapt to the feature of objectiveness of news reports. As shown in Chapter Three, the headlines containing the objective presupposition triggers are just providing the objective facts of the news issue, while those headlines containing the subjective triggers will add journalists’ personal feelings and opinions into the news reports. Although it is required to be as objective as possible, the subjective presupposition triggers are still found in the present study. This is because the competition between newspapers is getting fiercer and fiercer, and the use of some subjective expressions will attract readers’ attention. Winning the attention of readers will help the newspapers win the competition.

5.3 Use of Presuppositions in Different Newspaper Sections

5.3.1 Frequencies of presuppositions in different news sections

There are differences between different kinds of newspapers in the strategic use of presuppositions. However, what will the situation be like if we take the distinction in newspaper sections into consideration? We now turn to examine the strategic use of presuppositions in the different sections of the newspapers.

Table 8: Frequencies of presuppositions in four sections

	
	Politics
	Economy
	Sports
	Life
	Total

	Headlines with presuppositions
	179
	145
	65
	234
	623

	Total headlines
	663
	449
	282
	1191
	2585

	Percentage
	27.00%
	32.29%
	23.05%
	19.65%
	24.10%


Table 8 above presents the frequencies of presuppositions employed in the headlines in four newspaper sections. The Economy Section uses the presuppositions most frequently (those headlines contain presuppositions take up 32.29% of all the headlines in this section), followed by the sections of Politics (27.00%), Sports (23.05%) and Life (19.65%). This difference in the strategic use of presuppositions among the four newspaper sections can be attributed to the distinctive features of the four sections.

The section of Politics contains mostly the news and stories related to politics and military affairs, both national and international. However, many readers do not like this section very much because not many people love politics. In order to attract more readers to read the news stories, presuppositions are employed in the headlines since one of their functions is to arouse readers’ curiosity and interest. For example, 伦敦遭袭 is an ordinary headline which will arouse the interest of those people who usually care about the international affairs. However, the population of readers would be enlarged if the headline were to be changed into 伦敦遭袭? or 伦敦再次遭袭. The use of presuppositions here will catch more attention from those readers who do not care much about politics. The curiosity of many readers, not only those politics-lovers but also a large number of ordinary readers, is thus aroused.

The section that uses the presupposition the most frequently is Economy, which is out of the researcher’s expectation. This section deals mainly with the news, reports and stories about the stock markets, securities, finance and everything that is related to people’s economic life. Why does this section favor the presuppositions most? There are two possible reasons. First, similar to the situation in Politics Section, the use of pragmatic presuppositions is aimed at catching more attention. Many people are not familiar with the stock markets or not interested in finance, but an interesting headline with a presupposition will probably catch their eyes and convince them to read the whole news story. Second, the frequent use of presuppositions in this section is also due to the purpose of providing enough information in a limited space. Compared with the headlines in other sections, a majority of the headlines in this section are called “summary headlines”, which usually act as the summaries of the whole news stories. Since it is the summary, the headline should report as much major information as possible, but it must not be too long due to the space limit. Consequently, it is not strange for the headlines in this section to employ more presuppositions. On the other hand, the headlines in the section of Politics usually highlight the essence of the political issues; the ones in Sports Section always tell the results of the games; and most of the headlines in the section of Life report a specific detail of the news event. Because there is no requirement in the amount of information, the headlines in these three sections can be as short as possible, thus the less frequent use of presuppositions.

The Sports Section has its own characteristics. “This section is intended for a steady readership which knows the news actors very well, and actually reads continuation news about the same comparably small groups of persons (Kronrod & Engel, 2001, p. 695).” The section of Sports has a relatively fixed population of readers, who are loyal supporters of these several fixed pages in a piece of newspaper. It is not urgent to catch those readers’ eyes because they will go into the details of every piece of news item. No matter whether the headline is interesting or not, the fixed population of readers will still read the whole stories. Therefore, it is not as important as in the sections of Politics and Economy to use presuppositions to arouse readers’ curiosity and interest.

Last but not least, the section of Life is also a special one. This section deals with various fields, such as entertainment, culture, education, science and technology, and health. This section has the widest scope, and is the most popular one for readers since the stories in this section are the most related to people’s daily life. People like reading those stories about other people’s life, including both the popular stars and the common people. Readers are dedicated to reading those incidents happening in every corner of people’s life, so the task of arousing readers’ interest becomes not so emergent. That is why the section of Life uses the least frequently the presuppositions in the headlines.

In a word, the difference in the use of presuppositions is determined by the distinctive features of different newspaper sections. The choices of using more or less presuppositions in the headlines can also reflect the level of pressure to make adaptation in different sections. Considering that the readership is relatively smaller, the sections of Politics and Economy choose to use more presuppositions to make the headlines more attractive to readers. On the contrary, since the population of readers is fixed and large, the sections of Sports and Life choose to use less presuppositions in the headlines. In this course, the discourse world of newspaper journalism and the mental world of the readers are taken into consideration, and the choice in the use of presuppositions is just an adaptation to these worlds.

5.3.2 Distribution of presupposition triggers in different news sections

As for the distribution of the eleven types of presupposition triggers in the four sections, Table 9 below reveals that there is no significant difference between different newspaper sections with regard to the specific use of presupposition triggers. A predominance of the change of state verbs and the iteratives in the headlines can be seen across all of the four sections, a finding similar to what has been explored in the comparison between different kinds of newspapers. Except for the section of Politics, in which the type of the change of state verbs ranks third in frequency, the other three sections all use the change of state verbs most frequently (more than one fourth of the total number of triggers). What is worth mentioning is that the type of the factive verbs is attached most importance in the section of Politics (accounting for 18.85%), a phenomenon distinctive to the other three sections. The preference to the factive verbs of Politics section is due to the fact that this section stresses the objective facts of national and international affairs. The factive verbs may help journalists and editors of the section of Politics design the headlines which can convey the information of affairs in the past.

In addition, also similar to the situation in the comparison between different newspapers, the objective presupposition triggers play a leading role in all of the four sections (around 68% on average). This once again proves that fact that journalism emphasizes objectiveness.

Table 9: Distribution of presupposition triggers in four sections

	    Sections

Triggers
	Politics
	Economy
	Sports
	Life

	
	No.
	%
	No.
	%
	No.
	%
	No.
	%

	Objective
	FV
	36
	18.85
	9
	5.88
	4
	5.97
	18
	7.47

	
	CSV
	26
	13.61
	49
	32.03
	20
	29.85
	61
	25.31

	
	Ite
	30
	15.71
	31
	20.26
	17
	25.37
	54
	22.41

	
	VJ
	1
	0.52
	0
	0
	0
	0
	0
	0

	
	TC
	17
	8.90
	8
	5.23
	1
	1.49
	11
	4.56

	
	IC
	18
	9.42
	6
	3.92
	2
	2.99
	7
	2.90

	
	NRC
	7
	3.66
	2
	1.31
	1
	1.49
	10
	4.15

	Subtotal
	135
	70.67
	105
	68.63
	45
	67.16
	161
	66.80

	Subjective
	IW
	21
	10.99
	17
	11.11
	10
	14.93
	24
	9.96

	
	CC
	13
	6.82
	6
	3.92
	6
	8.96
	12
	4.98

	
	Q
	22
	11.52
	25
	16.34
	5
	7.46
	44
	18.26

	
	CS
	0
	0
	0
	0
	1
	1.49
	0
	0

	Subtotal
	56
	29.33
	48
	31.37
	22
	32.84
	80
	33.20

	Total
	191
	100
	153
	100
	67
	100
	241
	100


To conclude, there are no significant differences across the different sections of newspapers in the strategic use of presuppositions. Although some slight differences can still be perceived among the four sections, the results have pointed to a dominant position of the objective presupposition triggers as well as a leading role of several types of presupposition triggers in all of the four newspaper sections.

Chapter Six

CONCLUSION

This chapter concludes the whole study. It first summarizes what the researcher has done in the whole study. The major findings of the study will be presented in the second section. Finally, the researcher will sketch some implications and point out the directions for further studies.

6.1 Summary of the Study

The current thesis dealt with the strategic use of presuppositions in newspaper headlines. The researcher first reviewed some relevant studies in the fields of both presuppositions and newspaper headlines. Based on the Adaptation Theory, the researcher established the conceptual framework for the study of presuppositions in news headlines. Within the framework, the researcher investigated the functions of the presuppositions in news headlines and classified the types of presuppositions according to the different triggers. Since the strategic use of presuppositions is a kind of linguistic choice and the adaptation process is dynamic, the researcher then hypothesized that presuppositions are frequently used in newspaper headlines, and that different newspapers and sections demonstrate differences in the strategic use of presuppositions.

In order to test the two hypotheses, the researcher designed a quantitative study which investigated the strategic use of presuppositions in different newspapers and newspaper sections. The researcher collected all the headlines from three consecutive days of six newspapers, namely Yangtse Evening, Modern Express, People’s Daily, Guangming Daily, The New York Times and USA Today. Each headline was examined carefully to see how many presuppositions are contained and what types of presupposition triggers are employed. The major findings of the empirical study are presented in the next section.

6.2 Major Findings of the Study

A. Functions of strategic presuppositions in news headlines

The review of some related literature as well as the researcher’s own observation showed that there were two major goals of newspaper headlines. One was to provide as much information as possible but in a limited space, and the other was to attract readers’ attention to read the whole news stories. Various ways had been explored to achieve the two goals, and we argued that the strategic use of presuppositions was one of the effective means. The use of presuppositions would enable headlines to achieve the two goals in four ways. First, presuppositions could provide additional information and at the same time made the headlines as short as possible; second, they may activate readers’ prior knowledge of the news issue, so readers could be motivated to get into the details of the stories; third, the presuppositions in the headlines were able to arouse readers’ curiosity; and finally, those headlines containing the presuppositions would meet readers’ expectations and also express their attitudes, so they were attracted by those interesting headlines. The above four ways of achieving the two goals of newspaper headlines were four major functions of the presuppositions.

Besides, language was a process of making choices. The strategic use of presuppositions in the headlines was a kind of choice making in the language. In this process, many factors and situations were taken into consideration. The features of the discourse of newspaper journalism, the readers’ characteristics, the differences between the languages of Chinese and English, and the circumstances of the newspaper market were all important factors that influenced the use of presuppositions in the headlines. In terms of the Adaptation Theory, the use of presuppositions in newspaper headlines was a process of adapting to the discourse world of newspaper journalism, the mental world of readers and the social world of the media of newspapers. 

B. Frequency of presuppositions and distribution of triggers

As mentioned above, there are four functions of presuppositions to make the headlines more attractive, so theoretically speaking, presuppositions are important in designing a headline. The results of the empirical study designed for the current thesis proved the importance of presuppositions in newspaper headlines. All of the six newspapers, two are Chinese local newspapers, two are Chinese national papers and two are English national ones, use quite frequently the presuppositions in their headlines (on average accounting for 24.10% of the total number of headlines).

As for the distribution of presupposition triggers in the headlines taken from all the eighteen pieces of newspapers, the top five types of triggers, namely change of state verbs, iteratives, questions, implicative words and factive verbs, accounted for 80.23% in the total number of presupposition triggers.

C. Strategic use of presuppositions in different newspapers and sections

Generally speaking, although there were no significant differences in the frequency and distribution of the presuppositions with regard to both different newspapers and different newspaper sections, some small differences did exist and merited our attention. The English national newspapers used presuppositions most frequently, which showed that the newspapers published in the United States attached more importance to the role of presuppositions than the newspapers in China. 

The section of Economy witnessed the highest frequency of presuppositions, which suggested that this section was in the greatest need of making the headlines attractive to readers. Besides, in terms of the distribution of presupposition triggers, we still could not see any big differences. Change of state verbs and iteratives were the most popular triggers in the headlines, accounting for 44.18% of the total use of triggers. Questions, implicative words and factive verbs were used less frequently than the above two triggers but more frequently than temporal clauses, words of comparison and contrast, implicit clefts and non-restrictive clauses. Verbs of judging and cleft sentences, finally, were rare in the headlines. This was generally true in all the six newspapers and the four sections.

6.3 Implications of the Research

In the media of newspapers, journalists and editors are facing much competition and pressure to make their newspapers attractive and popular. The designing of a headline, consequently, is strategic. How to construct an eye-catching and verbally economical headline is a problem facing most journalists and editors. The current research, by dealing with presuppositions in newspaper headlines, may provide some insights for not only the journalist and editors but also the newspaper readers.

Since presuppositions can make the headlines informative and verbally economical, and attract readers’ attention by reactivating their knowledge system, arousing their curiosity and reading into their minds, journalists and editors may put more emphasis on the exploitation of them in headlines. Furthermore, the quite high frequent use of presuppositions indicates that many journalists and editors have already noticed the value of presupposition use in headlines. It also suggests that most journalists and editors have had a clear idea about the features of headlines, the tasks of newspapers and also the psychology of readers.

However, the Chinese newspapers use presuppositions less frequently in the headlines than the English newspapers. This implies that the journalists and editors in the United States highlight more the importance of presuppositions than the Chinese journalists and editors. This is probably because the competition in the mass media in the U.S. is fiercer than that in China. With the development of technology and people’s life, it is the tendency that the competition in the mass media in China will become fiercer and fiercer, so the journalists and editors in our country may follow their counterparts in the U.S. to make their headlines and even the whole newspapers more eye-catching and competitive.

Besides, among the eleven types of presupposition triggers, the change of state verbs and the iteratives are in a dominating position. However, other types of triggers are also effective in achieving the goals of newspaper headlines, so the researcher suggests that journalists and editors spend more time exploring the usage of other types of presupposition triggers.

As for the newspaper readers, the current research will enable them to have an insight into the process of designing a newspaper, especially of constructing headlines. Readers may get to know the reasons why there are so many words like 再次, 又, 也, continue, reject and again in the headlines. Whenever they come across those words and phrases, they will imagine the picture in which journalists and editors are busying designing attractive headlines. They will understand journalists’ hardship and reasons of designing a headline, so the communication between the readers and the news writers in the process of reading a news report will become more harmonious and smooth.

6.3 Limitations of the Study and Directions for Further Research

The present study is a tentative interdisciplinary study cutting across the boundary between pragmatics and mass media. However, there are some limitations in the study.

Limited by the relatively small sample of newspapers, the functions of presupposition in newspaper headlines have not been thoroughly explored. In addition, the frequency and distribution of presuppositions in the headlines would become different if a larger sample of newspapers was chosen.

Furthermore, the selection of different kinds of newspapers is not satisfactory. The study has investigated two groups of Chinese newspapers but only one group of English newspapers. This is due to some technical difficulties of the researcher, who could not find any local English newspapers either in the market of China or on the Internet. So future studies can take the group of English local newspapers into consideration, which will make the comparison more fair and the research more complete.

Last but not least, the division of news items into the four sections is not so perfect, either. The section of Life may be divided into several sub-groups. The finer division of the groups, the more interesting the study will become. Further studies, therefore, may seek for more perfect ways of dividing news items into different sections.
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