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Content analysis of internet marketing combination strategies of

A - class tourist attractions in Hainan Province

LI Dongjin, BI Hua
(College of Geography and Environmental Science, Hainan Normal University,

Haikou 571158, Hainan, China)

Abstract: Tourism internet marketing research has become one of the hot areas of current tourism,

which is the combination of network technology and tourism marketing. This study takes the internet

marketing of A — class tourist attractions in Hainan Province as its research objective, based on the tra-

ditional 4P marketing theory and content analysis, and uses the combination of quantitative and statis-

tics to analyze its combination strategies of internet marketing and marketing strategies, and its corre-

sponding network marketing suggestions and countermeasures are proposed on the basis of it.

Key words: A - class tourist attractions; tourism internet marketing; combination strategies;

Hainan Province



